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[Abstract]

This study aims to classify and analyze college students’ subjective perceptions of using image-generating Al in content
creation. Twenty-five college students with experience in content creation using image-generating Al were selected as the sample,
and a Q-sorting method with 33 Q-statements was used to categorize them into four perception types. Type 1, the “Innovative
Creativity Seekers,” view Al positively, emphasizing its role in innovation and creativity. Type 2, the “Practical Efficiency
Seekers,” sees Al as a tool that combines practical value with creative potential. Type 3, the “Ethical Deliberators,” focuses on
the ethical concerns and social impacts of Al. Type 4, the “Traditionalists,” believe Al cannot replace traditional artistic methods
and display skepticism toward Al technology. This study provides foundational data for exploring the educational applications of

image-generating Al and its implementation in the content industry.
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1. Q %2
Table 1. Q sample

Statements

Image generation Al stimulates creative thinking.

| believe that image generation Al cannot replace human

2 artistic instincts.

3 Images created by Al are not connected to human
emotions.

4 | find that image generation Al provides me with more
inspiration.
Image generation Al can reflect biases.

6 | Using image generation Al can save time and effort.

7 | think image generation Al technology has not been
sufficiently validated yet.

8 | believe image generation Al can create new business
opportunities.

9 | | think image generation Al cannot replace human creativity.

10 | | guestion the authenticity of images generated by Al.

11 The use of image generation Al requires ethical
considerations.

12 Image generation Al will be used across various content
fields.

13 Image generation Al has brought innovation to my creative
process.

14 | Image generation Al diversifies artistic expression.

15 | believe Al—generated images are less valuable compared
to traditional artwork.

16 | Image generation Al can lead to copyright issues.

17 Image generation Al may undermine the essence of
creation.
Images created with image generation Al are produced

18 - "
more efficiently compared to traditional methods.

19 | | frequently use image generation Al in content creation.

20 | Image generation Al helps solve problems quickly.

1 Image generation Al could negatively impact the job market
for artists.
Creating content with image generation Al will eventually

22 )
become the industry standard.

23 | | prefer creating images using traditional methods.

24 | Image generation Al may fail to reflect cultural diversity.

25 | Image generation Al expands artistic possibilities.

26 | | actively utilize the potential of image generation Al.

27 | think content created with image generation Al lacks
originality.

28 | Image generation Al can pose a threat to privacy.

29 | | can achieve better results through image generation Al.

30 | | can create new styles of images through Al technology.

31 | | believe Al-generated art is just a passing trend.

30 Image generation Al technology cannot convey the
emotions of art.

33 | can challenge myself with new genres of content using

image generation Al.
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CHOSEN
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Table 3. Correlation between factors
Type | Type |l Type Il Type IV
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Statements z-scores
o5 Imagle lggneranon Al expands artistic 183
possibilities.
4 | find that image generation Al provides me with 162
more inspiration. :
| can create new styles of images through Al
30 1.61
technology.
| believe image generation Al can create new
8 . " 1.55
business opportunities.
13 Image generation Al has brought innovation to 155
my creative process. '
33 | can challenge myself with new genres of 141

content using image generation Al.

Images created with image generation Al are
18 | produced more efficiently compared to 1.34
traditional methods.

Image generation Al may undermine the essence

17 . -1.02
of creation.
Image generation Al could negatively impact the

21 | . : -1.02
job market for artists.
| believe that image generation Al cannot replace

2 e -1.03
human artistic instincts.
| think content created with image generation Al

27 S -1.11
lacks originality.

3 | prefer creating images using traditional 115
methods.
| think image generation Al cannot replace

9 -~ -1.56
human creativity.
Image generation Al technology cannot convey

32 . -1.65
the emotions of art.
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Table 5. Type 2 statements and z-scores (+1.00 or higher)

Statements z—scores

Image generation Al stimulates creative

1 o 1.93
thinking.

20 Imgge generation Al helps solve problems 1 64
quickly.

14 Image generatlon Al diversifies artistic 163
expression.
Using image generation Al can save time and

6 1.58
effort.
| can achieve better results through image

29 . 1.33
generation Al.
Image generation Al will be used across various

12 ; 1.12
content fields.

26 | actlvely utilize the potential of image 102
generation Al.
Images created by Al are not connected to

3 . -1.02
human emotions.

5 Image generation Al can reflect biases. -1.04
| think image generation Al technology has not

7 o2 : -1.07
been sufficiently validated yet.
| believe Al-generated images are less valuable

15 e -1.49
compared to traditional artwork.
| think content created with image generation Al

27 S -1.56
lacks originality.
Image generation Al technology cannot convey

32 . -1.62
the emotions of art.
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Table 6. Type 3 statements and z-scores (+1.00 or higher)

Statements Z-scores

16 Image generation Al can lead to copyright 166
issues. '
The use of image generation Al requires ethical

N . : 1.54
considerations.
Image generation Al may undermine the

17 : 1.47
essence of creation.

5 Image generation Al can reflect biases. 1.29

o8 Image generation Al can pose a threat to 107
privacy.
Using image generation Al can save time and

6 1.20
effort.
| question the authenticity of images generated

10 1.17
by Al
Image generation Al may fail to reflect cultural

24 . i 1.15
diversity.
| think content created with image generation Al

27 o -1.00
lacks originality.
| believe Al-generated images are less valuable

15 e -1.14
compared to traditional artwork.

22 Creating content with image generation Al will ~1.30
eventually become the industry standard. ’

31 | believe Al-generated art is just a passing 134
trend.
Image generation Al technology cannot convey

32 . -1.52
the emotions of art.
| prefer creating images using traditional

23 -1.91
methods.
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