- CIX|E 28l X 55| =2 X|
g Journal of Digital Contents Society
* Vol. 24, No. 3, pp. 497-505, Mar. 2023 M) Check for updates

4 49 3
St Mot dohstal giAL

Current Status of Korean OTT Platform and How to Secure

Competitiveness - Focusing on the OTT Policy
Hyunhee Kim

Ph.D., Department of Film & Multimedia, The Graduate School of Advanced Imaging, Science, Multimedia and Film,
Chung-Ang University, Seoul 06974, Korea

&5y A he] T4 E) o o] 7Heshe 31 Q= A Soll A vltlo] Akg) P wiske] 91
= Fhelo] ohuh 2. 90] Agl, ol g e MEA 3949, FR 5 @R Sevh Zela G
g Fol AAA O FBL shleh ] Fe2, ok ebe] vt o § 329 OTT 7|¢& ] E3tol
R & A U5 AGaAA T Yk AAA FAL 0] 5 Qi P K-TUEE ASH 02 A
shar, 2 OTTSH o5 8k 2 A5k AAA S-S eah] 91shHE OTT H9E Aol vhat 4 7-o] A
B ¥ QT OTT BE Akl 83 % 4%2) 324 447} B4 S BAS o 8 Faf 5 oT

hS =ESISITh

o2
rlo
@]
o]
p—]
)
S
By

4 O o

%
o]
—
Q T

o 2

>
W ox o

o2l o

Job o

—
H
[0} ml o
2 o ye 1o

4

i

B
o o

e do 4 O

e J
PRCA)

—
oM,
d

o%

[Abstract]

In a situation where great digital transformation is accelerating in the era of the 4th industrial revolution, it is no exaggeration
to say that the core of the change of the media industry is the globalization of the OTT platform industry. Korean drama contents
such as 'Squid Game', 'Extraordinary Attorney Woo', and ‘The Glory' made a worldwide hit through Netflix, a global OTT
platform. Competition in the domestic OTT platform industry, including global OTT companies such as Disney Plus and Amazon
Prime Video, is getting fiercer. In order to build an environment for continuously producing high-quality K-contents that can lead
to global success, compete equally with global OTT and target the global market, the government's active support policy for the
OTT platform industry is essential. This study analyzed the current status of OTT platform industry and the government's policy

issues and limitations. Through this, a plan to secure competitiveness of domestic OTT platforms was derived.
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Table 2. Current status of major OTT operators in Korea

- Pooq, a service jointly invested by three terrestrial

broadcasters (KBS, MBC, SBS), and Oksusu
made by SK Broadband received approval for the
merger in 2019.

= - September 18, 2019. Wave service starts.
OTT 71@9} el = 73 Xg v/_;'\__oﬂ/\ll %1_01% gr_ /o\)\\_:‘ g':] '}t"‘é =1 wavve — Support for viewing large screens such as smart
o _ _ TV, and multiple people can access at the same
A WA, FFAY A A=A Al wetd gisk 284 time with one account.
o z]9] A Mo] F-11 o] B 2 A0 29 AML 7} =3) — Real-time services such as public TV, a
= 141 B Ae] ﬁL_J‘ :'EH’ tho RALRS coei= g3 comprehensive programming channel, TVOD,
Q353 [15]2 Wsle ZAF S vkt A ukol Ay and monthly plans.
o] Aaslt}l PAA ut]e] 7¥te g TR T =AE A - CJ ENM-affiliated cable TV real-time broadcast
- _ . service.
ﬂ xﬂ /‘]'Oq oﬂ EH& % 2] Xj1 @EL% 735—99\‘—4' Tving -Our company and its affiliates' contents are
ol9} o] OTT ZEo|| FA3l AR X AR Al serviced on TVOD and monthly plans.
- - November 28, 2019 Olleh TV Mobile is
1O E 3 o] >
AES °H}\1 OTT %\: 2 H‘O/] t"ﬂq@ ZﬂEX—“] 753]7] u]-Ed reorganized into a season and launched..
OTT 7§z§ 2] _‘ = .clqz"s} ;_].73 g\_/\ 1;1 ;q% T zz]-r/]],] .11 - Providing services linked to video and music
- through cooperation with Genie Music.
[A 55 I T3k K-OTT 4H 9 S48 ¢JsiA - A function to check and listen to information on
= HAR 29 AAA A3} S TRk A=A OSTlor BGM While watching gvidep.
o] =l P P, Seezn - Emotion analysis content service using Al
2 F3ke] T84S gl technology.

- Real-time broadcasting services and VOD
provision of paid channels, comprehensive
programming channels, and overseas channels.
— Available in the form of TVOD and monthly

Iv. %LH oTT %Eﬂﬁ ﬂ-g }élEH subscription.
- Produced by HBO, NBC Universal, ABC, etc.
Apol U+Mobile |- Provides smart streaming and live chat
4-10TT £t A= v capabilities.
- Only available on mobile.
= OTT wiEHe oF 89 3 2000 Eef(eF 9,711 <) - Korean—style Netflix and movie and
- _ drama-oriented services.
TR 2016K9~20208 ABIF oF 27.9% Z7HICk 20204 Wateha |53 000 contents are provided in SVOD.
= SVOD(Subscription Video Demand, 7258 AH]2~) wij& - It also provides user preference curation services.
¥ 1. 8= OTT & A2
Table 1. OTT industry sales scale in Korea
Sortation 2016 2017 2018 2019 2020 2021 2022 2023 2024 2025 2020(:(32325
oTT
Video 315 470 547 682 832 970 1,140 1,301 1,425 1,559 13.38
S-VOD 305 458 534 667 816 953 1,121 1,281 1,403 1,536 13.49
T-VOD 10 12 13 15 16 18 19 20 22 23 6.96
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=] ZdA OTT S35 Al 7SJAE 4= 20161 465
ok, 20179 5681 W, 2018 6917k W, 20191 770w
g, 2020 o 1,135% Ho 7 AR oF 24.9%2 AFES
71538 X429 T7HHE Bola k. =l OTT SH&
AUl F 7P B 7RI FE BAE AR S~
oJt}. 2016 287k 93 HellA] 2020 °F 3847 WO R 5
Ak T7HAE Holal 9lom, A OTT FF Avl2 7k
2 429 °F 33.8%F AFA8kaL Stk YlEE 2= 2016~2020
9 At 90.9%9] F=2 AFES Kolal JH17]. Y=Y
2=of] o]o] ] BF OTT ZER] flolx, B, A, Sk
glo] o0& ZIRIA 75 sk ik =l 2 OTT
A AH] 2 ARIAE 7RI s vhE 3E 39 2
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(1 EI

E 3. 3 T2 OTT AlHALE JilAt +
Table 3. Number of subscribers by major OTT operators

in Korea
Service | Business | 5415 | 2017 | 2018 | 2019 | 2020
name name
Netflix Nlerfl"x 289 | 457 | 902 | 2221 | 3.835
Wavve Wavve - - - 1,614 | 2,102
Tving Tving 338 403 542 802 1,781
KT
Seezn 765 | 883 | 1,085 | 1,173 | 1,299
Seezn
Watcha | Watcha | 580 | 685 736 | 791 | 1,081

(Unit: 1,000 people)

E 4. 3 OTT SUE 22XY Zo= 843 2 A7

4-2 OTT 2HX R £ 3

202158 2025%7b4] g€ =l OTT Z®l= Azt
Fxp dake AR ¢olB(WAVVE)ZF 12 9, EY
(TVING®S 5% Qolt}. 20213 E 2023974 A&
(SEEZN)<2 4,0009] 91, 77k TVl vlolnl:= 3,0009] ¢!
JrEo|t) dlolH:= dfolB, CJaE AlF3a, 7ML= 7F
7k TVell 31 d3F 3,0009] 48 FAFge2ZM 20071 ©]/d<]
LAY FHl= Alg=E AFeitl e 202435 EHE
7+ 4,0009) 98 FAE Aoz, ke H o)A 9k 71O M
S ggstol 7171 AEEHQIHE R Ay}, T3 53
Edlolel 1:d7F 1,0009] 9 T2 ootk =] OTT
abeiel w2 gl oigk ol-g- defe|th[18]. o]¥g OTT
At zbe] AEF FAp R g OTT 3% ARIAPE <4
Aol eglx g =9 e B3 YA 5 527] 9
o]t} ZEH OTT 719 Y=g~ 2021 d %0 55009
de FAgth ) OTT SPF 28xd 2= |3 2
AZTFER} TR U 49} 2

4-30TT HIAHA 2

OTT & Au|2=9] Foude 72 RE 44 7]
g S e AIZEIRD UHY) & s 7|NE w9k
(SVOD: Subscription Video On Demand)’ ¥} ‘3]47F%) &
2Rl &S FRE TFssh, 598 A1 Al 119 H| o]
9= HRA(TVOD: Transactional Video On Demand)’
o] Atk T FGF AIHE FRE AlFshE el dA
Azt ool FaE WEAl AIFEoF sh= WA(AVOD:
Advertising Video On Demand)’®] 910w, ‘T}=2] 14| 9]

K}

Table 4. Current status and investment size of original content of OTT platform in Korea

Production plan

Cumulative content

Sortation Investment plan for 2021 (as of March 2021) Major work Content alliance
three public
_ . - <SF8> broadcasting
Wavve ??r?l?lor?(\?v%i m(()areistgggg 0 16 -<Love scene number.#> companies, TV Chosun,
P <Friends> ChannelA,
MBN, Kakao
. 2021~2025: about twenty <@ high school mystery class> CJ ENM, JTBC,
Tving o ; 1 -<|'m writing your destiny.>
5trillion won episodes Naver
<seboek>
_ . - <gasiri it go>
Seemn | Jooiionwon | epsodes || @0out 160 <gomakmate> orentaton
<MY BIG MAMA'S CRAZY RIDE>
- . -<no Thank you>
Kakao TV 2021~2023: more than 50 26 -<shall we talk?> Netflix, Wawve
300billion won episodes ; )
-<until not thirty>
. 2021: more than 10 | About 80 episodes <kingdom> CJ ENM, JTBC,
Netflix 550billion won episodes in Korea “<sweet home> Studio Dragon
P -<SPACE SWEEPERS> g
501 http://www.dcs.or.kr
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Table 5. OTT service subscription type
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