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[Abstract]

This study examined the primary and interaction effects of perceived social capital—defined as users’ perceptions of the social
interface—and social networking service (SNS) type preferences (open vs. closed)y—viewed as the spatial interface—on social
media information behaviors (specifically information checking, production, and sharing). To this end, data from the 2021 Korea
Media Panel Survey were analyzed using hierarchical regression analysis on a sample of 5,135 SNS users. The analysis verified
several primary and interaction effects of these variables on users’ information behaviors. Specifically, a stronger preference for
either open or closed SNS was associated with higher levels of information checking, production, and sharing on social media.
Conversely, individuals with higher perceived social capital exhibited lower levels of information production and sharing.
Furthermore, an interaction effect between open SNS preference and perceived social capital was observed: the positive impact of
open SNS preference on information checking, production, and sharing decreased as perceived social capital increased. Based on
these diverse findings, this study discussed multifaceted implications: theoretically, by elucidating the mechanism through which
users’ socio-psychological deficits translate into information-mediating behaviors on social media, and practically, by suggesting
the need to design a community-based reward system that provides emotional efficacy to induce voluntary viral sharing.

AQI0] : AM0O|C|of, SHR0|CIOIHERAL ARIXHZ, SNSRE, HRHE

Keyword : Social Media, Korea Media Panel Survey, Social Capital, Types of Social Media, Information Behavior

http://dx.doi.org/10.9728/dcs.2026.27.9.2523 Received 03 August 2026; Revised 14 August 2026
This is an Open Access article distributed under Accepted 21 August 2026
@ the terms of the Creative Commons Attribution

e Non-CommercialLicense(http://creativecommons *Corresponding Author: Jinwoo Park
.org/licenses/by-nc/3.0/) which permits unrestricted non-commercial
use, distribution, and reproduction in any medium, provided the Tel:0 0000 OOOO

original work is properly cited.
E-mail: creativejw10@hanyang.ac.kr

Copyright (©) 2026 The Digital Contents Society 2523 http://www.dcs.or.kr  pISSN: 1598-2009  elSSN: 2287-738X


https://crossmark.crossref.org/dialog/?doi=10.9728/dcs.2026.27.9.2523&domain=http://journal.dcs.or.kr/&uri_scheme=http:&cm_version=v1.5

C|X|H 2El = &t5[=&X|(J. DCS) Vol. 27, No. 9, pp. 2523-2531, Sep. 2026

=
= !
R 9925 P AL WS AR, B2 )

[e)
of BAkek vlsedt Al E It A 2E 7&%?41 = g4I
abH, Frg el A Ao AdE | 1], o]t tEe]
vte] 7lee] e AAvYolE Fek AARE 250 W

9= sabs] 2d2 A3 (hyper—connected societies) &2
Z18)s 7FssHAl dick Advvo] &89 sk o]H%

ol-8AEe] ‘AA &7 E FHAT| 2L, &80 WS el 7]
of3kaL et2].

olfl 2Av|t]e] o] HFu|t]o] Bl A A U7
o)d#} AP s} = A2 o] &A= A A, 1AL I
2 AAE We YEYT S ARE A 2] 53
th= Holtt3]. o] AAr|t]oE o]-&ah= o] 8ate] #A
W dde] whet YR o] FAE AL, o] F3F QoA
H 5L FR=, A7 7 Al jI9TE AAEr e Ae
ojugtt4]. whA] AFE ZLF ¥ F 0] 2(GUIL: Graphic
User Interface)’} AFFE AREARe] o] &9HS 733,
Al 28 AE 28} 22 T I o] ~7F HaRte]
ol sEe Aok At ARSIl & = ik Adr|T
o] o] gxle] AR AL L AH] Tt BHEI AR P&
olg% FH AlRFETS] AR FAE = ALE A QIE]F o] 2~
Q12ol| what gk = 9l

=] %Oﬂ"i«] ALS] A QIE]F| 0] 2~ 152 @3
2Rl 2Eile] HAE O]%Hé@l_‘li AN s A
HEolg} Byl ofHuH5]. delyel UrKRainie &
Wellman)2 &An|t]o]E OH AAE Y = AHREE 7t
MAE ¢4 HES TS E  N1FY(networked
individualism) o] & g0l & A grH[5]. 2eRla} Qzeel
o] ALE A AL ] Aok dAl AR BEES
shte] A2 7id o ® Wt Zlolt}, o] 52 S eRlollA
o] RS F3l HAE A IE shar, adn|tlole) mut
g B3l F O L IAE TEorpIE 6] &
Anjrjo] ellx] Ak A QIEHo| 25 TS5k gL o]
= ezl 2efel 7o) AeaheS Bal MR g
Z=4 uhe 2o EAS shAT

oo ol wigel M 20213 a3 S=nit]ojud
ZA} HolB & &-&-3f Aan|t]o] o]-&ate] ALE] A QlE H|o]
2= g12olgt & < U= ARSI tigh 914, Ar|T] o9
A g |o] 22t & = 2l SNS F-HONEE/#3) A
T %27 SNS AR s(FH gl AR A AR 3ol
H 2= G35 AT o® AFE] Btk Aw7HA e A8
o] ¥l &3} A= V& Aevile] &3 A5t Wzt
FrAREE WAIA] 54, 78 AR BT 2 Wl =4
T2 457 gsktk ARE dgnt]ole) s S

N

f 01-1

rH

o O

o

http://dx.doi.org/10.9728/dcs.2026.27.9.2523

AE Aut]o]e] B AR
Eo] AAE 8k theFet A8 A W& (social context)
273u|t]o] O]J‘l"ﬂ ]‘1% e AuHoes FEEH
ot Mk 2 AT A8uto] o]l *P§1XPHO1]
o123} SNS -‘?r *&*7]- SNS AH. 5o njx=

o} S A TS 1 o] 24 AHE HoluAt ?&E}.

W7 dofil= 2, A

3k
<

1:01' 5‘.: >P:I 2 9o 4y

. 93t b4

2-1 240|C|ojet Ar2|aHE

2 HEQIE A3 HoR ou| 9l IAR AdF A}
24, @7} 5o ek ALs|A 1A le}ﬂ(nodes)g]r

7t %ﬂ](relatlons)«] AgHs Tt AR ol

[7]. 2AWHe] o] §A=2 A HEYAE &8 AK,
=34 ZH§} 92 AR/ A S 2 D(social/emotional
support) ¥} 22 thFgt Feje] AFd(resource)S g3l
et ol Eelo] QlAakaL Q= AR A QlE o]
2of] whet A = ol Ao T ol Eekd 5 Q)
o} o]E% A8 WESL TS T2 A= 2R Q14 wfhet
A A2 3 Z8A4(resource  accessibility &
mobilization)o] E&}d = glth= HoA] AFE A (social
capital) 73} SLAH A, 1 24 7|Who g2 o AR gt
H8].

AR] AR gt T A G elE Y

SRR
il ruin

237 el =

]Q(Bourdieu) AV AR “A T B e Q= B A w3y
A S AF ZE A o] glo] &ar A= dAll A A4

E3) 858 4 9= AdAHe|1 =

p. 248)o]g}x XH%E} I a2y
= “54 AL 3 ——%e T AT AR ALY 2 B0
EdAon FAT 4 Al QAT et Ei 1 AAY

o]

- R AN
EohE ofe] THQIo] ARk AREe) Av]el Eeu AL T
ALBlEEA T
?ﬁl

o7 &A= A
A0l Aol =

A&
=3V H
H

THp. 249)[9]. o]dd Weto| A AR3| AR 5
Hd Alole] 5 A8 S 7hs s o AlE, &35
H, AFSIA HEYAR AFoE 4 vt 101 A(Lin)el| ©]s}
W OALS| A AL ALS| A | EL At AFSIA A4S Sl
B = WAA 2ol 8], o tobrt a‘(Lm)—o— AbdEo]
ARBIARELS EE dod s HAS IA ZEA BEAY
(expressive returns)TJr =74  BKinstrumental
returns) 0= F-FIACHS] [11]. TEF4] B/ AAl EAIsH
= s fAskaL E}EHO]'eq s 7HaL o AHEE
o] ARB|RHLS: Fal AAIAR1 wAt, AA9) 7rs), HdAt 3
Ho=z Oéoix]% E/‘“’ «]u]?ﬂ‘jr olef nlal =74 HA
RS
Al 3= %%3 =
o7 WA HE A& ﬂﬂf&fﬂr[m].

&



o Xpeoll A AT RS w) AR TlR1e] B4 A
< 85, 88 F e 55 S 9vsh 1 sE 2 TRl
2dE UEQ A 324 F3Kstructural effects) 2 & 5=

it} Williams+=
SRHE o2 FiEslg] o, 14
= 0ge] 49 Aol

ARSI AR ASH ABIAR, QA A}
Ao S] ARSI A
SR U= PR AT

gl AR A v ALHT. AN} o F 8 )
E913 PANE APe) T, T4, BE 52 494 A9
EE wge) HdoR A4H AR SHoR ngt
. PR 2399 ATAE AR e 4

LﬂE =1l ik 84 A LS evistar, A4, 84, vt
s N Apde) T e Y14, vhAEo.2 7
A8 el AellM= Eal s vIEAA 7397129
g3} gl vigk BAo] AREFel o4 dFe 1A

Ao AFE vk AvH15].
19 ¥l = Esfal YIESA] 7=
ki

}
]

rlr 2 oZi JN

[

A fahzA oj
AzA 0] F e
< Sh=

%= u}l-s) o]————

Al AF3]RFE0] ?ﬂ’“QJ— Z2hg-sk=7tel o
AAB= AT w9 =5TE 1 ol ]11]77}7\]4
HEYT 4 8 AXNH o2 AAE =(bird’s
eye view)? Zo] F= o|F2 whH A3 A E-S 7H°] 5
oA SAE L GEEA7] witolt). o]& ofEA AAA
sjeie] g7t AQlgEel A e =A1E A

] FUThH= AL on|gitt o]dd AAA Fx - wAIA 124
(macro structure — micro perception)®] A& 282 B+
317] 91814 FQ1E 0] =19 ARSIARES o B A 148k,
= 0lx] 24 YEY T FEa o} 3t} Rolo] A}s] AR o]
22 AFS] A QlE H|o] 29 143 AdE = Q7] wiiel &

=
Multjo] A} AR ol AW ik AR FHol kS n)

A
<
e}

2

sh= 2ol 4

H

;}j_]

.
Ol
B

2-2 SNS 53 (N /m21") off 2

SNS 32 1 54 we} tpdsiAl -3 5 AR
AnhA o2 g SNSe} # A9 SNS2 ek = glrk 7]
103 SNS&= 2574 vl Al AFale] === vk, #93
SNSt= 7|24 oz o¥el Jus BEgia 229l &5&
Sz M| on|git), &3] /W SNSZ 27T = e
SNSi= ESIEI9} o] a5, xElas AEe|AEe} Po]
FR9—E2] 7|Nke] SNSE onfskar, #H4f% SNS= &7
4 e AL Mol Y], e ~ER], vloHl
= HEQY) 22 ezl Qs yuto® s Sl

-

()]

U7h= SNSE £ & dTH16].
SNSe| 82 3H4 [lEj#o] 9] /dAd aduiro]
o] 8Ake] Ar PTE AL 4 ek $-4 SNS Fel= A

$4 5

S I ol whet 7ol

7} moygq }\]fgul—o =

2525

2M0|Ciof ZEIX M4 I EA B S0] 0|x|E P

SH
S

o] x]-sl 7]..‘:)\4 o] lr—o].xh:]- 18
7/\01 o] 7t olold
FE i, TR A E%
}\}%J—gi %7].113:1—7] “H"H XJE__E_ x—lﬂ-x-l o=z
ZRE HE PYAH e }\}ﬂ@
A 4 QJoH20]. 22l
ﬁﬂfﬂ?ﬁ SNSell A= Az
9] A4S dHsh= A
§°H T o] 8RS A
211,

NS %63(711‘3*63/#]463)01] wE o]-gate] o8 F7]E0]
%E‘r{% AsATE0] Ut} Savolainen?- %3 SNS
7} A48 SNSHY 1 B2 JHE wiFHE 4= 9lon o]
w2 FHARL Ak AR, ARSI B 4] T ot
o] Zhsaivha 43ek22]. o i3 SNS -
H A3 SNS ol Hla] &8 ArEo] wriny 7
SNS F7toll Ao AR F771 US st dojvk=
BEgh 933 AL EQEHC] o] 8575 AT R
BA, A &4, SAA, ERIFS] AryAeld &

21‘4[23] Ho|AH-& tldo = o] &
A, RFReke] Wi, T AR A

Ack24].
7}zre] g7dol wet M= thE 44

%Olf‘f& AW Y5

}.3 r_u

O

1]

.=

7‘:]

o

SAY,
o

A
Bl

] <
o=

A4

%] 7 ‘:_/d o]

L AFEIARE 914w} AgE/o A SNS A
b AR 3l P5ol HUH/ FER§7
5 Mol
ARBAHE 9123t A /w1 E SNS A
7h AR A el A/ 3E e
Z Hol=rP

ARBIAHE 1213 78/ # 4 SNS o=
H AR FH Aol SRR/ e av
g Hol=7l

A=Al 2.

A=A 3.

http://www.dcs.or.kr



C|X|H 2El = &t5[=&X|(J. DCS) Vol. 27, No. 9, pp. 2523-2531, Sep. 2026

V. @R
4-1 12 $3
B AT ATEA 45 916 4B AATLo4

AN S S|t oAl AR E o] &gt i A= AL
3| AR Q127 SNS F8el tigh A ert Adnic]e] gx
g1, AR AL AR Froll W= FES IRl 54
of whe} s #3e] E3E 20219 AwE L83k 2021
9 Al $EE F 10,1549 9] $9AF 5 SNSE o3t}
3 @3k 5135948 tharo s B8 Z]sgsur/]. Soate] A
W R¥= oA 2,376‘33(46.3%), o4 2,759%‘(53.7%)4
H&S Bk $EAte] A3 4 vk 134153E o o
TAI7IA Aol Fdglom Fi AHL 39.43A(SD =
15.36)= vebsth A3 37k e digtal 9 olst
7} 3,0817(60.0%) 2.2 7P wakon, a5shul £ ot
7} 1,602%(31.2%), 58l 4 ©]al7F 315%(6.1%), tIst
A A8t o]ate] 1039W(2.0%). 258kl £ olsl7} 347
(0.7%) 0.7 vyebsrt.

ﬂl

4-2 20| =H

D AR 91
AR Fa4% A% S Pumam) & 401
H=A} 7 xmur’ = YA} A12lAe) s oleh
Fg [25], ABIAR L At AT, oI, 4%, w3
ARG Aelol) A A% TAE ol S
o 71 ZPIEEA QRINE A58 4 vk T
1] eekel el P48 B 1FEo] extelel weloz
SlojAli Wgom f5a B w, adviciole] v 94 A}
sel & Felz B 5 oS AeltH26]. ¥ A7 ol
oA 20219 AT ST clofs A} )1 Aol
A ALE AR} weto] Bolsli A el v A% 65
(1) VR AlgkEste] sp/aAzt 255 A ) (2) Y
EA1 A 2k (3) e o ol FrehE A gtk (4)
Hhe T ARHERTE 2990k () U Ao ok
AR oFEIE 1 (6) Aol U] uel AT st 8
A S AL ofUiEh) & ALk e 214
A BT 2R A A ¥4 ‘;1 nge vt

SRS E% 67H —Fff%}% E—Er O;‘i%l
(reverse-coding)dle] dlte] &
5 olw IS 7AEA

o] W T AbEERe] B Q1elet & 5 = ARSIARE
ML W}E} b 5 Qv RS AsH o AT A

3.24, SD = 0.56, a=.87).

http://dx.doi.org/10.9728/dcs.2026.27.9.2523

2) SNS 3 M=

B oAtolld SNSS AA] 713 SNS9}F #4138 SNS=Z +
ok HE SNSE= e S5 Wollx] el 214 =
2 A5 59 sl R W7t 7hs e ESIE, Holak, <l
2B, AEAAES AL, HHY SNSw FHl= A
2 98 71E 9 20 Bew sk o W,
AtesEd, HEY, Aolgs nUENE ZIHYCHLT],
B2 e SNS 9A] 2 Zejele] TS Efs G BE
o] FAE F& AT Hxo] HHH ﬂnﬂ%‘ﬂoﬂ Aok
sk Al v S wf 215" w7] 8] A|gke] AL - 5
59 7S Fol 2zl M) o]EehA] &AL Bl AL
G A EA A7 E 5 vk Sl o) H23 SNSe}
TEACH20]. B FAIAME 22 AsskeE SNS F3S
1~3912 71YgstAl gk o8 A5E ¥R wgkely] 9
oH 159 golde 38, 259 g4+ , 39 Hol

= 15 w3l 7FAE FoFrt olgg ﬁ' 7FeA|(linear
weighting) F-o] %212 3HA7F 54 EFHF F¥el F-
sh= A FoE(F-HAee o5 o8 BRE TS
2 7dsle] A5 9] = (intensity)& JH5esl7] f1geld).
9 dolgE b AE5Y A5 skgo =, sy
T _q],ﬂd SNSoﬂ I;Hef} o]%x},] xqﬂ]-zqo] ’\41 71—EE’
shte] xR Fete] 1 S Bl st 243t
A} Sk 1 9IRt 98kl 2,395 gobA] e 5ol
= 9] & 495 007 A o5 F3f Ha 00
A Zd) 67141¢] 7138 SNS Ao =9} H23 SNS A=

S ARESIYOEE SNS dEn: M o= 2,92, SD =
1.98/ #4138 SNS M5 %: M = 1.54, SD = 1.65).

o@ ;m

3) &4v[to] AH PF

AT TEHEAFEE 2AVYY RS HH 3
ol AR AL AR FE&Z o] Aupgit) AR ol 3
T T Al SNS ANZEFE)E drht A5 119
U7k & 9 &= S5l PriM = 6.00, SD = 2.20).
AR A A2 “SNS 74]7401] Ay 2 22 AX S
A5 AABIAIAY oA/ e dRE AU E 94
A SekshA kM = 3.87, SD = 2.20). BH. 35 &)
T2 “ERIS] AAZ/0MA/GE T Arh A Eele
Aol Ffatal AHFU7E 94 AxE SHUTHM =
3.60, SD = 2.37).

4_

w
HI
o

Ay

fi
2Ey

rt X

Ar|Elo] o] gxhe] AbalAHE 91417} //o1 4% SNS
7} aavelo] g ECIR. HRV YA F R/
Eakeh JEAGEAE AFe) G TS
AAH 27N FRY BN Fuge o
avielo} A e Jae vA Aol o

W, o, R BANSE 2499t 10 4

Nt

]

E

15

)
I 4o o
)
O
N

u

—_

o EL' o 2
o ruh



Arnjtjo] o]-gAke] ARRIARE 143} JEE/#H 1 SNS A

F57F 24 wte] AR A% 7 X e JeE aE B
ot AeelA AEslr] A8l BE WS g s Hu 4l
3Hmean-centering) 29 Tk o] 2PS T3l 2
AA RN BYEE ¥l 7 dsEAA
(multi-conllinearity) 415 714 o2 s|dste w2ldth
[27],[28].

V. gda

(

1.13~1.28%1 Aoz veht 7]EA]Q1 10 ol Aoz 3t
MEon  Fx}EA(tolerance)d] WHYE .01 o)Akl
70~.99%1 Ao 2 FRlx|o] teaaide] A= fle A
2 ERIEATH29].

[o ¢

A RIAA 572 2ok HE 2l dE

FSNS RE M5 T7h AM0|clof el X M4 2 23 Sof ojx|E o

oot

5-2 AZ|AL2 QAT U /M4 SNS MZ =7t Y H 2ol
&0l 02l B

ARBIAR Q143 /AP SNS AEEsE AanY
of olgAte] Au. Bl Aol V] HYA, 3

}g BAHOR BFaH

5 REERER TSI 3B = .04, ¢
= 2.86, p <.05), BB =-.20, t = -14.95, p <.001), 3}
(B =.07,t = 4.86, p <.001)9] Fv|t a¥r} Sy
.

2% 317 $A o] w2, /1YY SNS HEE(E =
.35, t=14.70, p <.00D), #H& SNS A =(B=.19, t
8.08, p < .00D)9] freju)gt Faart AT e
SNSE ABRFE, A0 NSE ABTHE 2Avidol
o1g7ke] An B9l WFo) ob Aoz Wzl Aok
Uob7k AL Q1493 7 SNS AEEsk 4 Sl
ol VA= o5 J A7 WAF KB = .06,
t=-2.69, p <.01). o]&= 7143 SNS M%7 AH gl
P A GH Dbk AR Q) olef 1 st
7} e AL oulg. FANE F e 45 59
walo] FRS o FAHOE ool FFS 71414
ek Aow WSHE = 02, t = 1.72, ns). A
<A 1>9] Ak obe) I 19} 2k,

o
QL _
32 H
o
d
iin)
_E
o,

32

Table 1. Hierarchical regression analysis results: Information verification behavior

Step 1 — Control Variables Step 2 — Main Effects Step 3 — Interaction Effects
Variable
B t B t B t
Gender .04 2.86" .05 3.357 .05 3.34""
Age -.20 -14.95™" -12 -7.80"" -12 -7.82""
Education .07 4.86"" .02 1.67 .02 1.72
Perceived Social Capital -.02 -1.56 -.02 -1.60
Preference for Public Social 33 14607 35 14 70
Networks
Preference for Private Social 18 831" 19 8.08™"
Networks
Perceived Social Capital X
Preference in Public Social -.06 -2.69""
Networks
Perceived Social Capital X
Preference in Private Social -.02 -0.75
Networks
F(3, 5131) = 89.42"*" F(6, 5128) = 83.92""" F(8, 5126) = 64.67"""
R2 = .05""", R2(AR2) = .09(.04)"" R2(AR2) = .09(.00)",
Adjusted R2 = .05 Adjusted R2 = .09 Adjusted R2 = .09

"p <.05, "p <.01, ""p <.001
N =5135
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Table 2. Hierarchical Regression Analysis Results: Information Production Behavior

) Step 1 — Control Variables Step 2 — Main Effects Step 3 - Interaction Effects
Variable
B t B t B t
Gender .03 1.95 .03 2.25" .03 2.25"
Age -17 -12.52""" -.10 -6.04""" -.10 -6.06"""
Education .09 6.78™"" .05 3.64™ -.02 -1.60
Perceived Social Capital -.08 -6.09"" -.08 -6.09"""
Preference for Public Social 33 14 58" 35 14,65
Networks
Preference for Private Social 18 837" 19 8 34"
Networks
Perceived Social Capital X
Preference in Public Social -.06 -2.61""
Networks
Perceived Social Capital X
Preference in Private Social -.03 -1.34
Networks
F(3, 5131) = 73.80""" F(6, 5128) = 80.91™" F(8, 5126) = 6
R2 =.04""", R2(AR2) = ( 5)*** R2(AR2) = ( )
Adjusted R2 = .04 Adjusted R .09 Adjusted R =.09

"p <.05, "p <.01, ""p <.001

N =5135
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Table 3. Hierarchical regression analysis results: Information sharing behavior

i Step 1 — Control Variables Step 2 — Main Effects Step 3 — Interaction Effects
Variable
B t B t B t
Gender .03 2117 .03 2.36" .03 2.35"
Age -14 -10.08""" -.06 -4.04"" -.06 -4.06""
Education .09 6.317"" .05 3.14"" .04 3.20""
Perceived Social Capital -.10 -7.77" -.11 -4.06""
Preference for Public Social 35 15 06" 36 15.08
Networks
Preference for Private Social 20 8.96™" 20 8 67"
Networks
Perceived Social Capital X
Preference in Public Social -.06 -2.50"
Networks
Perceived Social Capital X
Preference in Private Social -.02 -0.71
Networks
F(3, 5131) =52.10"" F(6, 5128) = 75.42"** F(8, 5126) = 58.04"*"
R2 =.03""", R2(AR2) = .08(.05)" R2(AR2) = 08(.00)”,
Adjusted R2 = .03 Adjusted R2 = .08 Adjusted R2 = .08

"p <.05, "p <.01, "p <.001
N =5135
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