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[Abstract]

The purpose of this study is to explore the factors that influence the satisfaction of Chinese female users from Generation Z
with the user interface (UI) design of fitness apps. Through a review of the literature, we identified the characteristics of Chinese
female users in Generation Z, as well as the developmental trends in Ul design, user experience design, and
stimulus-organism-response theory. By examining the cases of three fitness apps, we analyzed the factors that may impact the
satisfaction of Chinese female users from Generation Z. Using the Keep app as a case study, a questionnaire survey was

conducted and the SPSS Amos software was employed for correlation and path analyses.

AQI0| : mEL|A APP, UI CIXIQL AFSXH 2%, SOR O|&, ZMTh o1
Keyword : Fitness App, User Interface Design, User Experience, SOR Theory, Generation Z Women

http://dx.doi.org/10.9728/dcs.2025.26.5.1187 Received 02 April 2025; Revised 16 April 2025
@ @ This is an Open Access article distributed under Accepted 21 April 2025
@ e the terms of the Creative Commons Attribution
Non-CommerciallLicense(http://creativecommons *Corresponding Author: Ja Kvouna Min
.org/licenses/by-nc/3.0/) which permits unrestricted non-commercial po 9 ’ young
use, distribution, and reproduction in any medium, provided the Te: 0 00000000

original work is properly cited. . .
E-mail: mjk@sejong.ac.kr

Copyright (©) 2025 The Digital Contents Society 1187 http://www.dcs.or.kr ~ pISSN: 1598-2009  elSSN: 2287-738X


https://crossmark.crossref.org/dialog/?doi=10.9728/dcs.2025.26.5.1187&domain=http://journal.dcs.or.kr/&uri_scheme=http:&cm_version=v1.5

C| X" 2El X &5 =&X|(J. DCS) Vol. 26, No. 5, pp. 1187-1204, May. 2025

1-1 A3 uE & =4

Tl Agaaat A7l gk Q14e]
A%l tigk tise] 97 S7kskar Aok <
2030 A3 ({2030 B EHED) > ﬁila‘@]
37 BRI Az =] gk 5%7}4
e gAY 147 geol] tigk gk A4S Al
g 712 53] QUHMY + JEYX B JJ
SRRl G, X = dho]H AEHTY Bl Ve SA14
=xog ,qEq/\ /\Pﬁ/] 63/\]%40] WS F
FEolA o Agsta 7H°1§}51 YEUZ MH|AE A3
11, o] & o ZejAlo)d AR8Abe] AR 758 Y
A el 3 bz BR A= BLE AR
9 $U TRIVS ATsiel dujele] YH A
gl a8 =77k "ok el w52 Qo] vwﬂ d

FEALNE AHAe] st At ojis] ofg 7%
.00 G WL STk 20240 F3% ) £5 9 A4
o what AEAL A elolelel] w2, 7} S3%e
AT Keep(39.62%), AkQH] 2222 3“*(4\7&@@
ftklE, 30.00%), Joyrun(litiaks], 28.59%), SoYoung(Hréd),
Daily Yoga(fJ H ki), TE (ilifafdi), iﬁ—(Codoon)
é‘l‘ﬂ} AT 2, 2o Yebseh 2], 1t ok
g FAFol e =k JEYX 4o ARgAF gl A
] Apo7} FElsie) 20234 dloJEle] waw, F5o] &%
HEYZ ) AR} T ool oF 40%E AAF e, 15
21~40A1 AR ] AREAP7E oF 60%5 A RT3, o=
FEYZ ol] thgh oA o] FHol7h o8] Fer o vko
m, 53] YEU2s a7} HEwst 445 225X 2O 7
Al o34 e] ezt iAoz vtk 21 etk wet
A old ARgAte] Fejme) MEEE ofwA] wY AIA}
A FEY 2 qio] A Fofgh = A7} E ek o4
o] AREAF B ANAdshs AAellA Ul HARlL: T83k 9
& ek ARBARSE §) Aol o] AR A )] A ] Q] Ul YAk
91e AgAY] AU AT Bk okl ALgAte] ol
st ) A AHE oI gelm 3
Ul tjxjele- w3ksl A zb4 &) &

3

ook
o
ot
2

oy &
A2

o

ol oY
)
I

o

my
2
r‘_‘ -
N e

l>'£
N

o=

[e)

1m

Lol
3
LB

)

N
{0 r_Ol

12

2 o

‘8‘(:»53‘4A
4z

)

L

E

1

O‘r‘ = ol
_ErJ Lo

FAL SEY 2. BEE AFHOR YT 5 Y Qh
]

sto] Helgy A4S =9 5 vk Camargo 5= Ul Y
Apelof| A ARgA) A(UX) o] AEL] Ad-gol AAHo]glar #|
Agk vh Qo) A4 Ul YRRl J5 2H89] a8
NSt AFEARe] A9 &7 E=o }&2}94 o],
WS w1 g 2AdS =9 S= QIoH4]. webA B o E
Yz HE AR uf S ZAY] oA ARk %51 8

o]

(]

AW EaL 0|59 A Folol G nAE Fa 89,
53] Ul tAele] AHgAt el vAE 932 48k 2

http://dx.doi.org/10.9728/dcs.2025.26.5.1187

o

2 B Bk o)y AHgAe] £ AZlN Fustel @
A 5= B33} Ha59)

Eyz ie] Ul Aglel]l EAsh=

WA P BT, e AEU2 9] Ul 4]

HA s}l 2 AAHE Alesi, o8 Fdll T ZAY

o) AHEAe A F0E 2SRgORA o4 AHEAe

HEYZ o] gt Fofies}l g 35 o Fola E

U2 ol o4 AL FReld B aake o s -
NS o FFA0L NEUZ el P4 BAS
Z{_E—S]'_L_X]- ‘O’l—ljr

1_4

1-2 917 9l Y

B AT F3 240 o1 AHgA] SEL 2 ) ALg v
Sreol) S vIAE 89, 53] Ul tlAelo] AHgAt Aol
A GRS HvnE AL BER Wk olF s 24
o)'g AHgA}e] Bt AmlEstel A Aol TEVZ Qo]
o a7 BA £, 29 PS5 49 Ba

F3ste] Ul gxRlz SOR  <AFHStimulus)—FR714
(Organism)—4Fg(Response)> ©]&9] 2 #7d& Aun
3, S-O-R 7|4k o] 2] EellA] Ul txle] AgAf W%
of A= e dATretala} gtk o] 84 EAS vig o R
2 AFoM = AREAF AE el GEs A= ol 7EA] @Al
4]l dgHo] 2] AZHH HA]l, 759 F-84 B AR
Ho)A, 74 AY, AlE Au| e =2 AH Zelx 9 o
gl r421"’](11'1teract10n design)& F71& g1}, o]z
g 84 MEYZL o] tApl FHI} AREAF WS
7Vsh= 34l advolnh o]2fgk o] &4 THd-& Sk Sl
2 AFelA= F5¢] Keep, Codoon B w4 EHE Sweat
< Adgste] Al Hlal FA4E 2k BdE 23, AF
FAMY, dd AREAF L, QIEFE o] Az TR, 54
15, AR H ARE o, A AR SHA Al B
Hlashd Z4zbe] S & ¢ Aok 2 A9 o83 A
& ﬁ:ﬁ% oz RIgdo|~ 5 A8, Qe o]~

] 4’ ‘B /ﬂu]/\ 5]%4’) ‘/\]._Q_X} AL Eo].
g, AR ’b‘i ZHg- 4&”’ "‘F&X} Z-@“q =R F 671

Jole) 5
SR, A s AEATA S 2, W 1

¢



ST ZMH o{ Y ALSALe| T EL A ¢ Ul TRl BHEE FeEeel #4: Keep Y Al2Y 37

. M8 A3
2-1ZMIch ofd ! £H|Z3 £

ZAltE ko2 1995WRE 2009 Alele] o
e, HElE A, QIEY Ald) = HXY dlo]E
H(Digital Native)'2}al%= E#}, o] At Ejold wjb-E
AE U} AR 7|&ol| s dZdEo] 9o, txd 4
B 715, JIZ'HE wAIFAIM) Gx], 2vpEED e 7|
AFEo] GgS wol wigkr). 20224 Aol wEw Fo Z
Al 915 293 6,400%F (9392 2,000 hHoz A
A-9] 19%5 AFASHAIRE, o] T15-2] 4H] H|F-2 o]1] 40%
£ Z3gck 202100 ZAItZE 5% $Iet o)) &H|E
T8 ] Al Fag F8o] HIATH5]. o] HolE =
ZANZ} FEIE 2 Wk ohy g} e Ake] (S vl 5 9l
= AAYE 7L s BoFETh S ZA) oA A}
BA= 53] Qe makd o EE] Ao delA] hitsiAl &

[e)
Fata gluk dolge) uwhEm 2024 1974 S oA 9]
2rkd Qe H|EL 49.5%=2 X|&A Zriglon, 97t

A AR TFRE 69 800w Wl wef dd 7] iy
1.9% <718tk 2% 90 o]F oAde] Hl&-2 19.4%=
7 =3 B} Wbk mAj9) oA AlgxE A div] 6.6%

S7HITH6]. o]# gt =x]= Anl e} Bl S SHeA Z
A 04”«1 g GRS sk Aow, 24 o439
NQskE e 5o] A%, v EYX, v, A8 HESY
7 Atopell A QTEPL AlEat Bnked sho] & Fieskal 9l
o 53 7d7*°ﬂ ilo]l Beoen, o4 70%7F A S+
el IS daskar A 2 oA e x=9kske] 1
de s Ao Yeslth o] HES 2, BT,
AAA Ak e Akl A%y Al diel] sk 3l
& Rk opue} Aeke] 54 7 e HFehal, F VE
Uz g ge]7|eh @2 Hl8o] HA B SEs ol s
FARTHT]. & AEUZ2E 75, ZAd o1 AHAR= At

o P e WEY~ 4 Q8T P54l o Ark i

o T1Fol 1A A 8TE FHahe 9=~ o
FelAol i Ak W e A QI T Ao
Fag e BHt 99k 53 UL Oaelah AR 3
Srio|A) ¥ EL2 o] AHsks A7, Ao, Azl o)
& 20 ol ge) @7 FE5He v 27 Lok k.

2-2 U1 Cjzrel

AR} ¢lE] o] 2 T]AFel(User Interface Design, Ul T
A& AHEARe] fte} a5 Sl what ARg-Abe A5 A
5483 5= Y QEFH0|AS WET] Y8 AES TRl
e S kel ARl AlE ko] A A8l He

staL Ao S/ B Algshs Zlo] Ul vAle]

a1y Bajoltt, 53] UL tlxeloli= QlEsle] 2 elolobs, 4]
A 23, olol, 28 A8 F3t e A 24t T3
[81. Ul tAiele vkl 954 =

il
A&}l Al B X]= A
QITHE 1). wbA Ul 9
Zpele 71 o "HrE ”5'11}6}, ooy = A7 xe =
& AFE] 7)5S HojEozN ANAQ ALEAl AHE
A48 52 Q1= A8 xe) AR AT 28-S AAFN= =838 )
MA7F H Gk ZAY 94 ARgAEls B4 1Ee] A9 Ul
tjzele] A A sko] E3] FQ38lt) ZAY), E3] oA
7% AE ek AAA Q7o) Ao EES - wE
I gtk Aol wEW ZAY oS AlEe] 75w}
ot ohet 7‘“1” 0 Ji1stE AHE 7
7o @ UehttH9]. weba o] 1Eel Ul tale A

Q.

[<)
2 AZbHola QIEAE LS FEE Fo AE Ad)

e

. Q1K) A Tl 2AS YRl

4
A FHES Fols AL BEE 74H U4

o 2o Folg ) golol ks A7) Bk

o r

E 1. Ul CIRIQIoA A2 480 A5t
Table 1. The role of visual elements in Ul design

Visual

The Role of Visual Elements in Ul Design
Elements

Graphic elements can increase the efficiency of
user—system interactions by providing visual
guidance to help users more quickly grasp
information regarding the interface and operational
logic [12].

Graphic

Colors serve to effectively distinguish disparate
elements of the interface, helping users quickly
identify and understand the structure of the
interface’s information hierarchy[13]. From a
psychological perspective, color influences user
experience by directly evoking an emotional
response in users and influencing their overall
impressions [14].

Color

A good layout presents information in an intuitive
and consistent manner, making it easier for users
to understand and navigate the application. An
appropriate layout guides users, encourages
engagement, and facilitates the completion of
relevant tasks [15].

Layout

Font design directly affects reading efficiency and
ease for users. Personalized fonts have seen
Typography [increasing popularity. Fonts that meet the needs of
the individual are a key factor in evaluating user
satisfaction [16].
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Table 2. Fitness app- Keep, Codoon, Sweat comparison analysis
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Brand

Keep

Codoon

Sweat

Logo

K

keep

Slogan

Self-Control Gives Me Freedom

To exercise, Use Codoon

It's time to thrive

Product
Positioning

Mobile Fitness Coach

Smart Exercise Life Platform

Fashion Fitness Community,
Introductory Gym Fitness Courses

Target
Demographic

People Aged 20-30 Who Love to
Engage with Exercise and Fitness

Outdoor Sports Enthusiasts Aged
20-39

Young Women

Color

#564D5E
R:86 G:77 B:94

#69B252
R:105 G:178 B:82

#DA3556
R:218 G:53 B:86
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Key Features

1. Appropriate workout methods,
including guided tutorial videos, are
recommended based on user data.
Recommendations primarily focus on
home fitness, taking into account key
aspects of users’ living situations.

2. User data is used to recommend
community activities that may be of
interest to them.

3. Community activities are part of a
badge system, where a higher number
of badges indicates a higher degree of
participation in fithess and social
engagement. Users can collect and
exchange a limited number of
community titles.

4. Fitness equipment can be
recommended and purchased through
the brand shopping interface.

5. A dietary guide is included in training
programs to provide users with a
healthy meal plan.

1. Users are provided with a
personalized fitness plan and accurate
calorie calculations based on individual
body composition.

2. GPS location tracking technology
allows for precise tracking of outdoor
workout routes and real-time data
monitoring.

3. The red packet reward system
motivates users to stick to their
workouts through daily punch card
rewards and PK race incentives.

4. Access to sports broadcasts, live
events, and interactions with star
athletes.

5. Provides users with analyses to
facilitate understanding of an array of
fitness programs, making it easier for
them to identify their own personal
fitness needs.

1. Includes a variety of functional
fitness categories, records of users
physical symptoms and experiences,
and other features related to women's
health during menstruation and
pre/postpartum periods.

2. Daily step count and hydration
monitoring functions.

3. A woman-focused nutrition and
fitness meal planning feature, offering
over 200 meal plans tailored around
common health concerns for women.
4. To help users stay engaged in their
own fitness journey, achievement
trophies are awarded for each workout
completed.

Accessibility
and
Convenience

The Keep app encourages continued
user engagement through a reward
system based on relatively small tasks
and frequent participation status
updates, and offers simple guidance
with reasonable training plans to help
even those without experience in fitness
to achieve true sustainability in their
workouts.

The Codoon app provides tracking for
running, cycling, hiking, and other types
of sports to meet the diverse needs of
users.

The interface employs a color scheme
of refreshing green, reducing visual and
aesthetic fatigue, while the unique GPS
location tracking feature allows users to
more safely engage in activities
outdoors.

Data taken during workouts is visible at
a glance, while voice guidance and
automatic pause features improve the
accuracy of fitness data.

Users can create training plans for
specific stages and set their own
personal exercise goals.

The Sweat app targets office workers
and is designed with a very simple and
feminine interface.

The app divides larger exercises into
smaller steps to help users achieve
their goals, with flexible time and
location requirements for each
individual step.

This helps meet the exercise needs of
working women, and empowers them
to engage in physical activity anytime,
anywhere avoiding complex and
cumbersome processes.

Progress incentives are used to
encourage users to engage in
workouts.

Emotional
Experience

The brand slogan is displayed
prominently on the interface,
stimulating users’ desire to improve
their health.

The simple interface meets the
aesthetic standards of young men and
women.

The features are simple and meet most
of the practical needs of target
consumers.

The daily community updates foster a
competitive spirit in users, stimulating
their desire to engage in fitness.

A unique brand badge also rewards
users who take daily progress shots.

The combination of green and white
helps alleviate visual fatigue in users
when navigating the interface.

The location feature effectively
improves safety for the app and builds
brand trust in users, while accurate
data collection and analysis help users
to deal with an array of issues that may
arise during their fitness journey.

Users can set their own individual
exercise goals through the app.
Additionally, the mid—workout
photo—taking feature is entertaining
and offers a psychological boost for
users.

This app makes use of a variety of
scenarios to help women living in an
urban environment to achieve their
ideal level of fitness.

The easy-to—-use features and the
feminine aesthetics of the interface
make users feel understood and
respected.

It helps increase workout frequency for
this user group, enabling them to reach
their fitness goals.

The mood check feature on the login
page makes the female userbase feel
valued and cared for.

“The example images in the table are in Chinese.
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Table 3. The specific characteristics of outside factors

External factors Specific features

Does the current version of the Keep app
meet functional requirements, are users
interested in the different types of features, is
the interface manipulation smooth, and are
the features at this stage appealing to users

Functional
practicality of
the interface

What is the level of satisfaction with the four
Aesthetic design of | aspects of visual design of the current

the interface version of the Keep app (font, layout, color,
graphics)

For the current version of the Keep app, what
is the level of satisfaction with the safety
features, the level of satisfaction with the
customization features, the level of
satisfaction with the brand’s customer
service, and the level of satisfaction with the
brand’s after—sales service

Comprehensiveness
of brand services

For the current version of the Keep app, what
is the level of satisfaction with payment
security, the level of satisfaction with the
User accessibility | interface login portal, is users' private

and security information kept secure during participation
in community events, and is GPS location
tracking necessary for outdoor fitness
programs

For the current version of the Keep app, what
is the level of satisfaction with how the
interface content is accessed, does the
community interface make it easy to interact
with friends, and can the interface be
navigated smoothly

Ease of use

For the current version of the Keep app, what
is the level of interest in the set games and

Emotional rewards in the community interface, can the
satisfaction of users | Keep training coaches help users actively
engage in workouts, and would users
recommend this app to others
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Variables Title Frequency %
Student 33 8.3
Office Worker 246 61.5
Occupation Freelancer 45 11.3
Civil Servant 34 8.5
Other 42 10.4
Beijing 130 32.5
Shanghai 105 26.25
City Guangzhou 80 20
Nanjing 85 21.25
Total Participants 400 100
Under 20 184 46
Age Group 20-25 111 27.8
26-30 68 17
31-40 37 9.3
No Use 49 12.3
Weekly Usage Once a week 102 25.5
of the Keep Twice a week 144 36
App 3-4 times a week 93 23.3
Daily 12 3
10min 45 11.8
30min 111 27.8
Uéizz Arﬁﬁe 1h 143 35.8
2h 79 19.8
Over 2h 22 5.5
Less than 15min 50 12.5
Keep App 15-30min 106 26.5
Workout 30—-45min 147 36.8
Duration 45min-1h 81 20.3
Over 1h 16 4
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A1 AR AIRE = HY] AREAL ARS AlRFo] 1ARRO R
35.8%% AAPom, The-e 30527.8%), 2A17H19.8%)
o8 yepyith 28]al 10+ ﬂl“h} 2AIZY o) o] AREAR=
A}k Keep o] Ab&A} oI5 34 A|7he F5 30~45%
o HFHo 36.8%= xmm, UL 15~30%2
26.5%% AXZT} AgAIZ o] 1417 o]l ARERE 4%
of &}t
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Table 5. Research hypothesis verification results

Path Standard!zgd path Unstanda@;ed SE. CR. P Result
coefficient path coefficient

Functional Practicality of the Interface — 0.091 0.138 0.084 | 1.652 | 0.098 | Rejected
Functional Experience
Aesthetic Design of the Interface — 0.184 0.281 0.087 | 3.245 | 0.001" | Accepted
Functional Experience
Comprehensiveness of Brand Services — 0.155 0.225 0.079 | 2.863 | 0.004" | Accepted
Functional Experience
User Accessibility and Security — 0.133 0.208 0.089 | 2.330 | 0.020" | Accepted
Functional Experience
Ease of Use — Functional Experience 0.178 0.257 0.085 3.040 0.002™* Accepted
Emotllonal Satlsfgctlon of Users — 0.134 0.191 0.081 5 366 0.018" Accepted
Functional Experience
Funct}onal Pract!callty of the Interface — 0.183 0.204 0.066 3077 0.002™" Accepted
Emotional Experience
Aesthetlc De&grj of the Interface — 0.212 0.237 0.068 3470 Accepted
Emotional Experience
Comprehensiveness of Brand Services — 0.162 0.173 0.062 | 2.800 | 0.005" | Accepted
Emotional Experience
User Accessibility and Security — 0.114 0.130 0.070 | 1.866 | 0.062 | Rejected
Emotional Experience
Ease of Use — Emotional Experience 0.097 0.103 0.066 1.571 0.116 Rejected
Emotional Satisfaction of Users — 0.158 0.166 0.064 | 2.618 | 0.009" | Accepted
Emotional Experience
Functional Practicality of the Interface — 0.130 0.134 0.062 5159 0.031"" Accepted
Brand Impact
Aesthetic Design of the Interface — Brand Impact 0.132 0.136 0.063 2.144 0.032™" Accepted
Comprehensiveness of Brand Services — 0.202 0.198 0.059 3376 Accepted
Brand Impact
User Accessibility and Security — Brand Impact 0.074 0.078 0.065 1.199 0.231 Rejected
Ease of Use—Brand Impact 0.163 0.160 0.062 2.563 0.010™ Accepted
Emotional Satisfaction of Users — Brand Impact 0.145 0.140 0.060 2.342 0.019™ Accepted
Functional Experience — User Satisfaction 0.136 0.121 0.050 2.447 0.014™ Accepted
Emotional Experience — User Satisfaction 0.157 0.191 0.077 2.457 0.013™ Accepted
Brand Impact — User Satisfaction 0.254 0.336 0.079 4.244 Accepted
Functlonal Prqctlcallty of the Interface — 0.133 0.181 0.075 5 406 0.016™ Accepted
User Satisfaction
Aesthetic Design of the Interface — 0.057 0.078 0.078 | 0.996 | 0319 | Rejected
User Satisfaction
Comprehensiveness of Brand Services — 0.444 0.057 0071 | 0.804 | 0.421 | Rejected
User Satisfaction
User Accessibility and Security User Satisfaction 0.141 0.198 0.079 2.512 0.012% Accepted
Ease of Use — User Satisfaction 0.072 0.093 0.075 1.236 0.216 Rejected
Emotional Satisfaction of Users — User Satisfaction 0.086 0.110 0.073 1.5622 0.128 Rejected

“P<0.05,""P<0.01,"""P<0.00

*S.E(Standard Error), C.R(Composite Reliability), P(P—value)
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Table 6. Reliability and validity analysis
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Variable Item Standardized factor loading AVE CR Cronbach’s a
Al 0.894
: s mali A2 0.743
Funetiona! Fracticallty of - - 0.620 0.867 0.862
A4 0.742
B1 0.869
; : 2 7
Aestnetic Desian of ;3 2.722 0.601 0.857 0.852
B4 0.737
C1 0.898
ComBri;h deréiifveigiis of gz z:g 0.611 0.862 0.856
C4 0.731
D1 0.839
User Accessi‘bility and D2 0.746 0.609 0.861 0.857
Security D3 0.820
D4 0.710
E1 0.814
Ease of Use E2 0.745 0.608 0.823 0.817
E3 0.778
F1 0.854
Emotional Satisfaction of o 0.663 0.587 0.923 0.922
Users
F3 0.771
G1 0.878
G2 0.741
G3 0.733
G4 0.755
Functional Experience G5 0.751 0.571 0.923 0.922
G6 0.743
G7 0.716
G8 0.736
G9 0.736
H1 0.802
Emotional Experience H2 0.673 0.583 0.806 0.801
H3 0.808
I 0.835
Brand Impact 12 0.767 0.619 0.829 0.822
13 0.755
J1 0.830
User Satisfaction J2 0.769 0.624 0.833 0.825
J3 0.768

CMIN/DF:1.492 RMR:0.072 CFI:0.891 NFI:0.886 TLI:0.954 CFI:0.959 RMSEA:0.035

“AVE(Average Variance Extracted), C.R(Composite Reliability)
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I 6ollA Hi= ule} Fo] BE W] £ 8150 0.7 3 7ollA A uke} o] IEF|o] 2~ 7)s AEA, QIE
Zapel7Iv 2ste] olel gt wgo] Z17ke] Al Wl o Ho] 2 TiARRl AlnlA, BRI Au| 2 B34, AR} A 0
3l o ARk aidES 7 AL AeS HolEth AVE gho] & obg 5 PGS B ARG} wEs} folw] gl oK+ )] A}
% 058 Zaste] A4 Wt A BAS U @ AWE BalE Bol, o]E el AiHel AHeAt WSS Y &
T ASE BAFEh BE CR 2 0.8 Zfste] 2ol y) Uos & F AUrk 7164 BE o A B2 AHEAL vE
5 A3 o] 4285 Wl Cronbach's as 25 0.82 Lo} Ash ARTATY o] AREA} TEREE Y] of
Zobete] Awrt ¥ NS D 98 dehith U 247 FYshs Bele] 98-S etk Bas 3%
CMIN/DF= 149291 2 mliho 2 wal Agwrh 53t & of2] Wse} frejnlgh (+)e) Auale nof na=
B3, RMR(F-E H+ Al =L 0.072F o)zl 7k A ~9 HAle ofatelo] Algx}l WHER| Qe Ak
o 7tk GFI(A3E #99)%= 0.891% 0.990 717ke] #nk = Ao LEhgTh wak W 7ke] ARaAlz) goln) st
Aoz nd HFwr} FoghS eEPATh NFIE 0.88622 3L AVE Al gho] 4% ARt Acks 312 2] 74
0.9 779 o’d4 oM, TLI= 0.954, CFI&= 0.9592 & 82471 g 8  §EAEE 7R A dSE vt
o 0.980 AN BE HPEst ol $4ae vehdch
RMSEA+= 0.035% 0.05KHT} #fo} e A3y} 953 5-542 &4
vhebdich aokshE, delel: A% U BYE HaEs B
ik, TarE A @A mu B4 Avks a8 39 ¢
7. AR 2N
Table 7. Correlation analysis

Functional | Aesthetic | Compreh— User Eyaiienel Uksar
. practicality design ensiveness | accessibil-| Ease of . ) Functional | Emotional Brand ) .
Variable : satisfacti— ! } : satisfacti—
of the of the of brand ity and use experience | experience impact
. ) ) . on of users on
interface interface services security
Functional
practicality
of the 0.788
interface
Aesthetic
desion of | g gy 0.775
the
interface
Compreh—
BNSIVENEss | 4 310~ | 0.248™ 0.782
of brand
services
User
accessibil= | ooz | 0367 | 0.323" | 0.780"

ity and

security

Base of | 414 | 0204 | 0217 | 0.208" 0.779

use
Emotional
satisfacti— 0.285" 0.265" 0.292" 0.227" 0.295™ 0.766
on of users
Functional | =) 545+ | 385" | 0354 | 03657 | 0.363° | 0.333" 0.756
experience
Emotional | g 570+ | o361 | 0.344" | 0.320" | 02097 | 0.337" | 0.343" 0.763
experience

Brand . x o i o . i o

. 0.331 0.301 0.346 0.286 0.310 0.309 0.429 0.364 0.787

impact

User

satisfacti— 0.410" 0.376™" 0.376" 0.399" 0.3617" 0.360™" 0.460™" 0.430™ 0.481™" 0.790
on
Caution: Diagonal part is the square root of AVE, ""P<0.01
http://dx.doi.org/10.9728/dcs.2025.26.5.1187 1200
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o, ®Rdl A3wE= X=1055.987(p<.000), AH-E(dD)=
698, X¥/df=1.513, P=0.000, GFI=0.888, RMR=0.0376
RMSEA=0.036, TLI=0.952, CFI=0.957= 7} A3} #]3%7}
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Fig. 3. Model analysis results

8 Tx 2 MEN HI|

Table 8. Structural model fitting evaluation

CMIN DF i RMR GFl TLI CFI

/DF RMSEA

1065.987 | 698 [1.513 | 0.076 | 0.888 | 0.952| 0.957 | 0.036

“CMIN(Comparative Fit Index), DF(Degrees of Freedom),
RMR(Root Mean Square Residual), GFI (Goodness of Fit Index),
TLI(Tucker Lewis Index), CFI(Comparative Fit Index), RESEA(Root
Mean Square Error of Approximation)
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