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[Abstract]

The digital transformation is impacting our society, leading to rapid growth in the e-book market based on digital technology.
This study proposes improving the subscription intentions of readers on an e-book platform. It suggests that the platform's
interaction-based affordance and the reader's authentic experience are key to enhancing these intentions. This study surveyed adult
readers with recent e-book platform usage experience and utilized 350 secured samples for hypothesis testing. The hypothesis
testing results suggested that the e-book platform's interaction support influenced subscription intention via identification and
psychological ownership. Furthermore, the interaction between authentic experience and readers' perception of the e-book platform
enhanced the subscription intention. The findings suggest a method to enhance reader participation via mutual support of the
e-book platform, which is anticipated to aid in the development of a reader-customized strategy to secure the market

competitiveness of the e-book platform.
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Table 1. Characteristics of samples NFI, CFT > 9= 3L, o= st s ‘ﬂ't A
Jo] gl o138 AL o )= : =
Demographic categories Frequency | % A " oﬂﬁ % ]% A 8T9H36]. Arke X/df
Male 91 26 0 1.342, RMSEA = .031, GFI = .952, AGFI = .932, NFI =
Gender Fomalo 59 2.0 965, 1831 CFI = .991 & Yeh} 87 552 T35t
21-30 89 254 F 2. A= EfgA 9 Alz|AMe| AT}
Age 8140 142 406 Table 2. Result of construct validity and reliability
4150 80 22.9 Reliability Validity
> 50 39 11.1 RWA
— Constructs St te | Cronbach’s | Construct Average
University student 22 6.3 estimate Sl relfetefg variance
extracted
House wife 30 8.6
Job - RRI1 .850
Office worker 273 78.0 RRI | RRI2 826 862 813 592
Others 25 7.1 RRI3 .790
Millie 288 82.3 RPI1 .848
Cremaclub (Yes24) 117 33.4 RP! Ei:g 3?2 917 -908 766
Recently used Sam (Kyobo Bookstore) |57 16.3 :
e—book platform Y PO1 877
(mutli reponse) | Welaaa 74 211 PO | PO2 .862 .866 818 .601
Bukio 9 2.6 PO3 754
Other 27 7.7 Iden1 .862
- Iden | Iden2 .837 .883 .816 .596
Mobile 232 66.3 ldon3 | 837
Smart pad 68 19.4
Used device Sit 885
Desktop/Notebook 17 4.9 Sl SI2 .828 .888 .862 .675
- SI3 .846
e—book device 33 9.4
1-2 ti h 6 18.6 RAET 827
2 times a mont 5 : RAE | RAE2 | 865 872 834 627
1-2 times a week 149 42.6 RAE3 813
Usage frequency -
3-4 times a week 78 223 RRI(Reader—Reader Interaction), RPI(Reader—Platform
S50 K 58 166 Interaction), PO(Psychological Ownership), Iden(ldentification),
imes a wee : Sl(Subscription Intention), RAE(Reading Authentic Experience)
Total 350 100.0 a: SRW(Standardized Regression Weights)
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RRI 7697

RPI .349™ | .875°
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@ = square root of the AVE, "1 p < 0.01

RRI(Reader—Reader Interaction), RPI(Reader—Platform
Interaction), PO(Psychological Ownership), Iden(ldentification),
SI(Subscription Intention), RAE(Reading Authentic Experience)

A% B34 Mg AF%E(Construct Reliability)$} 3
A2 (Average Variance Extracted) #hs 72 o
2 ko] gt AgdTte g AFE > 7, HdEal
%> .58 279I(36]. Ayt & 29 o, | 4E
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Fig. 2. Results of hypothesis test (H1-5)
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Table 4. Results of hypothesis test (H1-5)

Path Coefficient t-value Result
H1 PO — SI 505 7.696™" Supported
H2 |den — SI .338 5.291™" Supported
H3 ledn — PO 426 6.262™" Supported
H4a RRI — PO .207 3.203"" Supported
H4b RRI — Iden .510 8.338"" Supported
H5a RPI — PO .235 4.417 Supported
H5b RPI — Iden 251 4.603™" Supported

RRI(Reader—Reader Interaction), RPI(Reader—Platform
Interaction), PO(Psychological Ownership), Iden(ldentification),
SI(Subscription Intention)

" p<0.01
7Hd 1~5 o 3H78E el 72 A] RdgE legs)
Fou|, o] AP E RISt A= x2/df = 2.582,
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Table 5. Results of moderating effect (H6)

Coefficient t-value Result
Constant 5.397 129.140™
PO .326 7.290™
H6a | LAE 276 5.974™ Supported
Interaction -.142 -5.279"
F=129.149, # = 528
Constant 5.449 124.839™
Iden .218 5.262""
H6b | LAE .303 6.518" Supported
Interaction -.210 -6.959""
F=121.961, # = .514

PO(Psychological Ownership), Iden(ldentification), RAE(Reading
Authentic Experience)

" p<0.01
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Fig. 3. Results of moderation effect (H6a)
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