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[Abstract]

Recently, live commerce platforms, which sell products through live internet broadcasts, have experienced rapid growth. These
platforms are designed to boost sales by having professional streamers promote product information, making the relationship
between streamers and consumers crucial. This study hypothesized that social interaction between streamers and consumers will
enhance platform usage and aimed to verify the reinforcing effects of platform affordance and individuals’ susceptibility to social
influence. Based on online platform-related studies, a research model is proposed, and a survey was conducted targeting
individuals with experience purchasing products through live commerce. The results indicated that interactivity and visibility
affordances increased the intention to continue using the platform through social interactions between streamers and consumers,
with susceptibility to social influence moderating the effects of social interaction. These findings are expected to contribute to
developing consumer service strategies for live commerce platforms by offering strategic directions to enhance interaction with

streamers.
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A QABAS 98 P2 RaS Aoy mulo] A
4-1 AME|A 9 EFTH S Fes selslln). A3 x¥/df = 1.368, RMR = 0.047,

RMSEA = 0.033, GFI = 0.932, AGFI = 0.910, NFI =

MR =0 Mol A SHaalel o) glo]H Hu 0.941, 18]31 CFI = 0.983°. 2 vElyt} A gtrol tfslo]
Exo] u WA o R A eE BalSo] Wi 2H3 A8 A+ RMRI} RMSEAZ} 0.05 ©l8}, 1 €] =27} 0.9
e 4 Y=AE elEinh o MR HANE, AAA]] WA HED AS 2

A, W20 gis Al AS shelalgn) ARl =27} T 27]. AR, BE AV A9 oS 55
o Ak FES F2UFRE RO, SPSS 21.0 Fol Algs  ATh HF B e At A wales gte gl
= g2us ok kS B8alth AgdTE Bakse] 0.7 a5, 0.7 o1d<] /g A=} 0.5 o] FHEaFES
ooz Fol wj AL JHAE Aos Br26]. X 2= HeE @ RH[28]. 3 2% AT BhA Adke BE WS
NEA BA AnEa] BE 7ro] 0.803HT; 2 oz skl 7H AT B etk S5 sl s FlE
glo], AL SFusgd) T B2 g (ko] e Ajolo] o] dles &

Za), Mol gisk BRAS sholsldn). B e =47t Ash= Aojmw, dad Aot BadiaES v
o] A3 539 Bhelak= Aoz AMOS 22.09] golx g LS FARATEO| ANl B ARATHY 2
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Table 2. Result of reliability & convergent validity

Reliability Convergent Validity
Constructs | Cronbach’s| SRW@ " .
Alpha Estimate ch s
Pl 0.770
Pl PI2 0.803 0.750 0.753 0.503
PI3 0.758
PV 0.814
pv2 0.837
PV PV3 0.875 0756 0.815 0.524
Pv4 0.793
Trut 0.790
Tru2 0.806
Tru Tru3 0.865 0.791 0.813 0.521
Trud 0.755
Int1 0.768
Int Int2 0.864 0.867 0.828 0.617
Int3 0.842
PB1 0.785
PB PB2 0.863 0.832 0.824 0.610
PB3 0.860
ICU1 0.892
ICU |ICU2 0.913 0.875 0.888 0.725
ICU3 0.880
SSH 0.816
SSI SSI2 0.892 0.878 0.848 0.650
SSI3 0.878
Pl(Platform’s Interactivity), PV(Platform’s Visibility), Tru(Trust),
Int(Interaction),  PB(Perceived  Benefit), ICU(Intention to

Continuous Use), SSI(Susceptibility to Social Influence)
a: SRW(Standardized Regression Weights)
b: CR(Construct Reliability), c: AVE(Average Variance Extracted)

E 3. MmN 9 B el 2

Table 3. Result for correlation analysis & discriminant

validity
1 2 3 4 5 6 7
Pl 0.71Y
PV .34 |0.72"
Tru 38" |.66" |0.72"
Int 43" | 29" | .37 |0.78"
PB 447 | 39" | .45 | .42 |0.78"
ICU | .40 | .43 | .47 |.41" |51 |0.85"
SS| 32 | .54 | .52 .30 |.33 |.33" |o0.80"

1) square root of the AVE, : p < 0.01

PI(Platform’s Interactivity), PV(Platform’s Visibility), Tru(Trust),
Int(Interaction),  PB(Perceived  Benefit),  ICU(Intention  to
Continuous Use), SSI(Susceptibility to Social Influence)

951

RMSEA = 0.033, GFI = 0.932, AGFI = 0.910, NFI =
0.941, z12]aL CFI = 0.983)3 ©d @<lo] vl 7+ X
dl(x¥/df = 1.226, RMR = 0.040, RMSEA = 0.026, GFI =
0.946, AGFI = 0.920, NFI = 0.953, 18|31 CFI = 0.991)

o ARt TP 8TAGE FHAOM, F mao]
w59 Z4929] sl 0.2 olshz Selslol, Fauya
o] ol¢rts BAlZk 9 b 2R Aoz FHH T,

4-27t2 H3

Ao A AAgE 7Hd ] AL F 7] WRHES
H A8ttt AA|, glo]H A EEe] AR 9 o]k
Tl ~EZHelo] ALS|Y A, TE]al X|&4 o]g 9
T2 AAE = G dAe Ao AA 2 YollA] JiE ¥
T Y HRE ARHeR HFehs FRUAA 2EYgs
st} EA4, av|Rke] AFEA g8k nizido] ~Egwete] A}
34 s aola x4 g3E 7X= Al Wk 15 A
28 gyte] d3E =2 g1d 4 9= Process 3.1

25 g,

7H 1~37H=
T Bl gl AReE gl
= 1.508, RMR = 0.062, RMSEA = 0.039, GFI = 0.932,
AGFI = 0.911, NFI = 0.941, ~1&]3L CFI = 0.979% e}
W BE 8RS S5 A oR SRl YR HSE S
Atk 19 29} 4% A REE Avjeld.

7P 18 2B Hete) AR A 352 FA(A1#E(Ha),
Ql 2 dSAHID), IAE SE(HIe)ol AH|Ae] go] B
2o B A5 o] 8 ool GFE Frhe Ao, 7}
AR FAM R FelskitiHla: B= 0485, p < 0.01;
Hlb: B=0.192, p < 0.01; Hlc: 8= 0.354, p< 0.0D). A
= AAHE Frolat ko] Ak Aol wdd

rrL g:}:g—z% Al

=
=

3L 3L
E4F

H2c
0.435%

H3a

Perceived Benefit
(R =0.381)

OF 2. P RHE AY Ao (74d1-3)
Fig. 2. Results of structural equation modeling (H1-3)

" :p<0.01
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Table 4. Results of structural equation modeling (H1-3)

Path Coefficient t-value Result
Hla Tru — ICU 0.296 4.895™ Supported
H1b Int — ICU 0.192 3.422™ Supported
Hic PB — ICU 0.354 5.882" Supported
H2a Pl — Tru 0.222 4.032™ Supported
H2b Pl — Int 0.470 6.638"" Supported
H2c Pl — PB 0.435 6.452"" Supported
H3a PV — Tru 0.674 10.437" Supported
H3b PV — Int 0.183 2.930™ Supported
H3c PV — PB 0.298 4.846™ Supported

PI(Platform’s Interactivity), PV(Platform’s Visibility), Tru(Trust),
Int(Interaction),  PB(Perceived Benefit), ICU(Intention to
Continuous Use)

i p<0.01
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-2.089, p < 0.05, Hdb: ¢ = -2.908, p < 0.01; H4b: ¢ =
-2.809, p < 0.01). A3 Zho]H Aol A ALEH A5
Aol jele] Hky 29) iy AwzAs ayE s
Yang et al. A+ Ao} FAFsCH 15].

AKEA gek wizhde] 2 gl EQlEglon g o
3 QTS v X=X
kS SPSS 21.0 Aleixo] wkedste] whse 7]87] s
gelsloit). ALEA 43S o1l Al
A, agla QX H sele] JgF e AFA R e
274 g3k 3k Wk L FARSE Ao Rt

E 5 =H F1 41t (7Hd4abc)
Table 5. Results of moderating effect (H4abc)

Coefficient t-value Result
Constant 5.063 89.517"
Tru 0.421 7.186""
H4a | SSI 0.100 1.861" Supported
Interaction -0.084 -2.089"
F=36.157, £ =0.248
Constant 5.053 94.741™
Int 0.350 6.647"
H4b | SSI 0.218 4.494™ Supported
Interaction -0.117 -2.908""
F=34.251, #=0.238
Constant 5.058 98.372"
PB 0.457 9.098""
H4c | SSI 0.180 3.868" Supported
Interaction -0.118 -2.809""
F=50.271, #=0.315

Tru(Trust), Int(Interaction), PB(Perceived Benefit),
SSI(Susceptibility to Social Influence)
"p<0.05, "7 p<0.01
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Intention to Continuous Use
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475
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Susceptibility to
Social Influence
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O 0.00
111

Trust

a8 3. =& 51 21} (7Hd4a)
Fig. 3. Results of moderation effect (H4a)

a3 4.
Fig. 4.

Intention to Continuous Use

Intention to Continuous Use

H4b

Interaction

=™ 1t A1t (7H44b)
Results of moderation effect (H4b)

H4c

Susceptibility to
Social Influence
o-111

O 0.00
111

Susceptibility to

475

Social Influence
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111

Perceived Benefit
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Fig. 5. Results of moderation effect (H4c)
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