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[Abstract]

This study explored content production, changes in subscriber counts, and meaning construction by South Korean local media
on YouTube during the martial law crisis. Video data from 93 local media YouTube channels were analyzed using chi-square
goodness-of-fit tests, negative binomial regression, Wilcoxon signed-rank tests, and network analysis. Local MBC affiliates
produced the largest volume of martial law-related content, whereas local newspapers produced such content more actively than
under normal circumstances. Subscriber counts increased significantly among the 20 channels that produced the greatest amount
of martial law-related content, with an average increase of 50.8%. Across all regions, including those where support for the
president was strongest, the National Assembly's impeachment proceedings received greater prominence on local media YouTube
channels than the president's declaration of martial law. These findings suggest that periods of nationwide political upheaval may
contribute to the growth of local media on YouTube, providing support for applying audience engagement and media event

perspectives to the study of local media platforms.
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Fig. 1. Videos on 93 local media YouTube channels
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Table 1. Martial law-related videos on local media YouTube

R YouTube | Martial Law | Composition | Average per
P Channels Videos Ratio (%) Channel
Local MBC 16 6,934 52.1 433.4
L.C.B. 9 2,710 20.3 301.1
Local 50 2,245 16.9 44.9
Newspapers
Local KBS 18 1,421 10.7 78.9
Total 93 13,310 100.0 1431

Note: L.C.B.=Local Commercial Broadcasters.
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Table 2. Chi-square goodness-of-fit test for videos by media

type

Type | Ch. v’i\géLés Exo. | Residual Coﬁ;b_ Srf,zre
Local MBC | 16 | 6,934 |2.289.0| 4.644.1 | 9,418.7 | 63.3
LCB. | 9 |2710|1.2881| 1.421.9 | 1,569.7 | 10.5
Nevt;’::gers 50 | 2,045 [7,155.9| —4.910.9 | 3,370.2 | 22.7
Local KBS | 18 | 1,421 |2,576.1| —1,1551 | 518.0 | 3.5

Total | 93 |13.310| 13,310 | —  |14.876.6]100.0
X (3) 14,876.6

p <.001
Cramér’s V/ 610

Note: M.L.=Martial Law; Ch.=Channels; Exp.=Expected Frequencies.
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Table 3. Negative binomial regression

Variable B S.E. IRR 95% Cl ol
(Constant) -6.882 | 1.443 | .001 | [.000, .017] | <.001
Local Newspapers| .761 546 |2.141| [.744, 6.248] | .164
L.C.B. —-.763 | .545 | .466 | [.160, 1.356] | .161
Local KBS —-.583 | .466 | .558 | [.224, 1.392] | .211
Log(Total Videos) | 1.253 | .140 |3.500([2.660, 4.604]| <.001
a(Overdispersion) | 1.696 | .263 | — |[[1.180, 2.211]| <.001

N 93
Log-Likelihood -429.10
AIC 870.20|

Note: Local MBC=Reference Category
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Table 4. Subscriber growth of top 20 local media YouTube channels by martial law content

Media (No. of Martial Law Videos) | 2024.11 2024.12 2025.1 2025.2 2025.3 2025.4 2025.10 2026.4

KNN NEWS (928) 517,000 616,000 725,000 795,000 842,000 873,000 1,060,000 | 1,180,000

JTV News (836) 309,000 404,000 487,000 571,000 609,000 666,000 1,040,000 | 1,120,000
Maeil Shinmun (632) 303,000 349,000 512,000 641,000 664,000 670,000 782,000 821,000
Jeonju MBC News (592) 188,000 207,000 218,000 222,000 225,000 232,000 443,000 541,000
MBC Gyeongnam News (180) 257,000 271,000 277,000 283,000 290,000 303,000 411,000 478,000
KBS Gwangju (348) 436,000 438,000 439,000 440,000 449,000 450,000 456,000 456,000
Gwangju MBC News (1,124) 220,000 230,000 233,000 235,000 236,000 239,000 255,000 263,000
TBC (465) 40,700 45,000 51,300 64,600 113,000 136,000 212,000 237,000
Jeju MBC News (397) 50,200 54,800 57,400 76,600 82,000 95,700 159,000 183,000
Gyeongbuk llbo (296) 57,900 66,800 83,300 130,000 137,000 141,000 172,000 183,000
Busan MBC News (316) 167,000 168,000 169,000 169,000 170,000 170,000 177,000 182,000
Gyeongbuk Maeil Shinmun (150) 60,900 70,400 75,300 76,300 77,100 77,500 114,000 170,000
Mokpo MBC News (863) 160,000 162,000 163,000 164,000 165,000 165,000 167,000 168,000
MBC Chungbuk News (207) 147,000 148,000 149,000 150,000 151,000 152,000 159,000 162,000
G1 Broadcasting (206) 23,000 28,300 32,800 35,200 36,400 37,000 69,800 118,000
Yeosu MBC News (1157) 45,900 68,500 74,200 75,000 75,800 77,500 100,000 103,000
Daegu MBC News (791) 90,500 90,900 91,100 91,400 91,700 91,900 97,200 98,100
KBS Gyeongnam (210) 69,600 70,600 71,200 72,300 73,900 74,500 79,900 82,600
Chuncheon MBC News (464) 39,200 39,600 40,000 40,200 40,400 40,500 47,900 49,000
Ulsan MBC News (716) 35,100 36,000 36,800 37,100 39,000 39,300 40,800 42,100

2515 http://www.dcs.or.kr
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Table 5. Comparison of monthly subscriber growth rates of 20
channels before and during the martial law crisis

Channel (20) Before the Crisis During the Crisis
(2024.01-2024.07)|(2024.11-2025.04)

KNN NEWS 6.29 11.05

JTV News 35.82 16.60

Maeil Shinmun 5.77 17.20
Jeonju MBC News 12.25 4.30
MBC Gyeongnam News 2.63 3.35
KBS Gwangju 2.18 .63
Gwangju MBC News 1.55 1.67

TBC 18.12 27.29

Jeju MBC News 6.16 13.77

Gyeongbuk llbo 4.25 19.48
Busan MBC News 1.19 .36
Gyeongbuk Maeil Shinmun 6.65 4.94
Mokpo MBC News 43 .62
MBC Chungbuk News .85 .67
G1 Broadcasting 7.88 9.98

Yeosu MBC News 1.21 11.04
Daegu MBC News 1.06 .31
KBS Gyeongnam 2.66 1.37
Chuncheon MBC News .73 .65
Ulsan MBC News .60 2.29
Total M 5.91 7.38

Paired /19)=0.890, p=.385; Wilcoxon W~=80.0, p=.368
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