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[Abstract]

This study empirically analyzed the impact of trailer visibility levels on users' expectancy and viewing intentions within OTT
platform apps. The experimental results revealed that while the differences in cognitive perception based on visibility conditions
were statistically significant, visibility did not directly influence the expectancy or viewing intention. These findings suggest that
although visibility functions as a 'cognitive gateway' to facilitate content discovery, its influence on the emotional transfer required
to trigger actual viewing behavior remains limited. Conversely, expectancy was identified as the primary driver of viewing
intention. In conclusion, this study empirically demonstrates the limitations of visibility designs that focus solely on simple
exposure. It suggests that to translate cognitive capture into emotional immersion, Ul design must harmoniously integrate visibility
with the effective delivery of content quality.
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Table 1. Research variables and measurement items

Category Variable Measurement ltems

@ | felt a sense of anticipation

@ It seemed interesting

® | became curious about the
content.

@ | wanted to see more.

Mediator Expectancy

@® | would like to watch it if | have
time.

@ | am likely to watch it.

® | might choose this content over
others.

Viewing
Intention

Dependent
Variable

@ It was easy to find the content.

@ | felt that | had to go through
several steps (reverse—coded).

3 The teaser information was easy
to notice.

Perceived
Visibility

Manipulation
Check

® OTT usage duration (months)
@ Usage frequency

@ Primary OTT platform

@ Platform familiarity

® Trailer viewing frequency

® Gender

@ Age

OTT Usage &
Demographics

Control
Variables
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Table 2. Reliability analysis of measurement scales

| M2 2a 2o

Variable Number of Items Cronbach’s a
Expectancy 4 .920
Viewing Intention 3 .887

AT A7 2231 0] Fhe A}
Tt 2 A H)-8-0] zjo] 2 Q1A E]
RAE=AE GRlal] S8l arbad ekt A7k Je 3k
7]./\]/14 o] A](Vls mean) Jﬂﬂ— x]-o]oﬂ q]d =g _LE_ t—@xé
= ATk 4 A3, a7 ek = 5.26, SD =
1.06)0] A7HA1A FAeHM = 4.77, SD = 1.13) 2.t} -] 8HAl
=2 TIAA Q121 BATHE(118) = -2.45, p = .016). o=
B ool A 800<1080px(46.9%) ¢} 150<150px(6.5%) &
A8 Bu)% A7) xpolg} 19 vs 3etAle] 28] A= A
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Table 3. Manipulation check results for trailer visibility

Group N M SD t p
High B .
Visibility 60 5.26 1.06 2.45 .016
Low
Visibility 60 4.77 1.13
< .05
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Table 4. Group differences in expectancy and viewing
intention by visibility condition

DV Group N M SD t p
High 60 | 5.38 | 1.05 | -1.23 | .223
Expec— | Visibility
tancy Low
Visipility | 60 | 13 | 1.1
High 60 | 498 | 1.47 | -0.44 | 664
Viewing | Visibility
Intention Low
visiiy | 80| 487 | 1.82
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Table 5. Mediation analysis results of expectancy [process
model 4]

Path Description Effect (b) p/95%Cl

a Visibility — 093 b= .635
Expectancy
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