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[Abstract]

With the recent job loss and population decline, the number of areas scheduled for extinction outside the capital territory is
rapidly increasing every year. As the tourism industry can have a positive impact on revitalizing the local economy and local
travel is attracting attention among the MZ generation, this study proposes a user participation-based local travel service design,
through researching local travel promotion methods and strategies to activate user participation through background research.
Accordingly, this proposed service considers the aspects of attracting the interest of the MZ generation, the reliability of
information that increases service participation, and the reward system. After conducting usability tests on the MZ generation,
in-depth interviews with local experts to confirm service participation and the positive travel intentions generated by locals and
missions, as well as reward factors containing travel destination characteristics, the effectiveness of the service was verified
through a positive review of revitalizing the local economy.
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Fig. 1. Double diamond design process

II. O|24 H{Z
2-1 MZHIcHe| Aelet E4

MZAHE Dy D(Millenials) @ ZAHE gz ol o
v 0 2 1980yt 2FHHLE] 1990y EH7l] AX|= 1)

U Aloiek 1990 FHHEE] 20003t 2744 A Y ZA
s oJujsh}. MZA= 2 Edlse] vizkshs, A} 54



X|of ZH SIS 9ISt ALBRL Fof 7|4t 2HOiY T15 A Au|A Fok: MZHICHE oo

o] A& F8AIE] oS Moal= Aol k. AP &
& Aple] FHEkE 'star, AlEa xPEstE BES F

%er TS S 7], 3 TXE $gol A<sst MZA)
= FE4%5% MH|2(SNS; social networking service)2k
2Rl FRI=E Tl E8eh, ]O]Hﬂ@r FrTE.
(YouTube) & TF&gH viAlellA st RS Faketh
olE2 ofd S SNSe| 7|55 h— %%}04 £ ofP=
o] o\ pAAel & Oéfﬁ'—% U]%EP olg&k 54 Yol MZ
At o3 APgellA S8t %E]——é‘ s, Fo R o3 Edl
EE TR o o e webA] B Aol A= MZAIH
& AH|2=9] =8 gPdRR AAsle] AFE esIglt)

tlo

2-2 23 0|(Loconomy) 2t 2 &l (Local Hip) &2t

H AE-QAAA A E 2351 (Loconomy) &EEo]
Eal Q) ol i@(Looal)ﬂr o]x%="|(Economy)”7} &=
Z o= ]O—ﬂu ]‘*4 J’V‘é 9lt ol AH|~E s

o]g]d 23 xn] Edle=

Zlefeh Al g sk oo, Aol 2l
< SfjE o], o]Hell= A Sil=S E-8ak= A
o] FAeISLA el ot 5 g
W ek Ak Solua ek, YA Al U
Oko] 011:]_ Jimzy} X]H]— 1:/\]03 o
3 (Surfing)oll Adtsithe 54S
FRI9a, A 4G st w49
2 27 & UuS ANk FEL AP PR
AR AT, o)A AeE ks MZAe Al S84 v
Qo wzlo] Z7heke 3 JHo] AezA wlsh
WA A ZAle] 44 o Folick. Yok PAHS 2
FU=g o] 27 a71X wEoluln 2Ae] W (Hip) 3
2 WY HTH AR B 5 ook o4 MzAL 22
ok olfriz maoleta Y XY $5E e
a7} obdl, A que] 28-S EASH: YT Tele)
51 47ks) wholtH 101, MZAZE 22 B3ke @'e A
o2 ofy|n] Travte] Ao anlshs EdEE 2 Y
(Local Hip) Edl='gfar b, o]2fgh Edll=o] g Ao
SAS A 3RS Tl A AAE 2Askel e =il
1 A Y AEEA dojubar Stk o]E Fall A9 A
DA3HE Pl Ao SA0] T3 BHES Ashk= MZAIH o)
= o 21E etbel] tigk At oS aelEt

_4

Bém
Hﬂma

2-3 A TH5 3t Of8 MHIAS I3t ot

= O -

NEolN AFaso] A% se A ojd Aujas T
Zap7) SN 2B AHE nEow 3 AR} Folr)

Bl olF 918 Au AT D 5L A
W Felol o wreh Fuel AHws Iuet
Q) Ao} BAstel Wk vlashs 2

1) AREAF A FR=(UGO)Y &8
UGCE ALgAEo] A7 AT Zel=E on)siy, &}

9 AFUE, i ALo]E SolA & 4 i g2E, ofulA],
B 5 The Pk TAFCH 1] LeRIoA ol gn
2 o)gshs B 49 U nAEe] AFehs UGC 4

ol 32 7S FaL, s 28H argfstar slglem[12], o

E ol BAAE 43 A F A7) R o A
s FFo] gL AAATHIZ]. A4} )53 3ol

[13].
AREAPE Aot FRlzeke ARdo] FRe] Ao

o w1 Zolth14]. 53] 1% vlsle] #e 594 4u
o %% UGCE 7Mnl £ 354 ol 4& 948 45
S e Al Aololq Wil St [15], of & ol
A S AR} )7} o] ol 3 gk, AA] AR $:E

ZAE HE(TikTokolA =2 o3 AHARIQI EHE
(#tiktoktravel) S F&fsle] <F 407t 719] gd/go] A=
31, 20213 A9 AEgAdo] Wae A&
A& oF 9%k 9] S do] AAEALE ol AT A EE k=
A e = TGS A Aol Al FVE e &
Y B4R 853 9lon, Pt Foklxe EH| 9
oln|x] Al AM = w1 AA| HHEol| FA A Q] JiFS

nE 4= gl Ao = g AT 15 ] o & AFelA = AE-
250 BRE AF, AREHL ATdhE BT R ¥ 59N
e UGCE &-g-3to] MZH]EHJ #AE EY o
A Fgict,

w02
o o.

2) AR A= gr
UGC7} Al s = $HdolA re] 22| Au|29] 4|
_._14 o]ﬁ.oﬂ ZOE‘]— Oﬂzﬂ:_a u] ]7] HHV‘}OH A og j]_‘:;]

=T
ok 3h= 4otk UGCE HE7HETE olug} vl A&7}
Agshs ARE BT xgsly] wie] Zrl=e] 4l
2pgz1e] Al o} vld|s A =W, 2HdRke] AFE s ﬂﬁﬂlsﬂ
oF & I oS AT AlAE ARl gk 21F]| el

S )X = @olo 2= 7 13 7o 2Rl AR AR
of A 2olo] glek. A, Aol AR At Al
Folu} Aul 2ol thal 2 AE 4147 AHo] ki A7}
S AR elvisin, AAel Be5E Adsks Aol
ATH16]. o] AFHE o] g3 Az vjelm 2]
Qo] gltk. Ak ARgALe] 5 BA Folol 4] 23] H,
d9 954 ¢ A A7k A5 ase) A4 AR
4 4 glow, FAE AR AE HeEe 487t 97l
Wedilet, 4RIl SRtel Ee SeE Al st
A QIER ClEe] AR B, A8 B 5, BE 57
& s skl Fdte) ARy Wl gE AE

http://www.dcs.or.kr



C|X|H 2El = &t5=&X|(J. DCS) Vol. 25, No. 7, pp. 1769-1782, Jul. 2024

W

" &8 ks o}v‘r A, R EHA Qe AR
Z3] =/ 2 2o 2Rl ofujshH, o] 3
3] </ 2 } W2 A9 AEE o A 7
[17]. A8 B Al=go] At Fe] ‘mju
Saree] ‘AF A97F ik de] iy 2
it AL 36552 71FEHOR, 8714 WY
A el Hrtel wh %7} dssAY slEtsie] Al
= AER AMEACH18]. Tauvete] ‘A A4 xﬂ_,_-‘:
A2 ) AR thekel slES y|uto 2 AlF] HpE %
= T Ae AR oR AF el met Tl WrolA|7]
ujol] AREAFe] A=A An] A o] Beg 3 AJZITH 19].
S ofe] A3 At B ARSS 2Rk A R
o] Hyk %3] o} e 3HA g0lo] BAHEAYS u) AME
2k UGCH gk AlEE S8 & IS Akt vk
tEo] AAdAel gk AlF e W9 8 4e AMAES] ZHE
= 4H] B g7l F83F 98-S ab7]ol o] & argste] AR
A=0] A524 UGC &85 frieslioF s skaich

\}1112
=
T %
Lo

oo off

o,
ﬂF )

o
o S

o)

2R
-’
1

-4

> [

bt

B

e
rﬁ: rlr
Z IS

E 1. A2 ZMXof chet AR GE 29l
Table 1. Factors influencing the reliability of a post author

Type Meaning Example
The extent to which the —NAVER Knowledge iN
, author is perceived to eXpert index
Author's )
expertise have expert knowledge —Knowledge iN
and experience with the respondent's profile
product or service card
Surface Factors such as ~Daangn Maqner
) ) ) Temperature
factor of information reputation I
. ; h ) —Joonggonara Reliability
information | and views and reviews Index
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Table 2. Ways to activate user engagement

Means Methods

By visualizing and showing what the user has
achieved with badges, trophies, and levels,
it stimulates the user's sense of
accomplishment, competitiveness, and
status to improve participation.

It allows users to easily and simply produce
quality and fun in | content as they want and provides fun
content creation through production to induce active

tools participation of users.

Reward
visualization

Enhancement of

Entertainment content such as

Pleasure—inducing | . . ]
information—related quizzes and games

content . \ s
induces user's pleasure and participation.
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Table 3. Comparative analysis of related application cases
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21Tt ARSAL EH0{ 7|8 203 TIE Y ME|A Ao MZMTHE thaez

App name Reliability Indicator Motivating factor Features & Advantages and disadvantages
‘D Day Tri Us?(glllzg\?vfellre;: hétar:;tt)g: of Revenue generation based | — Consists of UGC—centered
L Certificatié)n Badge on activities —Lack of user—to—user interaction
User profile: Number of Level ~Consists of UGC~-centered
Trip cody . —Active support for user—to—user interaction
subscribers System

—Lack of motivation in UGC

—No function to provide curation using UGC

Ny  Myrealtrip User profile Paid advertising —Easy user—to—user interaction but lacking reliability indicator
—Lack of UGC motivation other than paid advertising
.. . . Revenue generation based | — Providing benefits to users when sharing their travel experiences
ml Triple User profile

on activities

— Low reliability of information

00) Trip advisor Review Verification

Badge payment based on

—No function to provide curation using UGC

System activities - Providing review guidelines
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Table 4. Survey period and demographics information 3l 912 sle} = Mu|AE AFREE HAauke] AAS 93
Survey period 7 days (2023.09.26.~2023.10.02.) AlZ Ol H-S 38t SR A= 200 ikt
Target 94 members of the MZ generation Z—]%}?—gi ié(ﬂﬁg ﬁﬁf %j\xl 75]?;53 ‘4—6]:0] 9)\% %
Gender N(%) Female 76(81.3%), Male 18(18.7%) ;j;ﬁiﬁoﬂgg j;ﬁ, O]E:é]o:]agj_; 0:]3\; Oﬂgzij]?iﬂ;gj‘j
Age Group N(%) | 20s 84(89.1%), 30s 9(9.4%), 10s 1(1.5%) ol Pl e R-= Agsle] F 63 o] Aelgch
‘=24 g AYe] e w2 24 AF A sl A
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Table 5. Survey results
Questions Results

—Local travel experience:

Local cultural
awareness

—Local Culture Main Participation Paths:

Experienced (35.9%), Not experienced (64.1%)

—Reasons for not experiencing local culture:
Don't know much about it (73.3%), No intention of doing it (26.7%)

SNS (60%), YouTube (14.3%), Acquaintance recommendation (5.6%)

—Reasons for local travel:

Local Travel
Experience
Travel-related services (8.7%)

—Inconvenient points for local travel:

Attractive experiences that can only be had in each region (34.8%), Experience local lifestyle and culture (26.1%),
Want a new and special trip that is different from others (17.4%), To refresh through recreation/rest (17.4%), The
typical travel pattern to famous tourist destinations feels boring (4
—Where to get information when planning a trip:
SNS (65.2%), Internet search (78.3%), YouTube (47.8%), Acquaintances such as family and friends (30.4%),

.3%)

Lack of information on local areas and content (55.6%), Inconvenience in searching (22.2%), Difficulty selecting a
customized travel destination (12.7%), A lot of time investment to plan a trip (9.5%)

—Disadvantages of using travel services:

Travel Service
Experience

Lack of diversity in travel courses provided (34.5%), Lack of confidence in information provided in the app (20.7%),
Lack of segmentation of travel categories provided (17.2%), Lack of information about travel destinations (10.3%),
None (10.2%), Too touristic (3.4%), Inconvenience of having too much content (3.4%)

—Whether to refer to other people’s reviews when choosing a location
: Always refer to it (76.7%), Occasionally refer to it (23.3%)

Customized Service
Experience

- Advantages of using customized services: Providing travel destinations to suit your taste (50%), Creating convenient
schedules (33.3%), Recommending customized travel products (16.7%)

http://dx.doi.org/10.9728/dcs.2024.25.7.1769
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Table 6. In-depth interview results

User types Pain points Needs
— Connection with locals
who can tell me the
Groups —Lack of local travel hard—to—Know lthlngs
; . ) about their region.
with local information .
) —Wanting to help others
travel —Inconvenience due to ° .
X e by sharing hidden spots
experience | advertising texts. . >
in my region.
—Reward for introducing
my area
—Inconvenient
Groups transportation and lack | —Recommend information
with no of reviews. for a local trip that |
local travel | —Longer travel planning would like
experience process due to needing | — Provision of storytelling
but are to find information about why | should visit
willing across various the area
platforms.
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Table 7. Usability test respondent profile
Name | Age Residential area Local 'travel
experience
Kimx* | 24 Goyang-si, Gyeonggi—do O
Seolx* | 23 Daegu O
Parkx* | 41 Yongin-si, Gyeonggi—do X
Han*x | 24 Suwon-si, Gyeonggi—do X
Choi** | 26 Anyang-si, Gyeonggi—do (0]
Han=** | 23 Gunpo-si, Gyeonggi—do 0
x Gurye—gun, Jeollanam—do
Cho 30 (A population—reduced area) X
N Hadong—gun, Gyeongsangnam-do
Kim 24 (A population-reduced area) X
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Table 10. Expert in-depth

interviewee profile

Success rate by task e Emotional satisfaction Name OCCU p ation
Strategic planning for urban regeneration and
Choi** | neighborhood revitalization, Local curator working in the
field of local creatives
I i Park*= | Local brand operators
O 11, AFRA B} A} Sonx* A public official in charge of a local public relations
. program

Fig. 11. Usability test results
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Table 9. Observations of subjects with issues and additional opinion

Seol** Kim*x Hanx*

Check the home screen

It’s convenient not having to change
the travel itinerary manually.

Distinguishing between pre—travel,
during—travel, and post-travel home
screens is challenging.

It's convenient to receive necessary
information according to the timing
of the trip.

Get recommendations
for travel match courses

Success.
It took 27 seconds.

Success.
It took 39 seconds.

Success.

It took 32 seconds.

She responded that the process was
smooth.

Check out local guides
and book programs.

Success.

It took 28 seconds.

She responded that the process was
smooth.

Success.
It took 49 seconds.

Success,

It took 30 seconds.

She responded that the process was
smooth.

Modify travel itinerary

Found difficulty.
She clicked icon instead of drag and
drop.

Found difficulty.

She mistakenly clicked, thinking it
was the function to move the
drag—and—-drop icon up and down.

No issue
She used drag and drop naturally.

Create a short-form

Found difficulty.
She repeatedly clicked icon instead
of swiping when selecting a location.

No issue
She used swiping naturally.

Found difficulty.
She didn’t realize she needed to
swipe it.

Additional comments

S~ N —

templates were also supported.

. The content from locals who have actually experienced various places in the area is more trustworthy than that of travelers.

. The number of hearts received or certification marks visible in the local profiles influenced creadibility assessment.

. The revenue system encourages active participation, but badges and level systems do not provide significant motivation.

. While the automatic location input function and posting guidelines for short—=form production are convenient, it would be more convenient if

. Travel missions may encourage users to stay longer on the service, but there needs to be additional motivating factors.
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