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[Abstract]

Short-form drama has rapidly emerged as a core format in the domestic video content industry. However, empirical research
integrating involuntary reception via algorithmic exposure, channel-specific pricing responses, and paid conversion mechanisms
remains limited. This study selected 15,000 valid comments from 48,294 raw items collected from three Naver cafés and
YouTube, applying inductive content analysis and textual case analysis in parallel. Results indicate that algorithm-driven exposure
(39%) is the primary trigger for initial reception, and involuntary immersion is the key driver of paid conversion. Ad-supported
free services recorded the highest user favorability (Vigloo 78%, Naver TV 74%), and the ad-supported model ranked highest in
payment acceptance at 64%. This study proposes involuntary immersion and perceived cost fairness as exploratory analytical
concepts, offering implications for revenue structure design and user retention strategies for short-form channel operators.
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Table 1. Overview of channels analyzed

Channel Type Pricing Model Key Characteristics
Algorithm—driven
YouTube G::obal/ Ad—based Shorts exposure,
ree A
channel distribution
) _ Vertical clips,
TikTok Global/ Algorithm hashtag—driven
Free based exposure | . )
diffusion
Domestic/ Official channel for
Naver TV Ad-based web dramas and
Free
short—form content
. Domestic/ - Short—form section
Tving Paid Subscription | iiin OTT service
) ) Short-form exclusive
Vigloo Dome_stlc/ Coin/ channel/BL/romance
Paid Ad-supported domi
ominant
Chinese short—form
ReelShort Chinese— Coin/ drama distribution;
owned Paid Subscription | Korean production
emerging
Chinese short—form
DramaBox Chinese— Coin/ drama distribution;
owned Paid Subscription | Korean production
emerging
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Table 2. Comment distribution by data source

Collection Source Collection Raw Valid Validity
Method | Collection | Comments | Rate
Momsholic o
(Naver Café) Manual 8,241 2,600 31.5%
MuHyup Chinese
Drama mjbox Manual 7,183 2,200 30.6%
(Naver Café)
GiSeungJeonGyeol
Writers Group Manual 5,612 1,700 30.3%
(Naver Café)
vouTube Video |\ | 27,258 | 8,500 | 31.2%
Comments
Total Manual 48,294 15,000 31.1%
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Table 3. Valid comment distribution by channels

Channel Valid comments Percentage
YouTube 3,200 21.3%

TikTok 2,800 18.7%
Naver TV 1,900 12.7%

Tving 1,500 10.0%

Vigloo 2,600 17.3%
ReelShort 1,800 12.0%
DramaBox 1,200 8.0%

Total 15,000 100%
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Table 4. Coding categories and operational definitions
(selected categories)

Dimension Category Operational Definition
Entry A!gorlthm— Content automatically surfaced by
induced . : .
Pathway platform algorithm without user intent
exposure
Entry Voluntary | User intentionally searched or installed
Pathway search the app
Entry Peer/ . Accessed via recommendation from
community ) . "
Pathway acquaintances or online communities
referral
. Unintended continued viewing or paid
Favorability | Involuntary ) ) . :
) conversion following algorithm induced
Factor Immersion
exposure
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& 4%, A 2F pxol hie A4, S £F =eie) 2k
of thak S-gpe] A7kl ks Ug AFH o £
SEATE B9k SeF =etutol] dial 3]oj A AjzkE AR Hie
W a9 MFR B, 344 o8 Hue) whe)

oE: o

2 w)ashgint.
1 Aol x] &8 giE HlolE = o] 8At AP 0 R &
70 AIXEE =4 (non-reactive) AF&2A, Webb 5] %]
3k 213 mE2)Ad AeK(social desirability bias)—@AF
7 AR Ao R gRlvE Wekow wisS s Ao
B AR S AdTH 4.

V. d51Za

4-1 & E2fop 282 f e F=(8E2A)

F 5ollM £ =il 8419 Hx §9 FEE B4
Az}, g =F o) 39.0%(5,8506)& 7V =2

Ree]

H5 £E C20t Xt R 2
Table 5. Audience entry pathways for short-form drama

Valid Percen— .
Entry Pathway e tage Primary Channel
Algorithm—=induced o TikTok (53.2%),
exposure entry 5,850 39.0% YouTube (48.7%)
Voluntary search o Vigloo (18.3%),
entry 3.600 24.0% Tving (19.7%)
Peer/community 2.850 19 0% Naver Qafe
referral entry communities
Ad-exposure= 1,650 11.0% | YouTube, TikTok
driven entry
OTT-bridged entry 1,050 7.0% Tving
Total 15,000 100%
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Table 6. Favorability and unfavorability ratios by channels
Channel Valid comments Favorable Comments Favorable (%) Lérgivrzr:lntilse Unfavorable (%)
YouTube 3,200 2,272 71% 928 29%
TikTok 2,800 1,904 68% 896 32%
Naver TV 1,900 1,406 74% 494 26%
Tving 1,500 975 65% 525 35%
Vigloo 2,600 2,028 78% 572 22%
ReelShort 1,800 1,098 61% 702 39%
DramaBox 1,200 696 58% 504 42%
Total 15,000 10,379 69.2% 4,621 30.8%
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Table 7. Components of unfavorability factors in short-form
drama

Unfavorability

Eaiion Related Theory

Comments | Percentage

Insufficient
content length 1,287 29.0%
(Length Paradox)

Mood Management
Theory

Pricing structure

dissatisfaction | 1,198 27.0% | Ferceived Cost

(coin/rental/ad) Faimess
Vertical format Diffusion of
adaptation 754 17.0% Innovations
difficulty (compatibility)
Low awareness Diffusion of
(no one around 666 15.0% Innovations
watches it) (observability)
Content quality Narrative
(acting/storyline 532 12.0% Transportation
deficiency) Theory
Total 4,437 100%
EbtTE Hlegt a9l A2 3 73 A
T 7 a3k do] =EEn) AA, viagt 2 19971

=

ez A Fo] ol BlERY] FFolgte HL o]&
2 7ol A =2]gt o] A dlfo] A =8 vo]Ef el
A AFH oz gle Aotk o= Zillmanng] 7]& #g] o]
oA dEshs HA A vES JHVE ERSeR uF
® AR A AT27]. A, AAE FA(15.0%)7F 59
A ¥3zk eclog ¥AE 7L Rogers 52 Al &4l o]
oA =olu = A ThsAd ) AL A A0 HATE s
cafule] Faks 2% 07 A|ES AAFEITH29].

S

“ = [e]
M =2 8 s VEsIeH, F8 3918 57%, ¥
13(7) 1) 49%, ANA| 31%, ZATulE 26%, 3Q o
8 21%, Y 248 17% 0.2 Jelgt) o] 2= 44

A7} Zelzel B H2AL ASHOR BAT F e P
s, QA Aol d)eld A8y v
(#2930 VY 4 AYRe BYL BojF, AT

WA =g o gke ¥ 83} P

fra A% A2E B 4o 5 AdelA frE Qe
o] H3to] 33%= 7P Eorom, i =l AF F AAV}
27%, J31 ANHoZ T8 §A7} 25%, ASHE] F8 AA|
7} 15%= YRS AA o8 BR9 60%(F-= ANd A
2% 33%<} 5 TR &A% F AA 27%)7F FE == BY
& A3 ZHOR Ff= o] WL A B 8 A

http://dx.doi.org/10.9728/dcs.2026.27.7.1871

E8. 21F WA 58 o3

Table 8. Acceptance intention by monetization model

Pricing Model Hlereseilz v Acoeptgnoe Key Characteristics
Channels Intention
Ad-supported | Vigloo/Naver o Free access,
o 64%
viewing TV user—controlled
Free coin Vigloo 57% Free viewing via
model earned coins
Ad—based ReelShort 49% Relatively higher ad
(long ads) burden
Subscription Tving 31% Monthly flat-rate
subscription
Coin Direct per—episode
purchase DramaBox 26% Lo P
coin purchase
model
Day rental DramaBox 21% Temporary access
rights
Per—episode o One-time
. - 17%
ownership purchase
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Table 9. lllustrative comments on involuntary immersion

pathways
Label Representative Comments
Algorithm— | just scrolled past and it started playing

Induced Exposure | automatically.

| had no intention of watching, but somehow

Unintended ended up on episode 3 of Vigloo before |

Continued Viewing

knew it.
Immersive | had no patience but ended up watching to
Engagement the end using free coins and card payment.

Paid Conversion | Before | realized it, | had already paid.
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Table 10. lllustrative comments on the awareness-
acceptance gap
Label

Representative Comments

| found out about Vigloo, ReelShort, and
DramaBox through recommendations in a
Chinese drama community.

High Awareness

It's fun, but I've never seen a single person
around me watch this kind of content.

| had no idea domestic short-form dramas
even existed.

Low Social
Visibility

My Chinese friends are really into it.
I'm not sure if short—form drama will really take
off in Korea yet.
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Table 11. lllustrative comments on format fatigue and
narrative incongruence

Label Representative Comments
Repetitive Format | It always follows the same pattern, at some
Exposure point it just gets boring.
Length | just want to watch it all compiled into one long

Dissatisfaction | version.

Logic
Inconsistency
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There are so many scenes that just don't make
sense.
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Table 12. lllustrative comments on perceived fairness of
pricing structures

Label Representative Comments
High Fairness | With Vigloo you can watch up to 10 episodes a
Perception day via ads, and the ads aren’t that long.

Medium Fairness
Perception

Try ReelShort, you can watch 5 episodes a day
with ads, but the ads are on the longer side.

DramaBox only offers 3—day rental, not
ownership.

Low Faimess Honestly, when it suddenly switches to

Perception per—episode payment, doesn’t it feel like a
scam?
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