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[Abstract]

This study examined how parasocial interactions through K-Dramas influence the creation of romantic fantasies about Koreans
among Russian K-Drama viewers. It also investigated the moderating effects of perceived reality and involvement on this
relationship, and assessed how these romantic fantasies impact the intention to visit Korea. The results are as follows: First,
parasocial interaction through K-Dramas positively influenced the creation of romantic fantasies about Koreans. Second, perceived
reality did not moderate this effect. Third, the involvement in dramas did not moderate the relationship between parasocial

interaction and romantic fantasies. Fourth, romantic fantasies about Koreans did not significantly affect the intention to visit Korea.
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Table 1. Research hypothesis

No. Hypothesis

HA Parasocial interaction will have a positive (+) effect on
romantic fantasy

Ho Perceived reality will moderate the effect of parasocial
interaction on romantic fantasy.

H3 Involvement will moderate the effect of parasocial
interaction on romantic fantasy.

Ha Romantic fantasy will have a positive (+) effect on intention
to visit Korea.
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Fig. 2. Research model
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Table 2. Survey questionnaire
Variables Questionnaire Reference 4-1 EEO| EA
b ™ B N =]
1. When | watch a K—drama, | feel
comfortable as if the cast
members are my friends. K. Y. Kim RO BEx:= ¥ 33 o] yehygth AEe W=k 91
Parasocial ) ) D ’
Interaction 2. | feel like the actors in K-dramas N.K. Park (18%), AAAF 41 2. 2(82%), 214 2] v]&-o] =gt}
are people | know personally. (2018)
3. | have been comforted by the _
characters of K-dramas. E 3. ¥=9 sS4 o .
T.1f I love a Korean, 1 wil find a way Table 3. Characteristics of participants
for us to be together regardless Characteristics Frequency Ratio
of relationship barriers or physical Male 9 18%
distance. Sex
i F | 41 82%
R;);;?anstlc 2. If | date a Korean, | think we can emase
Y have a long—-lasting romantic Under 19 9 18%
relationship. _
P K.'S. Ting, 20-29 28 56%
3. If I can love a Korean, we can Y. J. Joo, Age 30-39 8 16%
overcome any obstacle. Y. J. Nam
40-40 1 2%
1. When | watch a K—drama, | feel (2023)
like | am a part of the story. over 50 4 8%
. 2. For me, a character in a Student 23 46%
Perceived - . -
Reality K drama can be an ideal Housewife 7 149%
romantic partner. Job
- —— Employed 18 36%
3. | have a close relationship with o
my favorite character. Others 2 4%
1. Watching K—dramas is important Under 300. 15 30%
to me Monhi 300~450 6 12%
2. | am interested in K-dramas in |n22mg 450~750 11 20%
my daily life.
Involvement Yy : H. Y. Yoon (Thousand | 760~1200 8 16%
3. Watching K-dramas is valuable (2021) in KRW)
to me. 1200~1500 4 8%
4. Watching K-dramas is essential Over1500 6 12%
to me.
. ; v Al2IM EAM A7
Inlte‘ntkon 10 1 have the intention to visit Korea. J'(Sdzgl)m E 4. L= = 2t
visit Korea Table 4. Reliability test
Factor Questionnaire Cronbach’s a
- = [ =] EH
3-3 ﬁ?_l9_| _.7}5| ER- ‘1' tgﬂ Parasocial Interaction 3 812
Romantic Fantasy 3 .868
B Aqto| A= At AN B8 HES St A Perceived Reality 3 707
T 52 7|E FuidolA AFEE SHEES nfgoR Involvement 4 .893
B o] 2o g Sk AR e & 29
2t A®LS 10t 9H(18%), 20t 289(56%), 30t] 8
Zb -2 Likert 53 H== B7iElon, 152 “43 (16%), 40t 18(2%), 50t} o) 48 2 2(8%), 20t~} 7}
aRA TP E, 5EL e TR E otk SPE Ul % 2 0SS Atk AL Y 237U6%), T 7
oE]i= JASP TR ALgsle] B8 TE -4 7 W4 (14%), 3IAH 189(36%), 71} 28 0.2 (4%), A3+ 3|4}
o) NEEE Y] S8 AE BAS AN B o] £ o|Fm gtk &5 £ES AF 3094 ol5) 159
4 AL 14 QRIS Sl ERisiglon, A (30%) 31kl A 4551744 69H(12%), 46514 75
TS F3 2 wrte] S ARSI o % S3HW A7 1195(22%), 76514 1209H17k+] 8¥(16%),
F7F FEWUT MR S AR 9% A 3T 12114 oA 150WHI7EA] 4v8(8%), 151RFI o] 63
A 22 EANE PTE) A 24 AL ST 120019
4-2 Mlzp 24

AL Cronbach’s a FHo8 AZFsgon, 1 A=
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Table 7. Discriminant validity test
_ - _ Parasocial | Romantic | Perceived | Involve— AVE
¥ 5 ZE ML XE interaction | Fantasy reality ment
Table 5. Model fit test Parasocial
) : - 0.65413
Index Value interaction
Xt 77471 Rfamn;”;'c 0.10176 - 1.10256
p .054 Y
RMSEA 079 Perceived | 4 51066 | 0.1149 - 0.64609
reality
I -936 Involvement| 0.36120 | 0.10049 | 0.47610 - 0.82302
CFI .952
IF 954 4-4 MR £M
RNI .952

FrolAlE AEY pake 0.54% Yeh} AR7MES 7128}
A ol ARk =dlo] tlolHe] Asihs d2S WE
). Hdo] duh 7hdelA dloleE AHsh=AE VER
= RMSEA (Root Mean Square Error of Approximation)
=0.79% ¢ 7Fsd Ag=2 noir) 2do] duht 2 v
o|Ejol] BH=X]E KI5 TLI (Tucker-Lewis Index), Hlo]
B¢} vl 2 7ke] A= v|wdl= CFl (Comparative
Fit Index), 28 3} A3H=E W28l IFI (Incremental Fit
Index), H544ES 183k 22 A=l RNI (Relative
Noncentrality Index) S°] 25 0.9 o]&e] 48 7153 &
ez par.

ATEE AxE £ 694 B vke} o] AT
E 6. UBEY 13

Table 6. Convergent validity test

Factor No. | Estimate o] AVE C.R
1 913 | <.001
Parasocial
raasoelal | 2 915 | <001 | .65413 | .84385
3 540 | <.001
1 959 | <.001
Romantic [ 981 <.001 | 1.03731 | 1.01219
Fantasy
3 1.109 | <.001
1 824 | <.001
Perceived |75 795 | <001 | .64609 | .84556
Reality
3 792 | <.001
1 805 | <.001
P 880 | <.001
Involvement .82302 .94834
3 845 | <.001
4 1.075 | <.001

http://dx.doi.org/10.9728/dcs.2024.25.9.2637

AAAAE UERYE Pearson’s r 3 X 894 Hi= B}
9} gro] 5 p<0.059] FH& Hol 95% AlF & 7|Fo s, &
Aoz Fostglor, AaAG= 0.3179014 0.716 Alo]
O] v O:

E 8. A &4
Table 8. Correlation

Parasocial | Romantic Perceived |
) ; ; nvolvement
interaction Fantasy reality
Parasocial _
interaction
Romantic 0.319° _
Fantasy
Perce!ved 0.716"" 0.339" _
reality
Involvement | 0.601""" 0.317" 0.690""" -
Note: * p<0.05, ™ p<0.01, " p<0.001
4-5 O|AtALZ| A A Z2Eo| A Shako)| CiEH ME 3| E4

S RO
o] Bsielel thek b del v el U v
317] $49] Aske 3 95t o] BAHOE Felshal vheh
o), 744 HIe s,

E 9. A-|oig|:rl|'='/d( )
Table 9. Linear regression(H1)

Variables B S.E t(p) F(p) R?
Constant - 712 2.316"

_ 5.450% | 102
Parasocial | 449 173 | 2.335°
interaction

Note: * p<0.05, ™ p<0.01, " p<0.001
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