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[Abstract]

This study analyzes the impact of the Virtual Idol feature on the viewers’ reactions/attitudes. To this end, we examine the
relationship between variables that contain Virtual Idol characteristics, the viewer’s flow, performance satisfaction, and intention
of reviewing. The mediating effects of the viewer’s flow and performance satisfaction are verified based on the identified
relationship. For the empirical research, a survey was conducted after participants were encouraged to watch the staging of a
domestic Virtual Idol, and valid questionnaires from 470 survey participants were utilized for analysis. This research can
contribute to rendering pragmatic insights for the entertainment industry, typically in regard to producing Virtual Idol and germane
performances. Further, this study would be a useful resource for advertising and designing marketing strategies for Virtual Idol

performances.
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