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[Abstract]

This study examines how Korea-related content produced by foreign YouTubers elicits emotional responses among Korean
viewers and how these responses relate to cultural reception and identity formation. Five foreign YouTube channels with more
than 100,000 subscribers as of June 2025 were selected, and the three most-viewed videos from each channel were analyzed,
yielding a sample of fifteen videos. A total of 1,500 Korean-language comments were collected, processed using morphological
analysis and a sentiment lexicon, and analyzed in SPSS through frequency analysis, cross-tabulation, and t-tests.

The results indicate that the content predominantly generated positive emotional responses, with gratitude, empathy, and humor
emerging as the dominant categories. Mukbang and vlog content fostered intimacy and humor, while cultural introduction videos
evoked respect and pride. By contrast, informational content yielded higher perceived cognitive value but lower emotional
engagement. Additionally, content produced by non-Western YouTube channels elicited stronger emotional intensity. Perceived
authenticity, conveyed through natural delivery and interaction with viewers, emerged as a key factor in fostering trust and
immersion.
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“This figure is presented in Korean because it analyzes
Korean—-language comments, requiring the display of original Korean
morphemes for accurate linguistic context.
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Fig. 1. kiwi morpheme analyzer
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“This figure is presented in Korean because it shows the sentiment
classification output of Korean—language comments processed with
the KNU Korean Sentiment Lexicon, where maintaining the original
Korean text is essential for clarity and semantic accuracy.
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Fig. 2. Results of KNU sentiment lexicon analysis
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Table 2. Comparison table of content characteristics by Youtuber
) ) ) ) Keywords )
Youtuber Nationality Main Content Type Subscribers e Representative Keywords
France Cultural Introduction 464K Authenticity, Respect Thankful, Awesome
Sri Lanka Vlog, Mukbang 290K Humor, Effort, Character Funny
Uzbekistan Viog 259K Affection, Appearance Pretty, Heartwarming
Empathy, Adaptation, .
Egypt Viog 115K Relatability Relatable, Enjoyable
Canada Cultural Commentary, 299K Knowledge, Qompanson, Insightful, Trustworthy
Information Clarity
4-1 fEHYE 2= E4H|0 Fou KA 9 ujie 3.7%% 7P A Yelbth a3 4
= 744 Wke B2 A3 Aol
B AT 243 Za= fdo] AR TE o)l
5e1% 4] ke Age, 4 ANl U THAs Hl
RS B he Zae, 2], Sz
olFE, Ayt 24l FRHE e, 7} ZHL*OM
3l 71 A9 34 B 1599] S A4S ol Egt ratfucaespect
mpath
B Az ok Eab wjzo] @ wat Ajdol ojuf gl = b
I Moving/Encouragement
Hom Agsh=AE vlalshy] 919 Zlojth B3t 23 S
gt 97 AEE Wol 2elxe) AlSY 43 B
wolFi= AEE B8
ZR= FPe =, QY Holz, B} A, wY 4n
ol vl ﬂxlé FHRAAT. gt B oji i %%fﬂ¢ O 4. 2% B £ O3z
=1 oo = . . .
o = W& Bolr AlAke] AAA wkes S 0w Fig. 4. Emotion response distribution chart
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o BT SR o) HolZ sl Wurs ZAo g ) Ok A SRR B vEo| Lot s nkgolu ik
¥ A3 48 AP A meed 3499 e S 9 el vl dmadel MEERG, & 32 A
Zelels AeES B 41—,} olg]at Fpoli= =elx S5m ol W gR 7|9 =et W AAgh a9 68 2 WF
o S8 WA A TN el A4S Bela g g 491 19 M Ak ol
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i Efzf J;*;; OE]T}E} ol 94%% ::TN OLEJET} 3. 4N HEE O E 7|9 =9 815 (%)
= A 3 = 3] .
220 FUE AN I 2ekE vl B eE Al Table 3. Top keywords by emotional category
3] =] =z o]o.o
shil, ARl Al A= TR ofw] R 8L Slae A Emotion Category Top Keywords Frequency (%)
5 o= O EQRY Fg = EXL 5
/\Rj}q— 32 “Tﬂ'm = = - 32 H]ﬂt‘s} 7/4\0]1—4_. Gratitude/Respect | Thankful, Awesome 18.5
Empathy Relatable, Warm 16.2
4-2 Sz 7|4t ?:u"’g 'i'_l'% = Humor Funny, LOL 14.9
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Table 4. Comparison of emotional response intensity by content type (5-point scale)
Content Type Gratitude Empathy Humor Moving Intellectual Critique
Mukbang 4.5 4.2 4.8 3.6 2.1 1.5
Viog 4.3 4.4 4.6 3.8 2.4 1.3
Cultural 4.8 4.1 3.5 4.3 3.2 1.2
Introduction
Cultural
Commentary, 3.2 2.8 1.9 2.7 4.7 1.7
Information
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