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[Abstract]

This study analyzed media user engagement with OTT derivative content. Using text analysis methods, we categorized
derivative content from Netflix’s “Squid Game” uploaded to YouTube and examined media user engagement according to content
types. The results showed that summary-type derivative content, reaction-type derivative content, and content creators’ years of
activity had a significantly positive effect on both passive and active engagement (e.g., passive engagement such as likes, active
engagement such as comments). Actor-focused content, English-language content, and content from Netflix’s official channel
influenced passive engagement, while content about directors and production, as well as content length, impacted active
engagement. This study contributes to understanding the status of OTT derivative content and analyzing the correlation between
content factors and user engagement.
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the words in the word cloud are either English or Korean
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Word cloud analysis of titles for Netflix's ‘Squid
Game’ related derivative content
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Table 1. Variable definitions

Variable Definition
LokV Passive user engagement, measured by the number
P of likes per 1,000 video views.
Active user engagement, measured by the number
CpkV . -
of comments per 1,000 video views.
S Content of the summary type; equals 1 if the content
ummary R N
title includes terms like ‘recap’, ‘review’, ‘ending’,
Content . e . O
explain’, 'summary’; otherwise, it equals 0.
) Content of the reaction type; equals 1 if the content
Reaction o e ) v .
title includes terms like ‘react’, ‘recap’, ‘response’;
Content : .
otherwise, it equals 0.
Topics related to actors or their performances;
Actor equals 1 if the content title contains any of the listed
Topic actors’ names or references to acting/plays;
otherwise, it equals 0.
- Topics related to directing; equals 1 if the content
Directing ) ) . ; ;
Topic ytle co’ntKalns the’ director’'s name or terms like
direct’, ‘making’; otherwise, it equals 0.
Indicates if the content is produced in English;
English equals 1 if the content title and description are
entirely in English; otherwise, it equals 0.
VideoLength | The length of the content in minutes.
Publish The number of weeks elapsed between the release
Timing of an OTT series and the content upload.
- Content from Netflix’s official channel; equals 1 if
Official : Iy -
the channel is officially operated by Netflix;
Channel - .
otherwise, it equals 0.
Subscribers | The total number of channel subscribers (in millions).
) The total number of years the channel has been
Experience .
operating.
http://www.dcs.or.kr
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Table 2. Descriptive analysis

Variables Mean Std.Dev.

LpkV 19.585 16.313

CpkV 1.213 1.211
Summary Content 0.146 0.353
Reaction Content 0.099 0.299

Actor Topic 0.224 0.417
Directing Topic 0.057 0.233
English 0.603 0.490

Video Length 9.472 16.182
Publish Timing 8.165 10.034
Official Channel 0.084 0.277
Subscribers 2.453 9.380
Experience 7.235 4.075
http://dx.doi.org/10.9728/dcs.2024.25.7.1665
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Fig 2. The trend of derivative content creation on
YouTube since the release of 'Squid Game'
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Table 3. Estimation results of the passive media
engagement model (dev.var.:LpkV)

Variables Estimate Std.Err.
Summary Content 8.014™" (1.374)
Reaction Content 15.720"" (1.601)
Actor Topic 2.564"" (1.166)
Directing Topic 0.301 (2.127)
English 10.467""" (1.007)
Video Length 0.039 (0.029)
Publish Timing -0.064 (0.049)
Official Channel 5917 (1.748)
Subscribers 0.102" (0.052)
Experience 0.699""" (0.119)
Constant 4,312 (1.264)
R-squared 0.260

Adj. R—squared 0.251

Note:"p<0.1; “'p<0.05; **p<0.01
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