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[Abstract]

Second-hand trading platforms, that provide accurate product information and transaction convenience, are gaining consumer
interest due to their economic benefits and transaction convenience business model, signaling potential growth. This study proposes
enhancing authenticity of second-hand trading platforms through platform affordance and individual price sensitivity. A total of
335 samples from adults experienced in buying products via second-hand trading platforms were used for hypothesis testing. The
hypothesis affirmed the impact of information-related affordance (visibility and navigation) and interactivity-related affordances
(two-way communication and transaction) on transaction intentions, mediated by the platform's authenticity. Furthermore, the
transaction intention was bolstered by the combined influence of price sensitivity and platform authenticity. These findings provide
insights into improving consumer perception of authenticity in second-hand trading platforms, contributing to developing

consumer-centric strategies for their growth.
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Table 1. Characteristics of samples
Demographic Categories Frequency %
Male 149 445
Gender
Female 186 55.5
21 - 30 106 31.6
31 -40 127 37.9
Age
41 - 50 66 19.7
> 50 36 10.7
University Student 74 221
House Wife 36 10.7
Job
Office Worker 207 61.8
Others 18 5.4
Daangn Market 268 80.0
Recently Used Joonggonara 162 48.4
Platform
(Mutli Reponse) BUNJANG 116 34.6
Other 5 1.5
Fashion/Accessories 131 39.1
Recently Food 32 9.6
Purchased Cosmetics/Beauty 32 9.6
Product  'pigital/Home Appliances | 100 29.9
Others 40 1.9
< 50,000 126 37.6
Price of
Recently 50,000-100,000 95 28.4
Purchased | 100,000-200,000 68 20.3
Product
> 200,000 46 13.7
1-2 119 35.5
3-4 98 29.3
Monthly Usage
5-6 84 25.1
>7 34 10.1
Total 335 100.0

http://www.dcs.or.kr



10w AT ol Azl 4ol kel B AE B
A3t o) ©l9] Aolsk EA1T Aoz Basiglon, 37149
e BAR ol SEAe A4S BasH Sl
Agolth. HES M PHA7E RA5n Y 49 89S o
B0 EAUE ABISIY BAD A B S5 2
BE S5kl 3, SEAl vl Yeista, BA, A of
B9 22 AEoln Az, 28 Avlz, FuA,

7IED & FaAUE AER Ak sl A, ol
A1, 1~371€, 3~671€, 6712 o]’Pel A 371€ o]
W S5 AT S v e, AR Bl
WA, Tela dage] A 28y i A S siglen,
285 TR AR 2 ARl Folshes dglh T
g ¥ 7P RS Sfsf Sk R 3357 0F, HE
T 1 2e 54E 7He AR YRt SRk @
o] °F 5%, ol’de] °F 55%= LEhgter], 20~40th Atelt
oF 68%= Wbt s1E]a SRRkl Al Aol of
61%= JepRth TaAee dste] 2 ol 8F FAF
& ganlle] 7H ‘%‘9}9_ ,savel, W o of
&5 shlh. oleh AlE-E sl tAE 7ol Eok
on, 7HuE vgsll e Ao vebgth ela i
43) )k A Abgre] oF 65%¢1 210w vrebst

i

"
otk

£
>,
o oox

o
R
Ao
oZi
f1
—LJ
o
&
N
2
i
r
QL
b N
Hn o &
o,

E}%m _Hr/q < 3k 2AA, /\1 AL XL
ek 2o, SPSS 21.09] AEutE M% &3l A

Atk AT 8T kol W 0.7 Bk 52 21
FH35]. AEnkE w4 Aks £ 200 AASIT A8 2
A= A@uks k= 0.839004 0.875 AtelZ ERlHo]
AL reiglth =4, E} e A8 7ol BEsH
%ZéfrP%XlE el Ao, i s AMOS 22.0 o

o
1o
e
oY i
Fo ol o ox -
o QL' o

b

= 1.667, RMSEA = 0.045, GFI = 0.927, AGFI = 0.899,
NFI = 0.938, 28]l CFI = 0.974= Jebytl Hge o4
AgAT= 0.055 T & RMSEA 424, 0.9E.T} & GFI,
AGFI, NFI, 183l CFI 28 a73tH[36]. m2le] A3}
T2 AGFI7} S 7ABIR G 23 BEglon 518 71 =4
o|a thE FX|7F 8 FANE S5, Bl Aol A&

SF3l.

http://dx.doi.org/10.9728/dcs.2024.25.11.3353

E 2. &F EIEY 3 dEldo| At
Table 2. Result of construct validity and reliability

Reliability Validity
Constructs S ?
Estimate | Cronbach’s CRb AVEG
Alpha
Visi3 0.804
Visi Visi2 0.818 0.844 0.798 0.568
Visit 0.785
Navi3 0.805
Navi | Navi2 0.850 0.839 0.790 0.558
Navi2 0.754
TCo3 0.754
TCo | TCo2 0.817 0.838 0.781 0.543
TCot 0.821
Tran3 0.800
Tran | Tran2 0.823 0.875 0.796 0.566
Trant 0.896
PAut4 | 0.849
PAuUt3 0.795
PAut PAUL2 0.631 0.852 0.804 0.510
PAuUt1 0.803
TInt2 0.816
Tint Tintt 0.908 0.861 0.806 0.675
PSen3 0.766
PSen | PSen2 0.865 0.850 0.822 0.606
PSen1 0.843

Visi(Visibility), Navi(Navigation), TCo(Two—way Communication,
Tran(Transaction), PAut(Platform Authenticity), TInt(Transaction
Intention), PSen(Price Sensitivity)

a: SRW(Standardized Regression Weights)

b: CR(Construct Reliability), c: AVE(Average Variance Extracted)

E 3. mHE el Zn)

Table 3. Result for discriminant validity

Constructs| 1 2 3 4 5) 6 7
Visi 0.754%
Navi 5017 10.7472
TCo .585"" | .464" |0.737%
Tran 454" | 567" | .387"" | 0.753%
PAut 546" | .483"" | .542"" | 4517 |0.714*
Tint 547" | 648" | .5617" | .609™" | .561"" | 0.822%
PSen (482" | 713" | .455™" | .480™" | .442™" | .636™" |0.779%

Note: @ = square root of the AVE, **: p < 0.01

Visi(Visibility), Navi(Navigation), TCo(Two-way Communication,
Tran(Transaction), PAut(Platform Authenticity), TInt(Transaction
Intention), PSen(Price Sensitivity)
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Fig. 2. Results of hypothesis test (H1-5)
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Table 4. Results of hypothesis test (H1-5)

Path Coefficient t-value Result
H1 PAut — Tint 0.696 12.720™ Supported
H2 Visi — PAut 0.236 2.933" Supported
H3 Navi — PAut 0.189 2.651™ Supported
H4 TCo — PAut 0.334 4.367" Supported
H5 Tran — PAut 0.164 2.535" Supported

Visi(Visibility), Navi(Navigation), TCo(Two—-way Communication,
Tran(Transaction), PAut(Platform Authenticity), TInt(Transaction
Intention)

*:p <0.05, x*: p<0.01
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