#*
*
T
& =

$a1: SREERELETEY
- Journal of Digital Contents Society
Vol. 26, No. 1, pp. 47-60, Jan. 2025 M) Check for updates

1 = 2%
49499
A2 stm | xfel
2 20istm |}

The Use of Large Curved Screens in Outdoor Areas: Focusing on

Increasing the Advertising Effect of the Anamorphic Technique
Xueying Sun' - Byoungil Choi**

"Master's Course, Department of Communication design, Konkuk University, Seoul 05029, Korea
%Professor, Department of Communication design, Konkuk University, Seoul 05029, Korea

g]
ox
fo
B
oo
=
T
N
olr
ox
o
o
-
o
i
k<)
ofl
do

o] A= tE 59| gAY 2=+ Farel| A obubE-F](Anamorphic) 713 ] 5§
) 3

=< .
o) 7H, R 2222, TR Afo] X 2, T E F 23R8 7|4 A B4, 2El= 4, AA7eo]E, e
Ao Al olehs ] 74K Sl A vl EAslo], ol }E ¥ 221%10] 3D YA Fkel B4 2= Fal A2 A7 A)

§74 ol 2 A Afebv] 2avieio] 23} 3 54 S ol Aoz vieheth A 0 S9) ol bR Yaust Al
3 eh b A5 02 AR A B A B Al Feh, Az S u ok QRaE Al e ;

= — A1 =

<
1 B ARG ATHL AR RS ZOATIT G, A0l B A B0l A Fare] 7A A 7} 2t I3
918 Y7 RaB B ok A o b S e S0y ae] Al7bA FakE Fuisetel, chi A 45483 A8
ncjol % S4-5 ARUA ML Fall Solgarel A= g B WS AN 5 1 molFTh

[Abstract]

This study explored the potential for interaction in the context of large outdoor digital screen advertising, with a focus on
anamorphic technology. The research compared billboards, flat screens, digital signage screens, and large curved digital screens
based on technical features, content formats, real-time updates, and landmark potential. The findings indicate that anamorphic
screens enhance the visual impact and engagement through 3D stereoscopic effects and ultra-HD dynamic content, significantly
boosting social media sharing and secondary dissemination. Furthermore, they create multidimensional interaction experiences by
leveraging visual, auditory, and multisensory stimuli. Key strategies to which this technology can be applied include real-time
feedback mechanisms and QR code tools, which enable personalized and immersive advertising. Additionally, incorporating
auditory elements enhances visibility in noisy urban environments. Hence, anamorphic technology transforms outdoor advertising

by combining multisensory interaction with the communicative power of social media.
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