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[Abstract]

This study examines the influence of integrated technology acceptance factors, content quality of exhibited augmented reality
(AR) art, and the consumers’ emotional responses to the AR art exhibited on the satisfaction and revisit intentions of
MZ-generation consumers attending offline AR art exhibitions. The key findings are as follows: Among the integrated technology
acceptance factors affecting the consumers' view of AR offline art exhibitions, the effort expectancy, social influence, and
facilitating conditions significantly affect viewer satisfaction. However, the performance expectancy does not significantly influence
viewer satisfaction. The content quality in the AR art exhibition significantly affects viewer satisfaction, whereas the emotional
response to the AR art exhibition does not have a significant impact. Viewer satisfaction positively influences the intention to
revisit an AR offline art exhibition. Immersion plays a mediating role in the relationship between viewer satisfaction and the
intention to revisit.
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Variable ltems References
Performance expectancy 5
Effort expectanc 4
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Social influence 3 [42],[43]
Facilitating conditions 4
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Emotional responses 5 [44],[45]
Watching satisfaction 4 [32],[46]
Immersion 3 [47],[48]
Intention to revisit 3 [49]
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responses CRa 337
Social influence 3.078 | 1.055 -.076 -1.028 :
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Table 6. Hypothesis test result

Path B B SE t P

Performance .021].019|.075| .276 | .782
expectancy
Effort = 165 | .158 | .075 |2.205| .027"
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Social influence —  Watching | .244 |.188]|.094 |2.591| .010"

iitati tisfacti
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Emotional > 070 | .058 | .086 | .814 | .415
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Watching - Re-watehing | 1451 137 | 064 [1.932| .041°

satisfaction satisfaction
Note: “p<.05, “p<.01, **p<.001
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AR 221 oA e] P G(+)9] J3S v
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Table 7. Mediation effect analysis results

Path Estimate | SE Z p | Mediation

Watching Indirect .048 .021 |.014|.001""| 27.6
satisfaction

— Immersion
— Re—watching

satisfaction Total 174 .062 (2.792| .045" | 100.0

Directly 126 .062 2.017] ™~ 72.4

Note: "p<.05, “"p<.01, ""p<.001
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