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[Abstract]

This study provides an in-depth analysis of the awareness of the virtual idol industry among youth in the representative city
of Baotou in the Inner Mongolia region, an autonomous region of China, as well as its market demand and development potential.
To this end, 767 elementary, middle, and high school students in Baotou City, Inner Mongolia, were surveyed about their
awareness, cognitive paths, preferences, and causes related to virtual idols. The results showed that the preference for virtual idols
was significantly higher among elementary school students compared to middle and high school students. However, there was no
significant difference in awareness among elementary, middle, and high school students. The most popular source of virtual idol
awareness was TV for elementary school students, and the most popular source was networks for middle and high school students.
Reasons for the preference for virtual idols included the special image and emotional connection that only virtual idols can have.
We hope that this study can be a useful resource for producers and production companies in related industries or local

governments.
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Table 1. Questionnaire survey questions

Number Questions
1 Path to getting to know virtual idols
2 | know the virtual idol well.
3 | prefer virtual idols.
4 Why do you like/dislike/insensitive virtual idols?
5 What do you usually think about virtual idols?
6 What do you want to know about virtual idols?
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data
School Very unaware Unaware Total
Hadadao o o o
Elementary School 38.38% 20% 58.38%
Baotou 2nd o o o
Middle School 23.81% 28.57% 52.38%
Baotou 2nd High | 55 g0, 20.83% 53.47%
School
School Aware Very aware Total
Hadadao o o o
Elementary School 11.89% 9.73% 21.62%
Baotou 2nd o o o
Middle School 12.93% 5.44% 18.37%
Baotou 2nd High | 45 490, 11.46% 24.65%
School
School Neutral
Hadadao Elementary School 20%
Baotou 2nd Middle School 29.25%
Baotou 2nd High School 21.88%

http://www.dcs.or.kr



SRR ESE

AES gPdoz 71 olo]
F A3} 2531409 58.35%,
53.47%= 7VgololEol s
FT} oo} o Anp= 2022
3t T ofol Bl hEt T
St F 87.8%7} 714 o}
=2 Yehd Z17H[15] v]argk
2 7P ofelEel tigk AR =r}
£ 71 ofo]=o) tigh Q1A =7}k
2y eta gt st njgS

FE B3k

rO*' 2

=
=

%WM 52.38%, e
A3 meAY @ werka
ERRRECEREER

IEEERER R ERS
ol T 2173t
ohe, ko 94
o EOR e 4

o 8
Sotol 1 e

EQL

mf#

At

A
e

urt rlr

o)
SR
Z2d

AL

£
l

Pﬁ

o =
- &

f Hj

‘2
=
|
3-2 7t Olo|= L 1A B= B4

D 3lTh= 255k $H9] 7M ofol& 1A H=

91

45\ / \\

48%%

60.00%
50.00%
40.00%
30.00%
20.00%

10.00%

24.32% 49.19% 9.19% 11.35%

0.00%

A. Network B.Books C. Television D. Friend E. Other

Ratio === Number of persons

=~ =
x5

a3 6.
Fig. 6.

SlCtE EASstm stlo| Jiak ofo|S oIX| A=
Virtual idol cognition path of Hadadao Elementary
School students

BIEIE 591 391 SES] TH ololE 1 A
TV7H 49.19%2 714 & WFS AAgon, 1 ggo
2 UENT 7} 24.32%, 71eF BEAD) 11.35%, FF

9.19%, ‘AW 4.86% wA1th.
2) HEQ E]-$-A] A258a 81419 71 otol& Q1A AZ

170

\

\

70.00%

60.00%

50.00%

40.00%

30.00%
52

60 \
\ 20.00%
40 2 25 25
20 sg\,f 10.00%
57.82% 7.48% 17.69% 8.50% 8.50%
0 0.00%
A. Network B.Books C.Television D. Friend E. Other

Ratio Number of persons

J8 7. HIQE{PA| M2Z & SH4o| JHAk ofolE 2IX| HZ
Fig. 7. Virtual idol cognition path of Baotou 2nd Middle
School students

http://dx.doi.org/10.9728/dcs.2024.25.12.3631

=2X|(J. DCS) Vol. 25, No. 12, pp. 3631-3642, Dec. 2024

v E9-A] A258nl 28hd S5 7}” olo]E Q1A
ARE 24 VEYH 2 534 JdHEHRQIYME ZHE o]
He} ‘WEY A7} 57.82%% 7W =& HFol3l
oW, I ggogE TV 17.69%, ‘A 8.50%, ‘71EHA
A3}t A1) 8.50%, ‘A 7.48% o2 YERRITL

‘:
g5 52

3) UL E¢-A] A2x58tw SAe] 7MY ofol & Q1A A=

200
180
160
140
120

70.00%

60.00%

50.00%

40.00%

100 \,
80 30.00%
60 40 a1 20.00%
40 \ 28
20 i3 T 10.00%
60.76% 4 13.89% 10.76% 9.72%
0 0.00%
A. Network BBooks C.Television D.Friend E. Other
Ratio Number of persons

T8 8. HIQERA|l M21S3tul stlo| T olo|E elx] d2

Fig. 8. Virtual idol cognition path of Baotou 2nd High
School students

HEQ Ej9-A] Al2315 8t 23hd
A ARE YEAA 7} 60.76%% AA Q1Y

g5l 1 ofolE <)

o] 339 2¢] &

wacy 1 S0 w2 TV 13.89%, ‘X7 10.76%, ‘7|
9.72%, ‘A’ 4.51%, «=AQTE FEE He Y|} AHro|n,
ol AR B Tl 5 W T4 Jh=E Bl M
ofol &S UA HArhal w3k

V. 7t OfO| & Msk: AL U 24

4-1 714 O0| & M= ZA
1) SthE 258 SIS 7 olo|E HEE A}
70 64 40.00%
/o 35.00%
60 y. \‘% 51
50 f . 30.00%
\\\37 25.00%
40
/ 20.00%
30
15.00%
16 18
« 10.00%
10 5.00%
8.65% 8.65% 34.59% 27.57% 20.00%
0 0.00%
AVery dislike B. Dislike C. Neutral D. Like E Very like
Ratio Number of persons
38 9. slots =St stMo| Tt ofo|E MSE
Fig. 9. Preference of virtual idols of Hadadao Elementary
School students
3636



SithE 258t S| - 7Md ofolEel| tial uis-
Arba wet S Avba oigdk sh wjE2 747t
8.65%% AHA| 3t} WHA, 714 ofolEol| tha) ‘B golot ekaL
Tt sHA)e] Hlgo] 35.59%% 7HE =T 7HE ofol &l
el ‘SFolgttyar SEeh S ul- Fopgitt o S
e ZH2t 27.57%, 20.00%4.0H, §Aksk H|Fo] A<
Antel] 77k webA s oi‘ SRS 7ME of
olEol gt HES =4 A s

o)
poS

401'

2) LB Al A2FSaL Se) 71 ofelE 3=

160 151 60.00%
A
7\
140 /A 50.00%
120 / “\
40.00%
100 / \"
7 4 \
80 64/ \ 30.00%
/ \
60 g \
-~ \ 20.00%
34 \35
40 > i &
‘*»“,%\ 10 10.00%
11.56% 21.77% 51.86% 11.80% T40%
0 0.00%
AVery dislike B. Dislike C. Neutral D. Like E Very like
Ratio === Number of persons

T8 10. HIRE A M2EStw sHiol JHA ololE MEE
Fig. 10. Preference of virtual idols of Baotou 2nd Middle
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School students
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Fig. 20. A survey on why students at Baotou 2nd High
School are ‘Dislike’ to virtual idols
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