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[Abstract]

This study focused on the case of Binggrae, a food and beverage company in South Korea that executes branded content
through various social networking service (SNS) platforms. Binggrae has created and disseminated Binggraeus, a brand
representative character, as a narrator who communicates between the company and customers. Binggraeus is a pun-using prince
who often bluffs, and his character has significantly increased customer engagement. Binggrae has also expanded its content
through online-to-offline connections and has integrated various SNS platforms utilizing its respective characteristics. This research
suggests that branded content should provide an element of entertainment that the customer can continue to enjoy even when they

realize they are consuming advertisements aimed at achieving customer engagement.
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Table 1. Average number of likes and comments before
and after the appearance of Binggraeus
(As of Apr. 9th, 2022)
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Fig. 1. Humorous act using the body (posted on the 15th
of May. 2020)
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Fig. 2. Focusing on the character (posted on the 2nd of
Feb., 20th of Apr. 2020)
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Fig. 3. Focusing on the products (posted on the 27th of
Apr. 2020, 21st of September 2020)

¥ 3. 2= Ao = Zofe ¢ al ¢ 2 %

Table 3. Numbers of likes and comments depending on

the focused object

focused object number of likes number of
comments
character 9,411 981
products 8,395 301
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Fig. 4. Binggraeus and Sung Chul Kim (posted on the 8th
of Sep.)
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Fig. 5. Binggraeus and Woo Bin Kim (posted on the 6th
of Jun.)
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Fig. 7. Binggraeus enjoying Binggrae’s web-drama (posted
on the 4th of Sep., 19th of Sep.)
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