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[Abstract]

This study examined in-depth how regional cultural content industries in the digital era generate cultural semiotic meaning,
engage with audiences through media cultural communication, and ultimately create economic and social value. Analyses of
various examples of animations (Mama Katuri, Suzume no Tojimari, Raya and the Last Dragon), characters (Goyang Cat,
Chiikawa, Joayong), and music (“Yeosu Night Sea,” “Gangnam Style,” “Hotel California”) revealed that regional cultural content
can go beyond simply conveying local elements; through modern reinterpretation and symbolization, it can connect with global
markets. Moreover, the proactive use of digital platforms and new media demonstrates the potential to enhance brand value,
stimulate tourism, and yield diverse positive outcomes. These findings imply that a cultural semiotic perspective can serve as an
effective analytical framework in the strategic planning of regional cultural content industries. Building on these insights, this
paper proposes sustainable development strategies encompassing content creation that reflects regional identities, digital-based

dissemination, and strengthened tourism and branding initiatives.
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Table 1. Mama Katuri case analysis results

Category Analysis

Cultural Semiotic

Analysis Conveying the meaning of "Mama Katuri

Communication
and Interaction

Promote various media channels, contribute to
the accessibility and popularity of content, and
use online platforms and social media to
promote

Media

Economic and
Social Impact

Creation of economic ripple effects using
content IP, Contributing to children's emotional
development
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Characteristics

I A= e and Implications

The scalability of children's fairy tales through
modern media,

Conveying educational value while maintaining
the basic value of fairy tales
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Table 2. Analysis of Suzume no Tojimari case

Category Analysis

Utilizes symbolic elements such as Japan's
traditional doors, shrines, and disaster recovery
to express regional identity and uniqueness.

Cultural Semiotic
Analysis

Actively introduced through theatrical releases,
global streaming platforms, and social media.
Tourism campaigns utilized regional settings
featured in the film.

Media
Communication
and Interaction

Contributed to regional tourism revitalization
and increased sales of related merchandise.
Elevated the international stature of Japanese
cultural content.

Economic and
Social Impact

A global success that blends traditional themes
with modern storytelling. Effectively
incorporates regional culture and natural
landscapes into animation.

Case
Characteristics
and Implications
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Table 3. Analysis of Raya and the Last Dragon case

Category Analysis

Reflects Southeast Asian traditional
architecture, costumes, cuisine, and natural
environments to establish cultural identity.

Cultural Semiotic
Analysis

Globally introduced through streaming services
and theatrical releases. Social media
campaigns fostered fan community
engagement.

Media
Communication
and Interaction

Increased interest in Southeast Asian culture
and boosted sales of related merchandise.
Recognized as a successful example of
storytelling rooted in regional identity.

Economic and
Social Impact

Combined multicultural approaches and
imaginative elements to achieve global
success. Contributed to raising global
awareness of Southeast Asian culture.

Case
Characteristics
and Implications
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Table 4. Goyang Cat case analysis results

Category Analysis

Reflecting the cultural and geographical
characteristics of Goyang City.

Cultural Semiofic Friendly and pleasant image.

Analysis
y A friendly means of communication with
citizens.
Media It is used on various media platforms to deliver

Communication
and Interaction

Goyang City's policies, events, tourism
policies, etc.

Strengthening local communities and fostering
a sense of solidarity.

Influencing local tourism and commerce
through characters.

Increasing awareness of local brands and
promoting local culture.

Economic and
Social Impact

Public Communication and Local Character
Branding.

The importance of modern communication
strategies that integrate digital and traditional
media.

Case
Characteristics
and Implications
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Table 5. Chiikawa case analysis results

Category Analysis

— Shaping everyday emotions, relationships,
and small-scale experiences into simple and

Cultural Semiotic cute characters

Analysis )
vs! — Conveying a soft, cozy atmosphere to appeal
to all age groups
Media — Utilizing digital platforms such as webtoons,

animation, and social media
— Developing story—based content to build
fandoms and expand global communication

Communication
and Interaction

— Generating added economic value through
merchandise, licensing, and events

— Forming a global fandom, facilitating entry
into international markets and invigorating the
content industry

Economic and
Social Impact

— Emphasizing broad accessibility through the
use of everyday emotional codes

— Presenting a communication strategy tailored
to digital media

— Suggesting the potential for character—based
cultural content to expand globally and
enhance its scope

Case
Characteristics
and Implications
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Table 6. Joayong case analysis results

Category Analysis

— A name combining “joa” (“like”) and “yong”

Cultural Semiotic | (“dragon”) to convey a positive meaning

Analysis — Utilizing the symbolism of dragons (hope,
growth) to communicate brand value
— Employing various media such as public
Media campaigns, local events, and promotional

videos
— Actively interacting with citizens through SNS,
official websites, and outdoor advertising

Communication
and Interaction

— Revitalizing the local economy by
commercializing characters and linking them
with local festivals and events

— Strengthening communities and fostering
social solidarity

Economic and
Social Impact

— Highlighting the importance of character
utilization in public communication strategies

— Suggesting a modern communication
strategy that integrates traditional and digital
media

— Enhancing local brand value and indicating
the potential for long—term development

Case
Characteristics
and Implications
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Table 7. Yeosu Night Sea case analysis results

Category Analysis

Music that symbolizes the natural scenery and

Cultural Semiotic | cultural characteristics of Yeosu City.

Analysis Expressing the identity and sensibility of the
region.
) Radio waves, TV, online streaming services,
Media

etc.
Yeosu City brand value is increased and social
media sharing is actively carried out.

Communication
and Interaction

Positive impact on Yeosu's tourism industry.
The number of tourists in Yeosu has increased,
contributing to the revitalization of the local
economy.

Economic and
Social Impact

Case
Characteristics
and Implications

Acting as a spokesperson for local culture and
symbolic cultural contents of Yeosu City.
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Table 8. Gangnam Style case analysis results

Zn

Category Analysis

A piece of music content symbolizing the
modern and sophisticated image of Seoul’s

Cultural Semiotic Gangnam district, effectively conveying the

Analysis region’s urban identity and cultural sensibilities
to audiences worldwide.
Global dissemination through diverse media
Media channels including YouTube, social networking

services, and television. The song’s popularity
and influence were amplified by user—generated
content—such as sharing on social media,
parodies, and dance covers.

Communication
and Interaction

Its international hit status sparked global interest
in K-pop and the Korean Wave, led to an
increase in tourist arrivals, and created added
economic value through related commercial
activities (concerts, merchandise, etc.).

Economic and
Social Impact

This case illustrates how cultural content
embodying a specific region’s image can evolve
into a global cultural phenomenon, enhancing
regional brand value and underscoring the
importance of cultural content strategies in the
digital era.

Case
Characteristics
and Implications
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Table 9. Hotel California case analysis results

Category Analysis

Conveying the free—spirited and enigmatic

Cultural Semiotic atmosphere of California, the song reflects the

Analysis region’s unique cultural and historical context.
Following initial dissemination through radio,
Media television, and record sales, it continued to

Communication
and Interaction

attract attention in the digital era, thereby
enhancing the image of the American cultural
brand.

By extending local symbolism into a global
musical work, it established a shared sense of
resonance among international audiences,
fostering ongoing cultural reinterpretations
through various remakes and performances.

Economic and
Social Impact

This case suggests that music content infused
with specific regional and temporal
characteristics can be enjoyed worldwide over
an extended period, generating lasting value in
terms of tourism, the economy, and culture.

Case
Characteristics
and Implications
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