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[Abstract]

This study aimed to examine the attitudes of college students interested in video content towards product placement (PPL), their
attitudes towards PPL products or brands, their purchase intentions through PPL, and the problems and the need for regulating
PPL, through in-depth interviews. The interview findings showed that students' attitudes towards PPL have both positive and
negative aspects. Students tended to strongly prefer PPL products or brands, which depended on how well they were naturally
integrated into the content without causing discomfort. The study also found that PPL can induce purchase intentions or impulses,
especially for low-involvement products. PPL can further increase purchasing power if students perceive a product or brand
positively based on their previous purchasing experiences and if they perceive a need for the product. Finally, some concerns were
identified with PPL such as the appropriateness of PPL within a context and the resulting interference with immersion, and the
deterioration in content quality. Opinions differed in terms of the need for legal regulation. The study findings have practical

implications for the PPL industry.
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oA} IFEAH HE
Interviewee demographic characteristics

Category Year in School Age Gender

A 21 Female

24 Male

21 Female

25 Female

1667

21
23
24
24
24
20
21
24

Female

Female

Male

Male

Male

Male

Female
Male

rX|«|—|IZT|O®MmMO|O|®@

WIN | |W|WW|Ww [N~ N [W]|N

http://www.dcs.or.kr



= 7 9lo] Ao st
B3 g v

LHERstH.

A 21A (34)
=efulol A s D FaE e A9 B, o =
ae PR E Y-S 4R ol EAV | A
=01 8. SNSOAM &

S ol Bolq 1A
A X BAAR) 4] 33 A 2ol

rie

m@lﬁi
utl
N
L

h H

Aolghs =ele W
o stk € A 4]
e e, St A
Apee) A olekar Huleh

3

z o
o
iy

it

p

T

o
Kl

D 2541 (43)
YT oA Eetoht Eelzel] ARG el vl

2
oS

g arel el 57849l Azt

WalE e o g garel

ok S, 244

http://dx.doi.org/10.9728/dcs.2023.24.8.1665

1668

Aol Ag-olli= 2 FaE BeA AFEC Ug thekst 41
T A Ha AAE ARSE] B Fokd 49w woba] diAl
2 HFIE FA A S5y

G 244 ()

Pgae B4 A A% i) ¢ Brla HyY
o 2 v Beagdd) tke ] @athi ARl
& o gk 2 A¥Fle] gl 2358 Mg E Sl 4
= ARE] 93 4% BHyth

H 244 (F43)
27 Y A|9A Fohl TalzEol Wrk Y2
ek e gl el e PR Azte
A e, A, el ~EelE Asfel HPa
of dal Al g o kg

1244 (&)
gl oial FgE el ALY
< 7] flEiME T
star 9171wl

kG 53]

I glol BEe

o

J 2041 (24

s Al Far Al o
o= HHHnE
ol vlafiA= 1

1=
8| 1VFaEs

4-2 ZFYBN A F = BHME| Oiot B

Bzl sl dnkAoz
ArA3t, AL Al
ek St PR ARSEE ARl

Al AHgEo] AR g10]



A 21A (34)

A £43] =gl A Fart FEsA oA =W A
710l Yoi= Aoy BA=ol e a7tert Ads] stolA]
Q. ui R 2P A A Bl WA AREE A W

o BRIES o3 57]4e] A7) A ole.

B 244 (84

V5 gk AlE mFoluf F39] A9-ole Al dis) vl
FAAoR AU oFE Bof Ad=HA 4R Fot
LR I3Y o5 AI e 1 Gt =R e s
AFE wEol AA= 7)o ‘A= E FHHez =2 5 %
w4l

C 214 (o34

U 25 1 Bz Al disias $4404) 718
2= 3P3E HarE Pol g bl Aol ¢k o)
3 9f o] 2Pggar) 97)A 2291 7A] o7} <t H&E Aol
48 W AAFUCE o 28A AT aE]a Bel kE FHEX
ol&)7} =] S5Uth

D 254 (¢34)

Ear) AAEE gl Elohs) ved Bels S7kwr)
Eold 5= AR N Zel=e] 28 A= ek 2olat
W HAE S bl R EshA| "olx]= Al ZEuTh
QIR # mEay Ay o] PPL Hill=o) 1] S7to]
Atk

E 214 (94)

2E oA 2EALE A el Evh By FejAH o R
ST A7)E A AU BAE QA ETE el U
7 9o dld HAl=E HE A9 Wik nheo] A
Tl §1E= A Zuth

G 244 ()

Hole B RYdS Bela FuE s AeE B
2318 143 AR YAl Fo7bE AT WolA] 13
A E 3, 2Pdgasts Bt gEiME s FA B
AFTH

H 244 (&4

HF0E FozH 7| Jd AE EE Bl gisk &
AEE FAAoRE HEkx] ke A UL o e 2 1
o1& AlFaitiebs, Farghe ¢ldo] mAXW 1 7|E 33
o] Mgl= ¢ls A Ytk

[ 244 (F7)

A g 7H g3 AlEel dis) 57 7E Aeo] dFyTh
tvNoll A 3w A o] 1P Fa= mA Egfekel & of
A T, ETIEE AR oA B kAl Sl

=
>

1669

S5O st S 2| ZHY & 1(PPL: Product Placement)ofl CHEH S8 X o7
% zka HojxHuth 238 AAe 48] & v AES
=E A7E AL 23] Bzl FAEH JdEge vt
A7t
T 2041 (4
7P wEHE Y AE B AT} X[ A 3
35 Psh= Blo] ol YA H o2 e} oA 3
7+ o)A Frka AT B S B s TE
S O AEYA B P oA o] Swrt o7l &=
A ZHULE 13000 U= A e BlE gisk A7)
& O e Hsy) el Dol & ol 9lo] xjed
22 A Holif /1% gt
L 244 (&4
Al %ol = PPLaRE ARESS B 570 7). ks
PPLS R} HY &d|x| 1 o] == 3 ZHUth 71 o
Al 3% 57 e 71gg )= Pk 1ot A Qe
7 Yo U 27171% 8k, Al vheE B

A=} 1 FolA 7w Fh,

Siek. 53, Azte] AF
= AR Pl Q)
BE) Ygk SR AL <)
Ao ekt Rolurke 2napse] Fojol% Alx
A= AL Bk AFoI} HAES Eejl i
W= sEgeele] 2 v Eolof dhrhs o] Ale

.7

=1
T

ro o2 i rir

oo
32
o

L

L

o 7] A1 e sk R got

A I Ha Al 2=

el

R

oo b

http://www.dcs.or.kr



CIX|&Z2El

AEERS

C 214 (¢4)

04 A G A 3
M2 glolth 8
npal Ago] 919

SRS Tl o] AZH )
S AR A 24U 2o 1
ol 2] glerieh Telal g ol
o) el Plolgkinch w22
Yarg shzv] A7), HHo
F 234 (o14)

Ao} sE e

Zho] = 4 5]

& AR P A
97} oluiehd gz

=S =] E} = 11__—‘: RGN =

AEE ez ers Al Pthe *M% SHAl Fuch Al7E Fo)
she X2 U 5418 B ggle] Boja] Fajjsial o
o] & A Fyth 2AIE 75‘%011% AlEo] ofE8A] FF3
A A% Al Ral AL Flo] XA o] old 7} AHUth
G 244 (4
HHF7) AR 38s AR AR HAFE F97) g 1
Y T8 SANA A o) ARsHE FT A2 A7t Al
Arha 27 4w gyl dubgel AlEe] A4S At 4
e Furvt S47 22 A S0 i ee ¢l
A5k, Zof| 1 Ao A AM|AAE Far o] AZipA vl
g Aol 55Utk Tl o] Bk AREAE) tigk A
=l 7 Wil A AU
[ 244 (24
gt voE AES Fllskar A8 Wt Byt 53
B aE ol sl & AFQIs A9-olls Bl ofu A}
& dgfo] A= 1, 19l Aol FrlsiAl B A 2k 7
Ha Aol =9 EH F oY 9 53| o) 8ol &
B A 2AHuh

J 2041 ()
E AES R U7t R T"r%-a‘}ﬂl ARSI A
Av, BagH AE g3 oo iE PAola Y AlES
PRFNE Sa) B dobd o ) o}i o= A 25y
th sl TS WA g Balse] X718 Wi ol
gk, v w7 327 A =ee) SollA] Y BhlAl
i AL wol, I Aol vl e o] syl 8
T AFE FE AF A7 PR ool 4 UNH
A ZHEUTh

=
DRF0E BallA B AE v Basrr 2938 49ebd
ujgl 3 AU S AlEo] W3l EHae] wgeka]
2 oJo] E‘ = 3tk el =gwlE Bor) PPLE I Q=
vhe 248 1o, vk JEYS AN A Aol s
IB]=

http://dx.doi.org/10.9728/dcs.2023.24.8.1665

1670

ZX|(J. DCS) Vol. 24, No. 8, pp. 1665-1673, Aug. 2023

ol et Hol
el gopr dEYEE
st Aziehs duel 39, Fo 552
LEE WA TFA} A gElolo} Bk F4w
A7} AR e Wl Ju %
s} AL ]z 2
solok Aheke slgioleh, 3 A11e] - z}gz

& 2L AEAE fASR: Zlo] etk uy

A 214 (¢14)

AFolu} BAET} ARSASo] gbx] 9bi=

Z47117} AW =&a) Fofl g &
2 A ZHUnh =t g

*MO] =X g5Uth =l gk &

I ofe Z2 A PHFIUS Al

Aeo) 71 F FA ol et A2 T

Ao

ST, 1:1'1— —n O)\—‘

= AR B9 B
@ At Bash

=7F A A 2
A7) el e

Rk
o

ol
= H--
€

B 244 (&4

sl o) s5o) hebll AFS) T FHSHE 45
Sep} BejE] AAE Gk AU, P YaE oY
A A Fo] BFel YeAE daA, AL a5 9
olekar a1 o] FAMA sol EH) AfE B A

& ololet weghich,

C 214 (994
A3gTe] BAGE el

13
H

=20

552 ol Aah] W=t olet 4
Pt g7] S9ES A miEAG s Akl

SetulelA] st} AR e Ho] gl
o 2400l AR A el LA gl o

mlo r 1 m‘ _1\1
E{H rlo

o] Al Aastha Bk Shed PR A
B3 W s 1S WIS om s
Az gob ek 29w A7 A Ak

o

vk sfjof sk AFpAll A= 714 %

°ﬂ A 719 gk o] E50
& Aoz, o] A= Ca‘rﬂ}‘/} =l
}%“—3:“& ofe} IFaLE 7|8k A=
"37#5“/]3} AREl AW, 2357}
e ofrihe® AlE} o2 eA o=

al
-

O-

ragas
RN



o Cepls ghet Alghsl ofa) Ao Auuolol 5
= 01, AR TR e £4) e AzkR

A 74'%%15} Bk
EY 5 lvta
A= xhr%ﬂl

A ot ¥

F 234 (414)

et Tz o] F2o| /)
Utk 2% 238 diwal
PG5 A9k oA EE0] 7
AP E& 1
Ak olAE AAHAEE
WHE=TEAY 5 &
‘g_/\—]VOA 01-"7 01% 3‘10]57_,
13317 dozltkAY
AFES wol ¢l He 4

glekan Az,

L

Ho Md
24
O
we go ORI orlr o

oy M
=2
=
%

=N
52 S o

ik
it

o
N

ot
(i
o
S
ol
2
rlo

it
8]
ui)
o
G
ro,

=)

o

=

A

R
h

G 244 (249)

Ao FA1oletar g
o] obd7} AsUrt) a#u Q20
kes ZRlzEC] Wol T1ﬂ7
) 2 ol9lel] EAIELS 7Hd
7|l dglely H ﬂﬂé}i An]
7k vh ZA1E o R AnRtE 7
7t A7 SRR 9lX et shs elke] Sef
AP0 FAFF= A o]9lo| = =71E 0l A7) e st
A2} ekHUTE 7P 3 A A7 an| Rl Al EA) 7
o] ofe} Fel=xo] T2 B3 3T} Al
AT} 18 Sl glojME A7) o el Al Zhatet %
50] A Aol Fasirial AZguU Tk

\=3
o

oL
)
ol
-
rir

R

=2 o
g fo
:Oé,

bl
ks

o
-

o,

=
E

o X

r\r\ilﬂ
- =
%E;tgl
o, ol
K g

R

1:1>

o ¢
o

?8

[ 244 (4d)
gl 71 2 A
W7} o7k Ae] OME},
719 gk vy o) 4

51 51 A e, Z‘fol
25U 2 aeE o] 4
st} x| Folof o] vk
g aLe] ) W] Far
e, A= Qe %
7] wE g ek

hi=A
rlr
ny
4
o
i
=
s
93 S N oo

)

o
o

Q
~

‘ﬂ

S
o K
o N
o 1o
N
N

-
2t

ofd
K]

12

18

e
o]

o

2

2
N
3
-
32,
ox

mY E(l)
P&

=l
a o

=

-

-

=
o

o rlr
r
o

z&n&;\

Mo

oz Il
ook 10

T ol

pANR
==

n

K 214 (¢34)
Sl AHgle] el E g3l
AT a3 PE s 35S 2

PRyt g dEeEa
gk ofuje} w7} A1

1671

S5O st S 2| ZHY & 1(PPL: Product Placement)ofl CHEH S8 X o7
sh @El= AAle) AL %) ael of Hio] 74 2 ¥
AR A ZFuh e B Abeke] = 9% Al
2 st AZEIT. A I @ ol Bel
2 ARALE) dlbe YA Rk A9e pelvt s
7 2t) wEbA oo} e T HAlE Fadk 3 2
e

V. ZE ¥ E9|
Sl A RHgaE Ads TV Rk ofyet Aol TV

M= dtsiA

S0 £ &80 F F31

B30 glom, PEALE ) AAE) v)
. epst 39§ A AEE

Z=AsAY miF oz FHgHo] A %

7199] whEol o] w7] wiel ol 1* J—T—a‘ol
Mzatar ok ST, wiE Alae] Ege] HrhE of& X
U AlEe ol Mg AMEES TRl 5] 558
datar AgARES] S90S Adfgiths 2 witell &<zl 3t

Fgatel] vigh 742 Q1 o Eo] AAL] A&

H A AT oA Hox5o] AH|RES] 7PHF e st
HEs 2741 Sua FAgARl o] gEshe AR
et AlFell vl RS AlEs] =l ﬂi,
2Bl oA F e Fel=mA 12
Ho|A|uk, o] 23} B3lo]| Hal7} Hrp= A
%Uﬂi o] NE]_L 9Tt ueha, ZeEl=E A
ol A= o] g AnjabEe] F-
218 ﬂaq Gl Zi:q_l-« L7]&“’& ol A A &A1 1P 3
de Sl AUz 3 daLe] *}‘%'% ApH o 7|
soF 3 Aolrh 2H| 2} o Q1 Sl A F

3

r;i&ro

WE
T, WeEe
Hog T4E
A

&Rl EHEE Oloﬁi

T AREEo] kS o

ol A whed e =l tdell A 2 = (HdaL 2t
2 =Es 2 Zuxw zele glom, 3 % g

http://www.dcs.or.kr



=EE AMAR B2 I GEe FRE HeEY)
7H 5 Tl A EC] el ¥ 2 A Aok o= )
7IA= A= F717HA] 3 = 3

HZE2] Fuflo) = ol HRAS ATslE Ao g

omn E3| A AEAFE 2H|AE] T714LS 2
ARA e g o]ojx])7] At} 7FEFuE AR g
Sl = A7l A BAE 7% 2 QRS A1
g = 9= Heto 2 uds] & vl 3t} o] Abs) Z2ofA] =}
v e o] AFE, A 5o o) AAAE =

%
E ABAES 2SS T AES A AlE A3
Sho] FojMEl A% Aol A BrIol R et 4 qlrk. Y
TFEAA Fi B ATAT) AR R 40A

“e)3 29 $47149) wiole Ao A 2 717}

A
Aol o] AT FAREL tAle] aAe] ke 9
21 el Ae) Aol A om A7 13%a Al
A A3k whEolo} Gtk ofle] FEd AoR ek
Sk A, Fae] BANEe FuFoh Aarse] 24
AAS A TH Ak

AL 8 A= P 1E)E e 2 9 §E & 5= gl
S Ao dAtE

ot

gagd

[1] Woman Chosun. ‘Woo Young-woo’, Who Applied
Multi-Balm while Swearing, Turns Out to be 10 Million
Won per Indirect Advertisement? [Internet]. Available:
https://woman.chosun.com/news/articleView.html?idxno=1
03485

[2] Business Post. Is the Effervescent Vitamin in the Hit Film
‘The Glory’ a Global OTT Indirect Advertising Signal?
[Internet]. Available: https://www.businesspost.co.kr/BP?co
mmand=article view&num=303578

[3] Asia Economy. Terrestrial TV Indirect Advertising Revenue
of 200 Billion Won... “Serious Viewer Inconvenience”
[Internet]. Available: http://www.asiae.co.kr/news/view.htm
?idxno=2017100113123091082

[4] Edaily. ‘Drama and Advertisements’... The PPL that
Covered Jirisan [Internet]. Available: https://www.edaily.co.
kr/news/read?newsld=01108646629244736

[51 S. Yum, S. Han, and D. Kim, “A Study on Trend and

http://dx.doi.org/10.9728/dcs.2023.24.8.1665

Recognition of Television Indirect Advertisement,” The
Korean Journal of Advertising, Vol. 17, No. 4, pp. 61-86,
November 2006.

[6] D. Roh and J. Park, Research on Effective Regulatory
Measures for the Sponsorship System Following the
Introduction of Indirect Advertising, KOBACO(Korea
Broadcast Advertising Corp.), Seoul, March 2014.

[7]1 S.-Y. Gim, S.-J. Huh, and C.-H. Cho, “Study on Research
Trends of and Consumer Perception about Product
Placement,” The Korean Journal of Advertising, Vol. 27,
No. 1, pp. 7-42, January 2016. https://doi.org/10.14377/KJA
.2016.1.15.7

[8] K. Williams, A. Petrosky, E. Hernandez, and R. Page Jr.,
“Product Placement Effectiveness: Revisited and Renewed,”
Journal of Management and Marketing Research, Vol. 7,
pp. 1-24, April 2011.

[9] S. K. Balasubramanian, “Beyond Advertising and Publicity:
Hybrid Messages and Public Policy Issues,” Journal of
Advertising, Vol. 23, No. 4, pp. 29-46, 19%4.
https://doi.org/10.1080/00913367.1943.10673457

[10] C. Russell, Toward a Framework of Product Placement:
Theoretical Propositions, in Advances in Consumer
Research, Vol. 25, Provo, UT: Association for Consumer
Research, pp. 357-362, 1998.

[11] A. D’Astous and F. Chartier, “A Study of Factors
Affecting Consumer Evaluations and Memory of Product
Placements in Movies,” Journal of Current Issues &
Research in Advertising, Vol. 22, No. 2, pp. 31-40, 2000.
https://doi.org/10.1080/10641734.2000.10505106

[12] P. B. Gupta and K. R. Lord, “Product Placement in
Movies: The Effect of Prominence and Mode on Audience
Recall,” Journal of Current Issues & Research in
Advertising, Vol. 20, No. 1, pp. 47-59, 1998.
https://doi.org/10.1080/10641734.1998.10505076

[13] L. A. Babin and S. T. Carder, “Viewers’ Recognition of
Brands Placed within a Film,” International Journal of
Advertising, No. 15, No. 2, pp. 140-151, 1996.
https://doi.org/10.1080/02650487.1996.11104643

[14] H. Choi and M. Yang, Study on the effects of Product
Placement (PPL) implementation, KOBACO(Korea
Broadcast Advertising Corp.), Seoul, 2009.

[15] J. Shin and Y. Jung, “A Study on the Factors Influencing
the Effects of PPL,” The Korean Journal of Advertising,
Vol. 23, No. 7, pp. 109-133, October 2012.

[16] Hankyoreh. Webtoon Protagonist Wearing Sponsored
Clothing...Webtoons Also Entering the ‘PPL Era’
[Internet]. Available: https://www.hani.co.kr/arti/culture/c
ulture_general/1066198.html



S e RE Sl ety 59| ZHY 211 (PPL: Product Placement)ol| Ci &F BF&{ & o132

[17] Consumer Evaluation. No Need for Separate
Advertisements, PPL Marketing [Internet]. Available:
http://www.iconsumer.or.kr/news/articleView.html?idxno
=5964

[18] E. M. Steortz, The Cost Efficiency and Communication
Effects Associated with Brand Name Exposure within
Motion Pictures, Master’s Thesis, West Virginia
University, Morgantown, WV, 1987.

[19] B. H. Kim, “A Study of Perception of Consumers to
Product Placement(PPL) in Television Programs,” The
Korean Journal of Advertising, Vol. 16, No. 2, pp.
233-261, June 2005.

[20] M.-Y. Oh, “A Study on Psychological Reactance to
Product Placement in TV Drama,” Korean Journal of
Journalism and Communication Studies, Vol. 55, No. 6,
pp- 384-409, December 2011.

[21] Y. S. Lincoln and E. G. Guba, Naturalistic Inquiry,
Newbury Park, CA: Sage, 1985.

[22] J. W. Cresswell, Qualitative Inquiry and Research Design:
Choosing among Five Traditions, Thousand Oaks, CA:
Sage, 1998.

[23] J. Jang, Y. Kim, Y. Ho, and E. Lee, Trends in Online
Video Viewing among the 2021 MZ Generation, Univ

Tomorrow Research Laboratory, Seoul, IR 2021-05, June
2021.

A# (Namhyun Um)

1009 : vl ANE A Her
(AFYA A A7 FU A
°l4d)

20054 1 v e@xlbs 9 ~El g
(LA} )

o

2000 ~20051: AL 7] H

2011d ~2015: University of Wisconsin at Whitewater
20159 ~4d  Alr ZJi st

AR 2HH A, e, LGBT 31

1673 http://www.dcs.or.kr



	심층 인터뷰를 통한 대학생들의 간접광고(PPL: Product Placement)에 대한 탐험적 연구
	요약
	Abstract
	Ⅰ. 서론
	Ⅱ. 본론
	Ⅲ. 연구방법 및 연구문제
	Ⅳ. 연구결과
	Ⅴ. 결론 및 토의
	참고문헌


