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[Abstract]

As the craze for environmental, social, and governance (ESG) continues based on the consumption and entertainment power of
Generation MZ, the “meaning-out” phenomenon, which reflects recent value consumption, has begun to appear. Companies have
also begun to recognize ESG management activities as an essential element and management strategy. We examined 34 ESG
broadcast content items broadcast after 2021 and derived characteristics. First, we identified the history of ESG receiving attention,
global trends, and how Korean companies are responding. Second, the broadcast content was mainly focused on the environment
(E) sector and was produced while ignoring the governance (G) sector, which should be treated as important. Third, domestic
cases are introduced focusing on large corporations, and there are no overseas cases that can be compared, which means we
cannot determine the scale of domestic companies’ ESG response. By producing content with careful composition and accurate

information for viewers, we hope there will be a change in the direction of ESG-related content production.
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Result of Public Perception Survey on ESG Management

(Karcham, '21.5)
63.0%

~ Consider corporate ESG activities when purchasing products

I’ have experience not intentionally purchasing products from
companies that are negative about ESG activities.

| have experience not intentionally purchasing products from
companies that are negative about ESG activities.
~ Willingness to pay additional price for ESG excellent company products

More than 10% (6.3%), 7.5~10% (8.0%), 5~7.5% (13.3%)

O3 1. ESGZ Yo tish FRIelA]l =AADL Cfghatel, 2021.5

Fig. 1. Result of public perception survey on ESG
management, Korcham, 2021.5
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Table 1. List of broadcasting programs related to ESG from 2021 to 2023

No Program title Broadcasting company Type Broadcasting Day
1 |ESG craze blowing around the world! What is its identity? MBN Talk show 21.01.23
2 |Conditions for Growth of 'ESG' Companies That Make Money MBN Talk show 21.02.13
3 [Beautiful Management ESG Changing Our Lives and Future MBC Documentary 21.05.08
4 |Prepare for ESG, a Korean company's 'fire on the feet' Yonhap news TV Documentary 21.05.12
5 |The era of zero carbon has come MBN Talk show 21.07.03
6 |ESG Leads the World Clean and Warm! KBS Documentary 21.10.03
7 |132nd Exploration Project Straight — ESG Fever MBC Current affairs 21.10.03
8 Er;tuetrrzlriitsye Survival Strategy ESG in the Age of Carbon YTN Science Documentary 21 11 11
9 |PET BOTTLE Becomes Clothing YTN Science Documentary 22.02.21
10 |Choice for the future ESG MBC Documentary 22.02.27
11 |Healthy Smart Food Tech YTN Science Documentary 22.03.07
12 |Happiness Win—-Win and Companion for a Sustainable Future YTN Science Documentary 22.03.21
13 %iitri]r;?ogySustainable Future with Energy and Materials YTN Science Documentary 50 04.18
14 éuiiveverful Leap Forward To K-ESG, Dreaming Of A Better YTN Science Documentary 55 05.02
15 Opening the Future of E-Commerce with Sustainable YTN Science Documentary 92 05.16
Innovation
16 #Ziggn(ﬁo\ga;lue Consumption With World's Strongest Textile YTN Science Documentary 22 05.30
17 |Emerging as the World's ESG Hub YTN Science Documentary 22.06.13
18 |A New Leap Forward for Color Specialized Companies YTN Science Documentary 22.06.27
19 Eiziigr%;hgrguture of Green Finance in the New Climate YTN Science Documentary 55 0711
20 |Embroidered Sustainable Future YTN Science Documentary 22.07.25
21 |Power of K-Contents, Wings of Good Influence YTN Science Documentary 22.08.08
22 |What if you could build your own space anywhere you want? MBN Documentary 22.08.13
23 |Food Tech Leading the Circular Economy YTN Science Documentary 22.08.22
24 |ESG Accelerator Pedal YTN Science Documentary 22.09.05
25 |Global Metal Firm Paves New Path With ESG YTN Science Documentary 22.09.19
26 |Delivering Blue Hope to Earth YTN Science Documentary 22.10.03
57 'I\ZALgrL:;egé;berC])tonditions — Why Enterprises Do Costly ESG TV Chosun Documentary 55 1105
28 |Decorate Your Home With Total Home Interior Company ESG YTN Science Documentary 22.10.17
29 Ezlgn%g;zéie;gggtthe globalization of Korean food through MBN Documentary 22 1105
30 |Making the World Beneficial with ESG Management YTN Science Documentary 22.11.07
31 [Practice for Living, Health and Global Environment YTN Science Documentary 22.11.21
32 |[Skill of Consideration, Better Life YTN Science Documentary 22.12.05
33 |Global Finished Car Companies Realize Sustainable Mobility YTN Science Documentary 22.12.19
34 |Global Competitiveness, ESG Management TV Chosun Documentary 23.03.25
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Table 2. ESG's prior study list
Researcher
Choi, Mijung
Kwon, Ki—Hyeok
KIM Youn Sung

Research Contents

ESG Scale Development and Validation:
Adoption K-ESG Guideline Indices for Public
Organizations

(2023)
Jung MinHwa Effects of Temporal and Hypothetica! Distance
in Corporate ESG Messages: Interactions
Jeong, Se—-Hoon ) .
200 among Temporal Distance, Hypothetical
(2023) Distance, and ESG Factors
(An) effect of creating shared value(CSV)
Lee Hwi Jae | activities using cultural contents on the

(2021) perception of environmental, social, and

governance(ESG) improvement perception

Oh, Young Kyun | Limitations of K-ESG Governance on Social
(2022) Responsibility

Analysis of changes in greenhouse gas

Nyun—bae Park | emissions of major domestic companies that

(2023) have declared carbon neutrality using ESG
data
Lee Bo—han Research on Measures to Enhance Consumer

Lee Geum—no | Awareness of and Interest in ESG
(2022) Management
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Table 3. ESG Content topic analysis
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No Program title E (Environment ) S (Society) G (Governance)

1 ESG craze blowing around the world! What is its identity? X X X

2 Conditions for Growth of 'ESG' Companies That Make Money X X X

3 Beautiful Management ESG Changing Our Lives and Future (0] (0] X

4 Prepare for ESG, a Korean company's 'fire on the feet' 0 0 0

5 The era of zero carbon has come O X X

6 ESG Leads the World Clean and Warm! O X X

7 132nd Exploration Project Straight — ESG Fever X X X
Enterprise Survival Strategy ESG in the Age of Carbon

8 . 0 X X
Neutrality

9 PET BOTTLE Becomes Clothing 0 X X

10 Choice for the future ESG ¢} O X

11 Healthy Smart Food Tech 0 0 X

12 Happiness Win—Win and Companion for a Sustainable 0 0 X
Future
Creating a Sustainable Future with Energy and Materials

13 0 ] X
Technology

14 A Powerful Leap Forward To K-ESG, Dreaming Of A Better 0 0 X
Future

15 Opening the Future of E-=Commerce with Sustainable 0 0 N
Innovation
Leading Value Consumption With World's Strongest Textile

16 0 X X
Technology

17 Emerging as the World's ESG Hub 0 O O

18 A New Leap Forward for Color Specialized Companies ¢} O

19 Leading the Future of Green Finance in the New Climate 0 0 0
Economy Era

20 Embroidered Sustainable Future O O X

21 Power of K-Contents, Wings of Good Influence (0] (0] X

22 What if you could build your own space anywhere you want? X 0 X

23 Food Tech Leading the Circular Economy O O X

24 ESG Accelerator Pedal ¢} O X

25 Global Metal Firm Paves New Path With ESG 0 O X

26 Delivering Blue Hope to Earth (0] X X
Future Job Conditions — Why Enterprises Do Costly ESG

27 X 0 X
Management

28 Decorate Your Home With Total Home Interior Company ESG 0 0 X
Taking the lead in the globalization of Korean food through

29 O 0} X
ESG management

30 Making the World Beneficial with ESG Management (0] (0] X

31 Practice for Living, Health and Global Environment 0 0 X

32 Skill of Consideration, Better Life (0] (0] X

33 Global Finished Car Companies Realize Sustainable Mobility (0] (0] X

34 Global Competitiveness, ESG Management (0] 0 X

http://dx.doi.org/10.9728/dcs.2023.24.9.2015 2020
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Domestic
Midsize,
Major
company

Domestic
Small
company

Overseas
company

No Program title

ESG craze blowing around
1 |the world! What is its
identity?

X

Conditions for Growth of
'ESG' Companies That
Make Money

Beautiful Management ESG
Changing Our Lives and
Future

Prepare for ESG, a Korean
company's 'fire on the feet'

The era of zero carbon has
come

ESG Leads the World Clean
and Warm!

132nd Exploration Project
Straight — ESG Fever

Enterprise Survival Strategy
ESG in the Age of Carbon
Neutrality

PET BOTTLE Becomes
Clothing

10 | Choice for the future ESG

11 | Healthy Smart Food Tech

Happiness Win—-Win and
Companion for a
Sustainable Future

Creating a Sustainable
Future with Energy and
Materials Technology

A Powerful Leap Forward To
K-ESG, Dreaming Of A
Better Future

Opening the Future of
E-Commerce with
Sustainable Innovation

Leading Value Consumption
With World's Strongest
Textile Technology

Emerging as the World's
ESG Hub

A New Leap Forward for
Color Specialized
Companies

Leading the Future of Green
Finance in the New Climate
Economy Era

Embroidered Sustainable

20 Future

Power of K-Contents,

2t Wings of Good Influence
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What if you could build your

22 | own space anywhere you O X X
want?

3 qud Tech Leading the X X
Circular Economy

24 | ESG Accelerator Pedal 0 X X

Global Metal Firm Paves
25 | New Path With ESG 0 X X

Delivering Blue Hope to

26 Earth 0 X X
Future Job Conditions —
27 | Why Enterprises Do Costly O 0O O

ESG Management
Decorate Your Home With
28 | Total Home Interior 0 X X
Company ESG

Taking the lead in the
globalization of Korean

29 food through ESG X 0 X
management
Making the World

30 | Beneficial with ESG 6} X X
Management
Practice for Living, Health

81 and Global Environment o X X
Skill of Consideration,

32 Better Life o X X
Global Finished Car

33 | Companies Realize 0 X X
Sustainable Mobility

34 Global Competitiveness, 0 X X

ESG Management

¥ 40 Feld TROWES W, TS AlE A8
WA ESG A 9< 918l w¥sh= 714 A

YTNAFo] 12 <THFSEeRe) 2393]-ghas | A, 719
o] WEAZF ESGrollM = ESGHE 99 -9 7159 AHIIE
So] Ask al Adfgt 7]9ge] AllE B EEA AR
7he] QIE - 9152 ESGE A atar 9tk ESGel wk2A) o)
S8k &gk 7IdEe] BEHEA S-S AEsta 9] V)
AES gt B AAIARD FAe gl o]ob]skaL )Tt

MBC <thizebql 4423] - -8 &3 vEfE vpHtE ol
Che- 7 ESG>olA = 2] 71952l 4 siedtidle] ESG
2 a5 Qe S FHAAE tEe] -2 7I9E°] ESG
Zdegell & oi-gskar A=A FHAsk] EAEGITE Sl
¥l sALel ALSA 719, A9 Aol tigk 719-S FHA
sto] afsialom F2 FA7]Y, dAldl bgk ESGE 47
shal dok dnkH o s A AlSlFArgS avlshaA
ESGe] #1545 Argsla gk

MBC <tHfZetq] 4353] - vgE A3 A8 ESG>ellA
= ESG A9S AxsiuA 218749 ALg] A 21Q), 115491
AR T8 e AZer]de] Hnka Axs) Wslskal
= E 47019 71AL 2T AvRpEo] o)A W@l
Z ozl AlEel obd, 71993 Al onE A= 7HA
2HE AFES el anAREe] oA 3, o, B8
S TMThE 7I9ES FAISkL S-S dEstar ok &
A& A7tehe 7193 ALK A 715 Algln mhA el =

http://dx.doi.org/10.9728/dcs.2023.24.9.2015

A&7Fse nEE Qg deo] opd AGAS s}
B 7190] ESG A9E shar AT T47199 ~EES
2 ESG 49 Al olelsS A s gRlch 19 #
g 7]4S ANEHEA HEE Q] ARk 719EL] WSt
£ oleprlstar Sl

MBN <EQ ¥ 72 2513] — etaA| 20 A7} g} =4
7190¢] 3187 A -0l M= A2 o] %ol of]e-S
A d= FA7IYGel tiEl olopr] stHA shAFTHAAT
27| TJ4A o]F FEo| FEoX d S HojFar 9l
th ggo] ESGell sl di71d i) S47]]de] of4
H] 7} Qb o diTt 93] AapAleke] #lol T4

|

M

%FE o)
x
i o

—

e > e

ol & BB 2SIk skl A15)% 7}

Qb B 41 e 2 ot
1
o
2

=2 9
M= TR 7o) A&7bedE strstar, 2wl
ol glofA= el datar A2 7| or Walehs T
2719 T4 BAE AT TaA7] ESGAERS 4
of ¢H& =3k
ojF%, T o] &3l FEolME it
AR DASAY AZE 7ES S8l dlds T 7IdE
o] Bgg BolFal Qlvh t7|9Ee] AR 4 A FofellA
T27193e] fYE S8 Aol Ftell Ardskar it
olf] FE-5o] TAVIHETR= Alol7h & htel {itk ti7]
PEL 7S AE7bed Qe dddes A4 22
St5o] ARlEel 54& 7Rt ehaL ln12]. w471
e A Htell 2Alo] ®ol BHHA o 7IdE
S22 AR F])at Az AES fla) ddstar ol
ol e ofgh Holrk 1edRatel Qloja] Al A} ol
= T4 el Bad ESG 49 wah-E dar Alofs)
T duke e Aoy Aed ekt B-53 TavIdE
o] -8 Abell7E w7 ]oll= F-2l 7k )lo] Bl

2
&)
wm
)
a8
ofy
b
ofy
)
N
9
ufn
kr
i)
ok

v SAZE HATHL3] wEe] i E A A
(UFLPA; Uyghur Forced Labor Prevention Act)’ A] 3}
EU (European Union)9] ‘&3 WAAL A7 &% 5 vl=;
THE SAHeE wF ol FAS FAZE AshE
ot U FE 719 oY a5 db|ste] 5% U
Td Re 3 gl=3E Jrsta uis

o

BB A fo

o
ol
>
2
o =
b
N
T 9
=
oA

o] ESGE thg-at7]oll= A=t Q1
Folth. EUx &3 10958 H7, AHE,
HE, &FvaE, 7], T4 5 671 F50l damd 2G4 E
(CBAM; Carbon Border Adjustment Mechanism)& A
E=iskar 2026 195H Alggitial vl o] = Qs &
Z AFE FEIE JAES vl A3l 53], 547
Aol ESG 2 =9 A7 AdE5S 9182 o A 74
of itk o] F-ol tist =S o] F wt]oj7} Al



Falok kA ut $27192 915 i3 rledo] o} ZiFoiX
= Zlolt.

o
o
¥

= 3o] HlE sjYAtEleltt 34

3

o k=¥ 7ol HghEo] gitk thE AlEE
7HEe] A} 719iEe] olB A ti-gshaL 9=
Aol Attt tiZIfdelv SA7I9elA =

ESG 79| nladpd-s FaAkelRl 274 ate] vl 3
B 5l 7187 Jdojof gtk -] = Haar Qloke
A2z Bobs AaA o ® ESGE t$akaL ol 19714
S5 vt R AHRENA HAFA HH AF $
7195 WS waed ¢ e V1ol 2 Alolrh ARA
Q1 &H|Rke} FAEEC] 7159 ESG E6-S A wdst
T AT o] HHA ANAES ESG 917 (washing) 314

d&ozx o A7) 7= 7IER H7HE Aotk Al
71 oM 2] ESGE5-2 A8 o g AgHa 58 &
oy T4719 ESG &5l AR By} v
7 Rgu) 28 o)y]-g-o] AEETH 14]. o]}k SRl tigh
AFHE sAlE g Bl Ao zy vt nEEsa 1

ik =R

o
o
Ac)
N
fins
Lt
=2
=
k1
o
°
{0t}
po
o
)

2 AT A= ESGE] &A= A W= A48
Stk FRI=Eo] ESGel wisiA Alvj= Adrgstar 9le
Eo] B4, ALS], ApliaE g 2 FAl 2924 AL

3] o]
H=
G- AHE Sl 7S AATshEA] SotbR gtk

Awareness path for ESG management

00 629 622 g4g
0

80.0
0.0
10.0 I I I 259 196 o5 o
0.0 - 33 2.1
w iIn . -
© S
e”ﬁ é@?"\ & 3 & v

-
2 & S @ 3
&
5 & &5 &
< g g& &
& & g&
& ";;5 N

5 &
& & & f &
&

%

g J
§ &
&

T8 3. ESG dYol et elx] 2=
Fig. 3. Awareness path for ESG management,

9 3 AHAEL ESGA YolEhs 8018 S0 4ol
A= SHA 1,854H S tio R X ARE AN AT,
T22(62.9%), AEY]l YA E(62.2%), TV(56.8%), SNS
(social networking service)(25.9%), 35 F&1>=(19.6%),

AFE D Au) 2] T AA(9.5%), AS1(7.9%), 71EH3.3%),
A, B2 vA1A] 5(2.1%)2] oItk A AL A S
Z3l ESGell tigt ARE vlelsiy 7|9Ee] &8s detst
th 12thEY] AHAES ESG A9olEis 8ol8 598
u X347 #HAS W8-S 7Y WA wWeElE Je® YE
sk, 7149] viAlY el F shuel Faeld JeE S =
e W8-S AgsiAY, A go R F(imEhd
52 Fo) i) A2 T 71l AHshs 318 Sso

|

H

i

]

34 SHolgtal AZsh= 497 BATH2].

wjtjo] vz A EE ESGe] ofn], 9438 7|95 &
S AHE R AAIE] A AR ollg) ESGE FHIehRs U
3t 71450l HARE AlFsof sk 2021 d5-E AF7HA =
Y2 dd 34709 ZH=ES BAsle] ddehs Wyt
FAES Ae ek
8 wAAAE AGEshd A, ESGe] Fo48S dEle
Sl ESGe] 54 wid = AlAIEQl B3, MZAHE]
7 AL i 1ol tiEiA] Ankd o g 2 ddstal gtk =
= 22 2838t A7 849 Fed AETLS
o QIFF-E S3lA] AlA A7 9 ESGell =538kt A=A
S AHAER stdg & QA F JEF Fwa gk 7+ &
B E(EH), S(AHE), GRHiR) 2] 5448 Aels) 2w
o] A ] FAUAAE & 5= A AR EA), el

Joll o] E(3H4), S(AKsD), G(AwlT-3)2] Hlgel| ]
A B Ay B(3H) Fioll 2ol X]9-3 o] S(AL3)
A, A g, Aol g, AF A g
W AR E AL EE LRl Wol 2]9-31

£ HSlth 53] ESG 4l 2lo] AlA7t Fa8HA o
= GAMIFR) = 237460 g ojopr]ut Bof glof 7]
o] 7FAaL gl Aulz el sk AlE 9 ARQIAd el
M= S 7 ik
o] g /o] UEhd ool tisiA= 719l
TIAAER GAE o] Qe A Ha
Yatar 9lof, ESG # Zel= i) 7]9do]n|
sho] ko ARG L Ql7] witolEtal
ESG A9ddege A9 ddets AS
ESGEh= 21& w2 SR8} niAg o= A= o)A Al A=k
2 she] gEo R AAE 7t Qi o] H A H| A}
= WA AlEshes AR 7199 ESG Aol #ad 4
w7} ole} ESG 71998l tish SR 143 = Stk
87} A& 4 ek

S(ALS]) FZol A= thekst Wl o] ghgo] Fl
oz}, Alglad S5y} g A
o= A= A7t vkl 1
THl=E 7199 Al eA 2 T s ot
o} whEba 719de] #ieES Ak mEAE 9
S 5 A= AAe] 7|de] AAskaL L KRS

.

dslor gtk 7199 e] Aol 719l 7= e AHR] =

oy
2,
2

¢

U ook rlo
Az
rlo

H fo Az
il

o
2

22 Mo off qT g [N
i
4
A
rek

T N

f
2
N
rl

2
o
o
T
=

http://www.dcs.or.kr



C|X " 2El X &t5[=&X|(J. DCS) Vol. 24, No. 9, pp. 2015-2025, Sep. 2023

23 7199 Hipell dAlshs s ToAIES vtols &
&l dealoF gtk

GAMTx)= F84d3 AR, 2laa
Apete] A, e 242 steh 22 g
solhal gt} A&g AT o VIS FARRECIA 2
& Fof A "37 = £Y 5 vk aFel= B
akal E(8H), S(AHs]) -
7F obd A7} ek E“’\Ei °Lﬁ’4 = WA FskaL 9l

ENPN

ISR MY

.m?

of AYARE GEAMFR) ik o oHJP s, v 282
A ARATEE AT R AL FEAN AL v
A 8 el ke ek e ARl sl o
A% s AYS Ax 2L 7199 olulxs B
F9% 59+ gtk eine slgsel 34 2 4ge A
97k @] A7 A ALE e J15)o] el o

; } Al zFstofof gt

AR, $-5= AH 5 =] 7193 F4714, sl@l7 19 Eel
I AEA] FARe A, - AR divkEe di71gedl A
A Des A HFAk S0 AR AX] AR o)
7194e] EHlshs ESGel= Aglite] mAA= Fato)qlth
AE 7} Q18 ¥£o 2 ESG wHlol olEes W T4
719E0] FRI=E B8l FHlslof s Ttol=ERlS o7l

FEgk FRI=GITE AL el A& ) o))

A A7 AkElE dgetA =W vlad)de] glo
A=R=4 /\]ié;q._‘é_o %EH o7 Lz‘:] 2= o]q, 1 H]"H;H)\Lﬂ
ESGE wlg] dinlslar ol A=) 719 43%]9} AN 1
il FAVIHEY] AHIE Bogomm sl gk ohkst
7193 #A7HEC] Trol=eels e 911%% o &
Ao},

A= o}A 742 Al A7} 719 9] ESG ARIUE-E olalsh=
ol ofgfgo] QL 719e] =& Aol wial] 23 AztsA]
53 Alzlgte] "ol = Qi) FRIAE F3 gro] 2=
o] ook AFgA7} 7I]lell thgk o|n|A|E A HrstaL 7]
Ae] &5 AlFlste] 71§19 ESG Al =
a8ng AFAES 7|95 ESGEE
o} AnRpelHA] FApR; = 7|]ie] ARt AIHAES
Qe ol Alale AT e ARUt Qv FREE R
& sjof itk =) ESG Zel=Eo] A 7
o] ESGEEell tigt AMA TS ol FoUH AlAE]
t7hQ = ESGell #HAlo] smobA]aL 71gdell tigh 2127} o}
A WA Aol 7195l Ewo] HEg Bk 2 A
A vlg oz AHRENA ddFejoF sl= ESG
R0 Az} iadol] Wyt dofwt o sk vlgtoltt,

£ o] BEG =

FH

gugEd

[1] Korea Chamber of Commerce and Industry. Result of Public

http://dx.doi.org/10.9728/dcs.2023.24.9.2015

Perception Survey on ESG Management [Internet].
Available: https://www.korcham.net/nCham/Service/Econo
my/appl/KcciReportDetail.asp?CHAM CD=B001&SEQ N
O_C010=20120933852
[2] B. Lee and G. Lee, Research on Measures to Enhance
Consumer Awareness of and Interest in ESG Management,
Korea Consumer Agency, Policy Research, Vol. 22, No. 13,
ISSN 979-11-5649-578-9, December 2022.
[3] W.-N. Seok, Corporate Governance and Innovation, Korea
Corporate Governance Service, KCGS Research Report,
2018-06, 2019.
[4] W. Ben-Amar, M. Chang, and P. Mcllkenny, Board Gender
Diversity and Corporate Response to Sustainability
Initiatives: Evidence from the Carbon Disclosure Project.
Journal of Business Ethics, Vol. 142, No. 2, pp. 369-383,
July 2015, http://dx.doi.org/10.1007/s10551-015-2759-1
[5] J. H. Park, H. W. Han, and N. R. Kim, Exploring Domestic
ESG Research Trends: Focusing on Domestic Research on
ESG from 2012 to 2021, Venture Startup Research 17, No.
1, pp. 191-211, 2022. https://doi.org/10.16972/apjbve.17.1.2
02202.191
[6] T. Verheyden, R. G. Eccles, and A. Feiner, ESG for all? The
Impact of ESG Screening on Return, Risk, and
Diversification. Journal of Applied Corporate Finance, Vol.
28, No. 2, pp. 47-55, July 2016. https://doi.org/10.1111/jacf.
12174
[7] M.-H. Jung and S.-H. Jeong, Effects of Temporal and
Hypothetical Distance in Corporate ESG Messages:
Interactions among Temporal Distance,
Distance, and ESG Factors, Advertising Research, No. 137,
pp. 227-257, June 2023. https://doi.org/10.16914/ar.2023.13
7.227
[8] J. Park, Y. Oh, S. Shim, S. Lee, and J. Cho, Media Framing
and Public Relations Practitioner’s Perceptions about ESG
Media Coverage, PR Research, Vol. 26, No. 2, pp. 117-149,
2022, https://doi.org/10.15814/jpr.2022.26.2.117
[9] Federation of Korean Industries, Top 300 Companies 2022
ESG Business Keywords [Internet]. Available: http://m.fki.o
r.kr/bbs/bbs_view.asp?cate=news&content_id=610cfd06-8a
31-4874-a275-40bdc333bdd6&page=17
[10] J. Park, S. Lee, and Y. Yoon, ESG from the Perspective of
Development Cooperation, Development and Issues,
KOICA, Vol. 74, pp. 1-44, 2022.

[11] Y. K. Oh, Limitations of K-ESG Governance on Social
Responsibility, Social Economy and Policy Research, Vol.
12, No. 3, pp. 1-27, August 2022, https://doi.org/10.22340/
seps.2022.08.12.3.1

[12] H. Lim and M. Jeong, Strategies to Expand SMEs ESG

Hypothetical



Management through Domestic and Foreign ESG Cases,
Asia Pacific Business Research, pp. 179-192, December
2021. https://doi.org/10.32599/apjb.12.4.202112.179

[13] Y. Choi, Climate Change Initiative for Corporate Carbon
Neutral Efforts, Science-Based Reduction Target (SBTi)
Main Contents, KCGS Report Vol. 11, No. 11, pp. 2-10,
November 2021.

[14] J. Hwang, Analysis and Implications of Trade Issues on
Labor Issues, KITA Trade Report, Vol. 7, pp. 1-22, ISSN
2734-0317, 2022.

A2 (Seong-Geun Kim)

2005 : § o] skl St}

(REEe
2022 1 =% okl

M il

2004\ ~20061d: AT] AEEAIHE

2006 ~2009\: of o] 21|t o]

20101 ~2016d: Al ¥ vt o]

20173 ~2019\d: mltjomi=

20199 ~& Al A JFAIA=I wg

A ROk ¢ A ZH(Video Production), Realistic Media
(AR), #E 8] Al S (Literacy Education) %

2025 http://www.dcs.or.kr



	ESG관련 콘텐츠의 특성 분석 - 방송콘텐츠 중심으로
	요약
	Abstract
	Ⅰ. 서론
	Ⅱ. ESG 선행연구 검토
	Ⅲ. ESG 콘텐츠 분석 결과
	Ⅳ. 결론 및 논의
	참고문헌


