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[Abstract]

The recent decrease in the size of the broadcasting market and the increase in the number of platforms has increased the failure
of produced content. Although the metaverse is widely used in the broadcasting filed, the factors contributing to the success of
broadcasting content considering its environment has been insufficiently analyzed. Therefore, this paper analyzes cases of domestic
metaverse broadcasting content and examines the characteristics that affect its success. The characteristics used in the analysis
were extracted through domestic literature surveys. The analysis showed that the characteristics that significantly affected success
were extracted from the Internet metaverse broadcasting content and not from the TV metaverse broadcasting content. Based on

the analysis results, we propose a direction for producing metaverse broadcasting content.
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Table 1. Features of TV broadcasting

Feature Related works N.B.
Format [19], [20], [21] explicit
Material [19], [22] explicit
Cast [23], [24] implicit

RoS .
(reflection of society) [25] implicit
SoV L
(satisfaction of view) [26], [27] implicit
Advertising Effect [28], [29], [30] explicit
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Table 2. Features of Internet broadcasting

Feature Related works N.B.
Interactivity [31], [32], [33], [34] explicit
SoV [35], [36] explicit

VE .
(vicarious experience) (371 explicit
Content [38], [39] implicit
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Table 3. Results of the Meta-BC case study (as of march
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Table 4. Specific classification criteria using features

2023) Feature Type Description
Case Name Type Description It classifies cases using values such as
Human documentary Meta—BC Format | Nominal |variety, survival and reality, etc.
broadcasted by MBC. It uses VR It allows cases to be classified as duplicate.
1 | met you tvMBC technol to hel t
echnology 1o help person mee It classifies cases using values such as
Someone miss. Theme | Nominal [music, comedy, and horror, etc.
Music concert Meta—BC It allows cases to be classified as duplicate.
broadcasted by JTBC. Artists " -
2 Newfesta tvMBC perform in the provided virtual . It classmesl Qases using valges such as
space Cast Nominal |actor, musician and entertainer, etc.
— It allows cases to be classified as duplicate.
Music survival Meta—BC
3 Avatar WMBC broadcasted by MBN. Artists It cla§sifies cases usilng the extent to which
singer compete with each other using case's keywords are included in the
virtual avatars. RoS Ordinal :iajyé\i/\éct);ds related to the situation of the
Ig/lusg COTCZrLM%/a_C?ﬂ%SUN " Including 50% or more: high,
4 Avadream tvMBC roadeas e' Y o ’ less than 50%: medium, 0%: lower.
performs with musicians who are
restored as virtual avatar. Real-time communication between viewer
Blind date Meta—BC broadcasted by and C"?lSt members is possible: high.
5 Love-in | tvMBC |JTBC. In this blind date, al (e.g.livechat) _
participants must use virtual avatar. Interactivity | Ordinal I wewersl carj partlplpate 'T‘ broadcasting but
- communication is impossible:
Persona variety Meta-BC . medium(e.g. message/internet voting)
Sub broadcasted by TV CHOSUN. In this Viewers can't participate in broadcasting:
6 character tvMBC |Meta—-BC, all broadcasters act lower
heyday based on virtual personality within — - -
the constructed virtual world view. It cla§3|f|es cases using thg extent to which
- case's usage motions are included in the
He broadcasts on Twitch and ) overall usage motivation.
7 Woowakgood | iMBC |conducts various content. Sov Ordinal Including 50% or more: high,
(entertainment, audition, etc.) more than 25%: medium,
) less than 25%: lower.
8 Wkgm! iMBC She broadcasts on Twitch and — — -
mainly conducts daily—life content. It C!asglfles cases using indirect experience
VE Ordinal or likelihood of experience.
) This experience is possible: high,
He broadcasts on Twitch and impossible: lower
9 Yeunda iMBC |conducts various content.
(communication, exploration, etc.)
10 | Gongparipa | iMBC He broadcasts on Twitch and 2ol wkg FRl=E WAL, /4R ) AFE 2 i)
conducts daily-life content. Hg—fg— %:i% %EH %%E% o]%g‘_h;]_. o]% :1134 5]_04 17—4_ g,\_
11 Sah_yang iMBC She broadcasts on Twitch and A" Z 200 Fo|A, $9 0] §EHO| Ay ZE = 23}
mainly conducts daily—life content. 7]_5_% %“5,‘—5]'7‘:‘ ZH}@ %20] gi‘{‘ 73%‘{‘ Xﬂ&]é]—?j\l:}_ EE?},
She broadcasts on Twitch and Ol HkE Eelxo] EAA vk o 7 - = 97 uE
12 | Gosegugosegu | IMBC |conducts various content. - =
(dance, exploration, etc.) °ﬂ A E=ol 371 o] @ldol fle B ALl skt
She broadoasts on Tuiich and Fae 27 o]de] s sk Ag, wQl A 7]
e broadcasts on Twitch an =0 Q=103 - 1 .
13 Cotton__123 | iMBC |conducts various content. o2 ARgsal 1:} Abell Z2AF A= 3 39 o] HeERiTh
(daily-life, communication, etc.) ZAbE A S s uke ZElxo] EXL v]Fog B
She broadcasts on Twitch and T3t olE 98l 2739 T Aol =Ed EHS F
14 jingburger iMBC |conducts content. ettt BE3e §ALE A A EAEL shuE Wil
(daily-life, exploration) - - o
Faol) $449) SHES A9 oA e} Po] Sy
She broadcasts on Twitch and A}t TV W = Ex = _/}_ZHEZ]— ClE|Y v FHelx E
15 Viichan6 iMBC |conducts various content. | = S = o = o 1=
(daily-life, communication, etc.) A &, ZHl2= T2 UFe dolgls "Wl 5418 A4
, = 7HA17] el ﬂli R A= e e e R
She broadcasts on Twitch and
16 Lilpaaaaaa | iIMBC |conducts various content. & Zdl=9] 2o FE&Ho|m 2 A,
(fashion, entertainment, etc.) AH BEE 99 ;\1% Aoz FHo] Fsshd A
She broadcasts on Twitch and 3} (o]B oz maEE AL A-3PH= olasido HEE
17 Vo_ine iIMBC |conducts various content. 3t ( ]T_': ®dd Ay -shE olgstalen, ¥ad
(music, comedy, etc.) o2 FdEEA gEAe] FES ARESIIY. FAX B
Case 7-17: ID of live streamer 7Ee 749 Pt
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Table 5. Classification results of tvMBC (as of march 2023)

Ceee feellie Format Theme Cast RoS Interactivity SoV VE Rating
1 documentary family A M L M H 1.9
2 concert music B H M M H 0.964
3 survival music B, D L L M H 0.733
4 concert music B,C,D L L L H 1.33
5 reality romance A L L L H 0.375
6 variety persona B, C,D L L L L 0.63

A: ordinary people — non-broadcaster who appears as the main/fixed cast member

B: musician

C: actor

D: entertainer

E 6. IMBC &7/ Z1} (20234 38 7|%F)

Table 6. Classification results of iIMBC (as of march 2023)

Case feiue Format Theme Cast | RoS |Interactivity | SoV | VE Views*
7 slurwvalz sports, reasonlngi auqmon, dallyfhfe, EF| L H H H 960,269

reality, variety romance, communication, entertainment

8 reality daily-life, communication, entertainment G L H H L 179,320
9 reality communication, daily-life, exploration, entertainment G L H H H 348,787
10 reality, variety daily-life G L H H L 138,810
il reality entertainment, daily—life, exploration G L H H L 604,940
12 reality communication, daily-life, dance, exploration E,G| L H H H 195,273
13 variety daily-life, communication, exploration E,G| L H H H 174,386
14 reality daily-life, exploration E L H H L 149,233
15 reality daily-life, communication, entertainment, exploration E L H H H 137,908
16 reality, variety | fashion, daily—life, entertainment, communication, exploration| E L H H L 196,173
17 variety music, comedy E L H H H 206,126

*Average viewers of playlists which must include metaverse components

(except playlists that mostly consist of appearances from other iMBC cases)

E: ordinary people — non—broadcaster who temporarily appears on broadcasts

F: fixed member — non—-broadcaster with high frequency of appearing on broadcasts

G: other live streamer
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