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[Abstract]

With the rise of digital transformation and smart technologies, digital fashion has become a key research focus in the academic
and industrial fields. This study uses CiteSpace software to analyze 828 research papers on digital fashion published between 2004
and 2023 in the KCI and CNKI databases. Through an in-depth analysis of publication trends, disciplinary distribution, and
keyword patterns, the study reveals the characteristics and trends of digital fashion research in Korea and China. The findings
show that Korea emphasizes creating new fashion trends by merging design and technology, while China focuses on applying
digital technologies to cultural heritage preservation and industrial development. These results highlight the distinct strengths and

paths of both countries, offering insights into understanding the field and fostering academic and industrial collaboration.
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Fig. 2. Annual circulation of digital fashion research
literature on South Korea and China
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Table 3. Distribution of KCI's academic classification
system
Subject distribution Distribution rate/%

Natural Science 42.86
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Interdisciplinary Studies 10.60
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