$a1: EREERECETSEY
-+ Journal of Digital Contents Society
ot Vol. 25, No. 10, pp. 2795-2805, Oct. 2024 M) Check for updates

o ZC Ol 7|4 L s
FRH EE G AA 37171 G UFE U A& AlY o =0f Oj%|=
o5 gl g g @

fOl My Stm 0|C|ofH SOl MED} A BiAL SEHRRY

201 M o) &t 0|C|of7 FUH ol st} £m

Effects of Viewing Motivation for YouTube Drone Videos on Video
Satisfaction and Continued Viewing Intention
Heeyoung Park' - Woohyun Yoo*

"Doctoral Student, Department of Media and Communication, Incheon National University, Incheon 22012, Korea
2Associate Professor, Department of Media and Communication, Incheon National University, Incheon 22012, Korea

[2 o

2 Qe Afo]o] £ 94k Bdo] WASHUA FH1 SR o4kl Ue 9717 FEE AT fR S Hed] R 9
e 205He BTE WOl BB AR AYRAE FH0 gtk mebd] FRE S 40 A" 9L 0 obd A
otk S u f R S8 el A4 571 D Aol the ATE ol 48] $EF Agolh B ATE 0| §3 55 o) 2L vy
SR RN EE Qo] A4 5718 GTeha, olel @ 517k G MEESE A% A Y ool v A= GRS BASIT A
3709 ol el F5 L B 93-S APR Sl T 3217 9] S B Ak AR FT, A7 ] B e, e, o2
ofehz v /44 F8 A% 717k BT o] F YR FT B9 02 F1E G WEE} A% A F ol o) BE FHHQ
GG vl ov, WS F7) G MEE] T GG Fi A0 etk £, G NEEE G0 FT L 0
$717k A% A1 ool VA= GRS hshe GBS s

[Abstract]

As drone filming becomes more popular, the demand for drone videos on YouTube has surged. YouTube is not only a platform
for viewing drone videos but also a source of drone-related information, increasing its social influence. However, There is little
research on the motivations and effects of viewing YouTube drone videos. Based on the Uses and Gratifications Theory, this
study investigates the motivations for viewing YouTube drone videos and analyzes how these motivations influence video
satisfaction and continued viewing intention. An analysis of responses from 321 adults who have watched YouTube drone videos
in the past three months identified four key motivations: information-seeking, passing time and habit, vicarious satisfaction, and
entertainment. Among these, information-seeking and entertainment motivations positively influenced both video satisfaction and
continued viewing intentions, while vicarious satisfaction positively affected video satisfaction. Additionally, video satisfaction

mediates the effects of information-seeking and entertainment motivations on continued viewing intentions.
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Table 1. Descriptive statistics of study participants

5 S gael AH S717H B4 B 2 X% AlE o Zof 0| x| g

2 = = S

(N =321)
Frequency Percentage (%)
Gender Male 159 49.5
Female 162 50.5
20-29 years old 97 30.2
30-39 years old 99 30.8
Age 40-49 years old 79 24.6
50-59 years old 41 12.8
60—-69 years old 5 1.6
High school or less 59 18.4
Education Some college or associate’s degree 53 16.5
Bachelor’s degree 182 56.7
Graduate degree 27 8.4
Less than 500,000 KRW 6 1.9
500,000 - Less than 1,000,000 KRW 13 4.0
1,000,000 - Less than 2,000,000 KRW 18 5.6
2,000,000 - Less than 3,000,000 KRW 45 14.0
3,000,000 - Less than 4,000,000 KRW 47 14.6
income 4,000,000 - Less than 5,000,000 KRW 37 11.5
5,000,000 - Less than 6,000,000 KRW 35 10.9
6,000,000 ~ Less than 7,000,000 KRW 30 9.3
7,000,000 - Less than 8,000,000 KRW 27 8.4
8,000,000 KRW or more 63 19.6
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Table 2. Results of exploratory factor analysis on viewing motivation for youtube drone videos

Mean Lzzztii; Eigenvalue Exggfe”ge(% ) Reliability (o)
Factor 1 : Information seeking 2.53 21.11 .92
To obtain useful drone information 4.93 .92
To gain new drone knowledge 4.79 .90
To get drone-related news 4.74 .78
Factor 2 : Passing time and habit 2.43 20.27 .83
To kill time 4.74 .86
Because it relieves boredom 4.70 .86
Out of habit 3.94 .59
For no particular reason 4.19 .57
Factor 3 : Vicarious satisfaction 2.40 20.00 .92
| want to fly a drone but do not have a license 4.61 .86
| want to fly a drone but do not have a drone 4.54 .84
| want to fly a drone but cannot 4.66 .76
Factor 4 : Entertainment 1.55 12.90 .86
Because it is interesting 5.57 .85
To gain enjoyment 5.37 .73
http://dx.doi.org/10.9728/dcs.2024.25.10.2795 2800
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Table 3. Impact of viewing motivation for YouTube drone videos on video satisfaction

costt w ; o 95% Confidence Interval

LLCI ULCI
Gender (Male = 1) .230 .091 2.539 .012 .052 .408
Age .083 .044 1.884 .061 —-.004 170
Education .017 .051 .337 737 -.082 116
Income -.007 .018 —-.398 .691 —-.042 .028
Drone-related occupation (Yes = 1) 147 133 1.108 .269 -.114 408
Frequency of drone control .005 .003 1.702 .090 -.001 .010
Drone knowledge —-.068 .048 -1.414 .158 -.163 .027
Information seeking 172 .037 4.654 .000 .100 245
Passing time and habit .049 .042 1.162 246 -.034 138
Vicarious satisfaction .071 .033 2.125 .034 .005 .136
Entertainment .567 .054 10.469 .000 460 .673
Model summary R-squared = .562, F (11, 309) = 35.991, p < .001
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Table 4. Impact of viewing motivation for YouTube drone videos on continued viewing intention

et e ; o 95% Confidence Interval
LLC/ uLcl
Gender(Male = 1) 173 .078 2.232 .026 .021 .326
Age .086 .038 2.285 .023 .012 .160
Education -.031 .043 -.722 471 -.115 .053
Income -.005 .015 -.306 .760 -.034 .025
Drone-related occupation(Yes = 1) -.197 113 -1.754 .080 -.419 .024
Frequency of drone control .000 .002 -.003 997 -.004 .004
Drone knowledge .080 .041 1.965 .050 —.001 161
Information seeking .091 .032 2.790 .006 .027 154
Passing time and habit .061 .036 1.692 .092 -.010 132
Vicarious satisfaction .028 .028 1992 .322 -.028 .084
Entertainment .190 .053 3.562 .004 .085 .295
Video satisfaction .563 .048 11.685 .000 470 .657
Model summary R-squared = .686, F (12, 308) = 55.951, p< .001
=8 G o8k T2 fols =8 ARE 7] S8, npEre ' g9l 4+ et FYIE AA B4 WEke] 12.90%
A2 B2 A4S 7] s, B2 w Jueh ARe Z HYtKM = 5.21, SD = 1.05, a = .86). °]°l| w2 A
TEE A7) A8 rRE =28 S ek AR B met EA5E =771 A A QA T2 AP 5719 Alem
ATk 831 2= AIRE BU7] Bl 53 SR A A R 9 ok
20.27%% AABATHM = 4.39, SD = 1.29, a = .83). 5,
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FRD EE 9P AP B/E 2 202 A4 shset ojxE F2
89 3¢ dEuE B2 fFH = 94 5719
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Table 5. Indirect effect of viewing motivation for YouTube drone videos on the continued viewing intention

95% Confidence Interval
Paths Effect Boot SE
Boot LLCI Boot ULCI
Information seeking — Video satisfaction — Continued viewing intention .097 .029 .044 154
Passing time and habit — Video satisfaction — Continued viewing intention .028 .027 -.021 .086
Vicarious satisfaction — Video satisfaction — Continued viewing intention .040 .023 -.006 086
Entertainment — Video satisfaction — Continued viewing intention .319 050 226 421
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