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[Abstract]

This case study examined the characteristics of the people's character developed from local culture through a case study. The
character was developed to promote Dobong Old Road in Dobong-gu, Seoul. The following research subjects were selected: Jo
A-yong and Suwoni, who won the award at the "My Neighborhood Character" event organized by the Korea Creative Content
Agency;

Kumdori, who won the audition for entertainment show "comeback of a mascot disappearing from memory;" and Rala Stars,
an animator, working for the Global Animation Development. There were cases in this region that focus on communicating with
citizens and successfully promoting the region through cute characters and communication strategies. In contrast, there were cases
in which the characteristics of the region were not reflected, or there were no persuasive worldview and sustainable storytelling
as characters had no individuality, and the character was failed to be utilized. of the case study intended to produce cute
characters reflecting regional characteristics of Dobong Old Road. It has been analyzed and developed to become a comfortable
and friendly character that can interact with people through communication strategies in media suitable for the digital era, rather
than stopping at the character production. It is hoped that the study will become an example of character production that can
effectively promote character utilization.
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Table 1. Comparison of meaning according to the

purpose of use of characters[6]

Field Content
Dictionary Pgrsonallty, human or personified symbolic
existence
Literary Characters, actors in a literary work
) Whether it is possible to commercialize it for
Commercial

high value added

Emotional message carriers centered on

Communicative A f )
human inner emotional expression

Symbolic images expressed in visual

Design language by mixing design elements

To publicize, commercialize, and maintain

Legal )
continuous management
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Table 2. Change of the character of Kumdori[12]

Character of Kumdori

Old version New version
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Table 3. Kumdori character analysis table

He is the prince of the
planet “Gampilago” and
came to Daejeon, the Earth
from space, riding a
wormhole on the planet
Cygnus Albireo.

Story

A baby space fairy tale that
emphasizes the science
technology that

Symbolic elements emphasizes the scientific

D technology that

€ emphasizes the science

= technology

i

g

: oo | DOOO
Visual Expressing the future of

science and technology by
electronic orbit and stars in
Daejeon, a science city, in
a simple and cute form

elements o
Characteristics

Newtro / stimulates retro
sensibility that brings back
memories of the MZ
generation as adults

Value (marketing) factors

2) 7371%= 8 ok HEH

< Y =91 wiE R 53

Fohg-2 7% &A1 A e B(H)ANA 2t
e & e etk i 40l AEH omHE B F ok
2016 14k BlAS S48 H AEE gy A
2019+ I 9] mPAFIER X AE Q1A 20223
2FER SAYNG. B & TE 8 5A w3 9,
GIERE oS g3l §of Bus At ow Al
el 7] A0 I ol vdem ARlEl A
SHAl vk = Sl AHEE R Al er] SNS wiA oA
Szke] FAE vERd W) (Foke’ & ARSEhE Zlar 87l &
Aok A7t ‘zob-g olghz o] Fo] HUth

E 4. =ot8 7H=Efe| Hs}
Table 4. Change of the character of Jo A-yong

Character of Jo A-yong

Old version New version
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Table 5. Jo A-yong character analysis table
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Table 6. Change of Suwon city characters[15]

Character of Suwon

Old version New version
(Surongi and Hwasong) (Suwoni)
ety ') -
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It is a dragon who is a civil

Sty servant and lives in Yongin.

A dragon character based on
the idea of a “Yong(dragon)”
in Yongin—si

Symbolic elements

dragon’s appearance is
expressed as a modern 2D
character

Characteristics

D coor | ]

e

S . Using the dragon’s horns,

i| Visual whiskers, and sharp teeth, the
g elements

n

The linguistic elements of Jo
A-yong +yongin’s dragon in
‘like’” when expressing a sign
of favor in SNS media

Value (marketing) factors
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Table 7. Suwoni character analysis table

The dream (superstar frog),
but the reality is endangered.
A frog that has no production
cost and is poor, but is more
attached to it because it is
not enough, and it is a
sensitive and small but big

Story

D
e dream.
S ) Suwon Green Frog, the main
i Symbolic elements )
g symbol of the city
n
coor | [/
Visual
elements A frog with large eyes in the

Characteristics form of a human being

Suwon green frog that lives

Value (marketing) factors only in Suwon
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Table 8. Introducing the character of Rala Stars

Leader of Rala stars / A rabbit who
likes to dance and sing and delivers
happiness / Barny lived with her

Eaiiny family around Gomosanseong
‘d Tokkibiri Road and came to Ecorala

to become a musician.

Ramzy Curious Squirrel Loves to Make Music

Daree Becomes a member of Rala stas by
Ramzy’s introduction.

) Gomi is a famous dancer in
Gomi

Daeyasan Mountain.

A sentimental chick who always
wears a raincoat / Poppo likes rain
and singing

Poppo -n’

Tany

A baby briquette

Omi, who grew up listening to music
thanks to a farmer who likes music at
the Omija Farm in Mungyeong, is a
music lover.

Omi
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Table 9. Rala Stars

“Animal Music Festival” is
about old times... It's an idol
audition now. Mungyeong,
where animals representing
each region gather to
challenge their dreams!
Lalastas members’ story to
win.

Story

D Characterized 7 kinds of
e : animals and plants and
Symbolic elements h .
S briquettes representing
i Mungyeong
(¢}
n Color OO 000 MNE
Visual )
dlemeEnis Express animals and plants

Characteristics and briquettes in a cute way

with 3D characters

Mungyeong’s specialized
materials contain elements of
animal characters living in
real life

Value (marketing) factors
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Fig. 1. The proportion of one’s face
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