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[Abstract]

Through an in-depth interview, this study attempts to examine college students' perspectives on virtual influencer advertising,
which is an emerging marketing trend. This study delves into the reality, authenticity, and appeal of virtual influencers, as well
as their advertising impact. In-depth interviews revealed that the reality felt by the virtual influencer was high externally, while
the unrealism was felt by recognizing that it did not actually exist. As college students are aware that virtual influencers do not
actually exist, they feel that virtual influencers have a low level of sincerity. Attractiveness can be divided into external and
internal attractiveness, but unlike human influencers, only external attractiveness was seen in virtual influencers. Finally, in terms
of virtual influencer advertising effects, college students said that virtual influencer advertising stimulates curiosity and helps raise
awareness, and there is no risk to the brand because of the lack of negative scandals, high advertising effects for products such

as fashion, and aggressive and challenging.
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