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[Abstract]

We examined how the quality and usage time of content provided by broadcast video media, such as terrestrial broadcasting
and OTT (Over The Top) content, affect users' satisfaction and intention to continue usage. The results showed that creativity had
the greatest impact on satisfaction in the case of traditional media, such as terrestrial broadcasting, and fun had the greatest impact
on satisfaction in the case of OTT. For terrestrial broadcasting and general PP (Program Provider), the usefulness had a positive
effect on the intention to continue using, whereas for OTT, the fun factor had a great impact on the intention to continue using
the content. The time spent on watching TV was proportional to the satisfaction level and the intention to continue using it. In
addition, as the time spent on using the content of the relevant media increased, user satisfaction with the content increased.
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Table 1. Relationship between broadcast video content
quality evaluation and satisfaction

dependent variable = satisfaction
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Table 2. Relationship between broadcast video content
quality evaluation and Intention to continue use

dependent variable = Intention to continue use

Terrestrial Comprehensive i i
independent broadcaslting pPP : Flres independent bézgiztgﬁrl]g Comprlfgenswe Fress 7
| i
vareble T T Re B | R B | Re varable e T 5 | Re | B R2
fun 214 47 189" fun A7 .061 .046
diversity .052 .050 .064" diversity .058" .057 .066"
creativity | .287"" 220" 217 creativity | .158™" 170" 2417
reliability -.041 608 .100™ 663" .090™" 588" reliability .056 608" 134" 668" .078" 500"
beneficial | .142" 163" 157 beneficial | .232"* |’ A7 | 2067 |
fairness 209" 677" 118" fairness | .146™" .048 116"
public - public -
interest .094 118 145 interest .092 .165 121
independent General PP Paid OTT Free OTT independent| General PP Paid OTT Free OTT
variable B R2 B R2 B R2 variable B R2 B R2 B R2
fun 246" 359" 330" fun 105" 236" 235"
diversity .038 .001 .024 diversity .027 -.042 .083"
creativity 232" 232" 2417 creativity |.153"" 184" 189"
reliability | .088™ 469" -.009 459" -.010 5107 re“ab.lll.ty .117” 477 .05?** 497 .OOi* 539"
beneficial | .109™* 128" 201" beneficial | .116 134 118
fairness 154" 120" 106" faimess | .134"" 1367 163"
public N public . .
interest 073 037 046 interest 71 .103 .021
*p<.05, "*p<.01, **p<.001 "p<.05, "p<.01, "p<.001
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o}t AL HelF). & 4 TV o] gAIRN} el weel #AI7E 2 A oR
Arlge FAPPS WEPPE AS|@ WAe] Agolge]  TEPATE OfT B TV ol §AIBE ZRIE v el A
J7 o] o1EES. 1l )0 =] A1 A vk A Bolet
Tofl FAHAR] JES vH Tk e REPPS FEOTT .
o) Aol golwe] FHH FE vH oLk 1wt o
I BN RO PEE RS DY RRPA PSS EESER - SR SRR P2 1 DS E 3. WEHA FEX o|3A|Ztnt TEEEete| EHA|
o] axo] X Lolol o] ZAMe] IFES. AT Azl Table 3. Relationship between broadcast video content
[:67ke] Aol el el g AH]] G viAth Al=d2 usage time and satisfaction
EX:: ] BN SEO- e
SHPPel ANIPPe] x| &ol g2 teo]l FF& WAL, 344 dependent variable = satisfaction
o ZHPPE A3 BE Ao A|Lo] kol FAHA ] independent Terrestrial Comprehensive Press PP
BEE vIAk TS AP, TEPP, YWPP, H1 variaple  [—ORUEI0 P
OTT‘Q] X]Z_:T—-O]%_Q/]Eoﬂ ng—i?__ 0363:% U] ;3\]:]— usual TV
AA Aoz B ) xdupilga) Aduippe] A9 Aujd S watching | .358"" .338™" AT
e agle] Elze] kol gelwe] PR YL A 020 08 o7
increase
Atk o) o] §A S/ FREE ALHOT oGS 3 _usage time| % o 99
7] 9= o8] Q018 a5 TEdok s AL 1 independent|  General PP Paid OTT Free OTT
_ variable B R2 B R2 B R2
o}, 1y $HPP, REPP, 80TTe #+820TTE= A usual TV
F oz AY Q9lo] x|&o]g-o ko LA JTFS 2 watching | .259 3117 288"
t} E3] o]} Golido] BE o] x]Lo] g o]wo] o time 522 5447 566"
_ increased 500" 477 510"
S = AL o] 8AES ABE FrlES} Aol Al Egol usage time | - : :
S SHlxe A% o] g8 9wt glrks 218 nelEt), <05, "p<.01, " p<.001
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Table 4. Relationship between broadcast video content
usage time and continued use intention

dependent variable = Intention to continue use

. Terrestrial ~ |Comprehensive Press PP
independent| p,adcasting PP
variable
B R2 B R2 B R2
usual TV
watching | .026™" 2337 289"
time 538" .428™" L4017
|ncrea§ed 003" 461" 399
usage time
independent| General PP Paid OTT Free OTT
variable 8 R2 B R2 B R2
usual TV
watching |.162"" 2357 240"
time 274 317 355"
|ncrea$ed 400" 367" 390"
usage time
“p<.05, "p<.01, Tp<.001
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