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[Abstract]

The biggest difficulty of activity restrictions caused by the COVID-19 pandemic was overseas trip. And because of this
restriction of travel and tourism, the trend has been changed to untact tourism through YouTube. This study classified the
elements that should be considered for the production of YouTube that would provide tourism content into the visual aspect and
usability aspect, and then researched the importance felt by users according to each item. In the results of analyzing the user
survey, regarding the item of visual elements the viewers regarded as the most important was thumbnail design(92.7%), which was
followed by image(89.70%), font(86.60%), and title(83.50%) in order. The item regarded as the most important in the usability
aspect was readability(92.80%), which was followed by reliability(89.6%) and development of content(84.5%) in order. The results
of this study could be used as guidelines for the production of user-centered YouTube tourism content considering the visual

element and usability element of design the users regard as important.
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Table 3. Average Number of Visits

Category Frequency Percentage (%)
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Table 12. Importance of Motion Graphic

Category Frequency Percentage (%)
Very Important 12 12.4%
Important 47 48.5%
Moderate 27 27.8%
Not Important 9 9.3%
Not Important at All 2 21%
Total 97 100
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Table 13. Importance of CG

Category Frequency Percentage (%)
Very Important 14 14.4%
Important 30 30.9%
Moderate 32 33.0%
Not Important 17 17.5%
Not Important at All 4 41%
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Table 14. Importance of Opening Title and Cookies Video
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Table 15. Ranking of Importance of Visual Elements of
YouTube Content
Ranking Element Percentage (%)
1 Thumb Nail Design 92.70%
2 Image 89.70%
3 Font 86.60%
4 Title Design 83.50%
5 Color 81.50%
6 Logo Design 73.20%
7 Sound 69.10%
8 Motion 60.90%
9 CG 45.30%
Opening Title and o
10 Cookies Video 26.80%
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Table 16. Importance of Usefulness

Category Frequency Percentage (%) Category Frequency Percentage (%)
Very Important 4 4.1% Very Important 22 22.7%
Important 22 22.7% Important 53 54.6%
Moderate 37 38.1% Moderate 19 19.6%
Not Important 23 23.7% Not Important 3 3.1%
Not Important at All 1 11.3% Not Important at All 0 0.0%
Total 97 100 Total 97 100
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Table 20. Importance of Aesthetics

Table 17. Importance of Reliability
Category Frequency Percentage (%) Category Frequency Percentage (%)
Very Important 37 38.1% Very Important 22 22.7%
Important 50 51.5% Important 53 54.6%
Moderate 10 10.3% Moderate 19 19.6%
Not Important 0 0.0% Not Important 2 2.1%
Not Important at All 0 0.0% Not Important at All 1 1.0%
Total 97 100 Total 97 100
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Table 21. Importance of Consistency

Table 18. Importance of Organization of Information

Category Frequency Percentage (%) Category Frequency Percentage (%)

Very Important 14 14.4% Very Important 23 23.7%

Important 46 47 .4% Important 47 48.5%

Moderate 31 32.0% Moderate 21 21.6%

Not Important 6 6.2% Not Important 5 5.2%

Not Important at All 0 0.0% Not Important at All 1 1.0%

Total 97 100 Total 97 100
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Table 19. Importance of Content Deployment

Category Frequency Percentage (%)
Very Important 33 34.0%
Important 49 50.5%
Moderate 11 11.3%
Not Important 3 3.1%
Not Important at All 1 1.0%
Total 97 100

http://dx.doi.org/10.9728/dcs.2022.23.12.2365

Y fRE TR AR Faw] BE 2 E

229} o] w9 ZQ 3t} 61.9%, =251t 30.9%% &
K838 AZbelE H)Eo] 92.8% % THE 3ESo) Hla) 714
= YRt

B 22, 7F=4el B2k
Table 22. Importance of Legibility

Category Frequency Percentage (%)
Very Important 60 61.9%
Important 30 30.9%
Moderate 5 5.2%
Not Important 1 1.0%
Not Important at All 1 1.0%
Total 97 100
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Table 23. Ranking of Importance of Usability Elements of
YouTube Content

Ranking Element Percentage (%)
1 Legibility 92.80%
2 Reliability 89.60%
3 Content Deployment 84.50%
4 Usefulness 77.30%
5 Aesthetics 77.30%
6 Consistency 72.20%
7 Organizatign of 61.80%
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