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[Abstract]

The purpose of this study is to propose a metaverse online fashion shopping mall app service centered on the virtual fitting
service reflecting the virtual texture for the next-generation foldable smartphone to solve the problems of size and texture of
clothing during online shopping. Through the analysis of related research, the virtual fitting service reflecting the haptic
feedback-based virtual texture suitable for the characteristics of the MZ generation was linked with the metaverse and the form
factor mockup was produced and pilot test was conducted. Afterwards, a form factor-based UI design and dynamic app prototype
were produced and the effectiveness of the proposed service was verified by conducting a 29-question user test and comparison
survey with the previous apps targeting MZ generation subjects. This study is meaningful in that it discovers a form factor
suitable for the metaverse situation for the MZ generation and proposes a new online fashion shopping mall service that improves

and reflects the size and texture issues of existing clothing shopping.
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Fig. 1. Case Study of Virtual Fitting Service Applications

2-3 HEHH At MZAIHH £ 2

1) depf 2 M| 29] 4t
B 198 <18F 2ol AH|Ese] ALe AA 3
59 &S PHAAA TS WEP 2 2k1e] =

= 0 =2

HEMHA 22l I AEHE Y MH[A Aok - JHao|f ME|AS S4lo2
ool ATH[16). W22k SF 47} W ZERee) 24t
e SN A B ol Qe SNk 331 &
2ol MBS ojulah], AR e vehil 2 oA A
sk ohilele 2%, AR B, AS A 5 o @

591

& FUH17]. mEmas ol e TR T EA
A AN R O SRE 7Y 5 A8

2) vely 2o} AAE MZAH e 53

MZAIHES ‘AoldE’, ‘YA 5 SNS =21¢l A
£ Agsh Auk v YA wEstel] o) wEhH 2~
71 st Adleld [19]. 28k Al %S Wy
H A3 MZAINEL 7Pd-a3tell A 71Ado] Fdd & th2 |
£ Wes 9], = WG AHEE)Y ol ol
afgcH[18]. 53] Aol W 52 A4 e A2 BE
o
2

Z ujle =
= U—1

W= olulel HElR I FEshy oM AR
55 tevESe 7PE gl A A

=3l HE a2y el d

3) MZAIH7}F £71& wEt 2 s S'x A

‘ofutel o} ‘S’ MZA7F ARAle] 7B & sk
Zelzz MZAU7E S715= wEb 2 SRHE} Au] 2ol A
A tolE 4= vt 20]. 17 2+ ohuley o} ‘Al S vl
TR Aqu|sshs e g AR Aok Al 7B AL
dl B ofnfere] oS AR st opnfel ZHl=
o AAME, oFE v A8 ¢ e A FH=E
Azt 53] /iAol w3 optElE Al#tstal o & Al
SRz 715 MZAIe] 54t Satehs Muls Fdl=
P& " Afu) ) e 2 Al Al S92
AT wER 2 el MZA 7 ¥4 QU 8-
T 7ol =9l opnlet A1

&g Mg 7)3stast

ghtt.

N

-
N
N o

Fashion Contents

O

Custom Avatar Service

O

Name |Application Image

A

Screen Capture Service

O

ZEPETO

cHEYYY
W

Ifland (@) O O

O

Altava | -

2 ©

3 2. HER2 of S0l ARl 24
Fig. 2. Case Study of Metaverse Applications

xo 0 -

http://www.dcs.or.kr



7]
ﬁ%aﬂoloﬂ 7l
o) o Frddoe] rhsdAEA 3 H

b 2o Fawr} io}zlwi AREAL

=
B Wh= BRSO g

7 ER % = gk 3] = 9(Feedback) 2}
ag]oj2 ‘Wx]='e]  ‘Haptesthai'olA  f-@i¥ e

(Haptic)©] 347 ‘el

[25],

T=ul o] goj7} A= 2ol A

[26]. aﬂFA :L]EH_HO

e}

E3 A= gmlS el o] W e} 43 v
Wy} Z71 Acunoi TFES 4= Q) o] F ‘7 yuwl e
ARS AP 54 PEsks dol S4skse) vt
[25]. % QIEjsf|o] et ‘Afgho] HAR Eo02 AAY HS
A s BeE R FEH BHe M L )
39 =214]l E*é% ARAPE Huo] g F3l o] -
71 ol QEH26], [27]. $18) Tnjolsis g17bat Agtole)
= i e XPOM] EE}E‘r °olF THsh: A& F IR

U=t o5 AAIAAR](Tactile display)s= 71 3HY
e, AR AR, 27 5 A7k 7T AR AH HES)

o] 277l AEE AFsk] $19 vnto] 2ol 26], [27].

2) ARANZA AE fﬂ%
e 27150 Ak <
AAA e ALs] H
ol gty 1 20219 149 2
A7[28]5 S A7 Eel —50 2
=t 1Al wHﬂr Ag& b= 277 sk
=3 sﬂw 71EE W Tk Helet
A= Aﬂ o}ﬂl e H
JULth

% E}ookﬂ ALAA

yad

e
o
Nl 3 J

b

My o
o,
=
e f
¥
=

358

T oX
o

i >

o fo L T 0 N -

:
©

2 ol

L

N

<y o
oo

N, of
%
o
> 3
lo,
i
=
N
to
::‘
rBL
—|—‘
é

- O

=
A= 75

akl ’\Oﬂ X*%O}JJP 5&@.

. HIEtHA 2240 TjH LS B MH|A A

3-1 M| A2t Bl

Y

g &gkl A &g 45 dAHERE AFE = Aol
AHe] 7|FEe] g2 gFE AGgh w7 ol K]
AA| Apo]= S gt AREAE o)E dlS3lA Fulslof )
22kl &3 A] O Abo]= o] wE U WhEO] FA|
gor|a et wEpA] A= o] A AFE B

IN

mlm

http://dx.doi.org/10.9728/dcs.2022.23.4.589

592

=2X|(J. DCS) Vol. 23, No. 4, pp. 589-601, Apr. 2022

S mlERH 2 Aol A1 9] o9} 2 FAIE AAE 7Y 9| A
Ag AFeaA ek 7, 2nE 7]719] Ave} BEE

& A A Aol 28 Zo ok sl Ao
= o4+ B AEA 1Y} 2ulEE S 2
Osdele] SlolH QAN g5 5 Qe
AERe 714128], [29), [30] & Fal o5 ARe) 7
Azte ARFoeN AL A 0 wE] TAS AN
ahanx) gk,

]240

3-2MH|2

= =
oy 2ME £

E) 1\13]/\ 714k HﬂE]-lﬂ/\ ig]_o LIPS

ulse] S4] SHEE Afo] 2 RE /)63 ivw A7 A
A B3 7 A7 T 7Vse) BY BRIk Ak
wEp] 2 ol5 203 BN 5] A4 Ale)=v} wele
spiekg 7lwto 2 o 71 98 B o) F Y AES
Al ¥ oli= AA| o] Fruf AR 27kA] A An]2
T ARARE 2ERloR {E 7P wel Fuliska, S
Sl Aale] NS Edshs MZAgeth AREAE EUE
ZrpERE Jhjel 2GS Bl AA Alo]=E AISEH olE
7Igko. = 3D o] opulelF A AL, o] 5 AR A= XE
= S FA AEE X ARS 2 #2119 opulelel] M
o S AR /G A9 L - Sk o0F

e}
ay

T AujaeE R T MZAIY EFES] SNS 3

5% U= FE0 A MRS e TUAE B
frahis Sk elstel ARl s San sl sl
o] 44 ofrle} o[|A % SNSol T4 4 Y=S o= o

2t} ofe} 2030 A A 85I, B A o] 71
SIgel A Algshs el shel, A, e, 47k A
SEDEEEER EE SV RS E PR
el AR TES o Aaserk],[21]

3-3 0]

ADEE BUE| 2 U I HAE

D) B0% ZnlEE FgE tiR)

# AT A UaEedel felA olfel du 5 574 4
wE AWell AR 4 ok Dle) ARANEA T %ol
sohEES] A gtk 7Pgstel) )40 488 o A
Qhel 9} Al melth, 1) 39) 1AL ¥ ATE 93 tiAal
& Ay ZehEE Faolth A4, TCL 59 719le]

=

=

A& sk AESdA dHE FEE JdE=(n-Fold)
el S P2 F H HE = Jde ZEUAME gaZy
o|7} HE4xo] gtk A2 37)¢] ‘:ﬂﬁi &= o] glo

ZhlEtel AW Haseol= ;mgq

OlEZ & m—/\]/]

v =

Aleh 71 A8 2ol 2T 71* 8 ﬂ"ﬂE = Zﬂr“q At

=5 Fal shd P4 AlRE R vlae] Bu ] olE w2t



31]. AFgApF &

15] %2 38 A

sl 7|71 &

T AE A7 AeE Az 32]0] eHE oliE &
J e

=kar Stk

ror“ﬁ

M ‘One UI' AR kol =gl F 205 AnlEE 53}
H 7159 Z9A B E (Flex Mode)7}F L & dAlo|th =
g e sho] HEzl A we} Frlxo] Al
7} o] & A JE P Jdoz vrola] sHe 84
o2 ggel Weto|th £ AFE 718E FHE 9 Anj~
7F AAH o2 A E9 Ul A u] 2 AlQks: Fa8f A4
3} 7Hdo] A FiAd Hkdd AREAL B S Allwslaa) gl

il

2) Mulzol] AYT B B2 A% HAR A=
2 QT8 93] UAIE FALE B8] 20224 29
149994 29 1597k Zoh=E AL Age) 9l 9184 8
W ogoR E9 ol v o 3 johA Qe
S5 HAES QWS HAE ol s8] it A
g ogow o
Sk s 48 AL olA 158 Al e
o 5 gl FAEL] Gl s ool e HAE
Arkgels) ‘ohulele} Fule BeY, AL FH
&AW Se A A9 5 B

ezl N oZ oX ¥
okorEFoLJ%Mo
o ol fo ¢
*Fﬁmﬁ ‘u}r
o o
Jg o o om
oo
T o

O
Huﬁ

™
LSL

A
o
o T 3

2
ﬁé

iy
%z
’P\l
o
Z ¢
:n'ﬁ;m
[aR
2 n
<

)
=
o
9
Q
=4
<
o

e ﬁeﬂ%% SDE‘ﬁ oln|=] A#E} A AT

2 sh Ae ¢ s FAEIGIch A

ASHA A, AH]|2=ef AAlE FHE] Fe)
2 F333ic). HlgH Eﬂ’\E‘: §}L

tj23=(Discord) =¥

HE FA5 HAE ARRlo R Qe
13

i HU ol
o
oo
> o o
»
i)
[
Ly
*‘?

N
N

2R
>.

n}u
tlo

lo

w of
e

N g o
2
_>.i
FE

of T oJo oMl g
M
o

02{:’1‘
o
o,
TE
i
=
09;,"
o
o
e
)
i
o |
)
0
g
il
mlo
rN
< %
ol
¥ 2 mﬂ

3) LR A8 HIAE AT

19 39) 3ue AYAEA Anon AT
o] #9 F34 o|vAolrh. A A3]= i
gg3ato] qio] AHEAS =olE Aol VS

A EelH, B sl 29 3 BEef
7 39] 4L v EAEo] 32] 3 FHE FHHE o]
£ 1 Aol @ Aot A-12 ‘FhdlEt ZF Al
ot FHE 9 Fel= Fol171 e whi A¥E 5o
Zeigit, oigk uiek 22 WA o] Aol A Hojd A
o|7e] ATk A-2+= ‘IS =iy s A
& o 299k FHE] FEl= Tl e gHo R 5
3UE deiglom AW txEY oo AeE 243s
27 g8 A Arha @Rl B-12 sk 2Eof
gog ‘Arreel rlrns F ekl &gl 2gtalt)
A7 = BRes FolI7lre] gHe JiE BEvl soR

i )

1 1o
oo o o

rQL M :lo
o, T oft
=y
2T o gy
(x4 2
o mot X,

m o
¥

FUO
of o
0 EL O oo

kil 5

—|—’

ﬂ g
ot

HEHA 2atel i 4 EHE Y ME|AF e - JHat o|E ME[AE S4eR

7k sheo] ol B 2 5ol v ¥
H].E}_oi .Q_E]_o] /\rﬂ }\11;]]/&/] §1—_Q_EE 0 Ejua ~5§

o= 3L =1

EHE lal 3_/] 5134‘/} 7Lo] 3DJ.§EE]_O1__§ xﬂxhsuq.

@ Form Factor of Smartphone P o e&O

62.5% )

for virtual

experience?

62.5% [ ‘ ‘ ‘

<0 KYATA 3
0 2 3

N

4 5 6 7 8
B-1 | What mode is suitable for online shopping?

62.5% [ ‘ ‘ |

37.5% K}
2 3 5

@ Formfactor Form Based on Pilot Test Results

6

Camera Shooting Form Texture Experience Form Landscape Mode
3% 3. ZUE L2e flot adsl HlAESH 23t
Fig. 3. Pilot Test and Results to Discover the Form Factor

3-4 38 32

R 4 ol MRl s 3
A B AR PR
% 418, 219 7)e ol ui e, & s o
9 An e W e 24
‘opufe} 7] 2 T,

O

start Application Home | warket | Avatars H Picture With Avatar |
Select Gender & Age Shopping Area 1 Goods Information |
Select Clothing Taste Fashion Category
Select Texture Taste My Clothes |— Clothes List
Make Body Size Avatar My Texture — Texture List
MyPage [~ Change Avatar J‘ Body or Persona i
Make Avatar |- Make Avatar [ Bodyorpersona |

a8 4. OfE2/AH0IM HE F=EE
Fig. 4. Information Architecture of The Application

http://www.dcs.or.kr



C| X" 2El = &5 =&X|(J. DCS) Vol. 23, No. 4, pp. 589-601, Apr. 2022

MZAte] A 4] 54
H2AUE S E-83 s’{f}fif&t}% Aol
7] Fg} 7Rl 7w e o AdS E?ﬂ%}
o THE F AHES% ﬁ% ?%ﬂﬂ At A
SCH33].

7145 1 éé&ol 24 N2g éE}%lﬂr 7 58S 9
& A tEo] AEZE AL v ek 7)uke]
T35 ZA(Drop Culture)7} &&Hé] Jofjrh= sl Al7go|th
‘Wojx| oy e o] EE-S Y AFS 54 IRl st
= AL oust}34]. 53] MZAt el 1 =5 AAe apd
skH g Bde] e | o 5 SNSE Toal=
MZA A3 H-518k o] F3o]t}[33], [35]. ]&]dt
Ag o s 2 Aye M A Eé‘icﬂl 52421 MZA
o] 547 23shs ~2EYE A4S BiE x4 b
Ao MAsIE 27 5 B Aqu|2o] BAE 7)Y =g}
Hlolth, HlE HlHe ‘WG WEp 2~ 2l dA
&3 07 Alo]=e) AAR A8 oF WE AHE HAs)s)
], W& FaAsHE MZAIH 9] SA4ol 2 [36] RA= 7]
Aes N B 7= T o= A oselt

Brand Keyword Brand Vision

Satisfying
Metaverse

Individuality Fit Online

Fashion
Shopping

a7 5. EdE J|9E 2 dH[H
Fig. 5. Brand Keyword and Vision
3-6 Ul 44 3 ofuitef CIAt!
a8 62 1& B Au)xe] Ul Aot} Ul 7]9=x ‘1
YA (Minimal)' 2} ‘E¥(Clean) 2.2 d4dglom Q] A=
= MZAI) di7d A8 AATE v o s Frl= oo 1
H=(Vivid) Aeete] xstE 9l Ao At
[37]. 2§ 69 2& tl=ZEdo] adwst ael= A|2Flo]
o S Ao 8ske ETE AnfEE Thel=E B
aglom TEje Al=Rle] 9 HA @9E 4 PXE A
o]& 7)&o 2 upd(Margin) @ AE(Gutter), 18] 3L o}o| 2
W HFUE fxRle) 3715 sl 19 69 3& GUI
HaRle s A Ul 7191=9 22 wiefol|A] At A2
718 A2z aam el tARIsHIE 1§ 69 4= A2
o AR&E]= oputel 1g¥ 0% 2DKRT} 3D " S st
AHEAF Uzt TS 7o 3D oulet c1efe
< A3 Aste] 48SHATHIR). A-3tel, A oluteto]
3 un] Alo|zs) o} &S aalof sl aY 1
A AHgAYeh FARRE WS Zhes s,

http://dx.doi.org/10.9728/dcs.2022.23.4.589

@ vl Concept & Color System

#000000

Type Color
Active Color #181818
Deactivate Color #ESESES
#HEEEEEE

L
Clean -Minimal SEETIILIETY
;
;

Default Color

@ Resolution & Grid System
CoverDisplay [] Grid Size 4px
2208 x 832 Gutter  20px
Main Display
2208 x 3536

M Margin  40px
M Column 4pcs
M Column 12pcs

—
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© GUI Design
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Fig. 6. Ul Concept, Color, Grid, GUI, and Avatar system
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Service
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Fig. 9. Demographic Characteristics by Subject
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Usefulness | Usability | Sensitivity Test

Does the ability to preview sizes using
1-1 body-based avatars have a good
impact on purchasing decisions?

-2 Does the service using persona
avatar help express personality?

ave 3 ave )
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;; ‘gtil;r\‘ﬂsﬁ :;:;ﬁiﬁf?(@ﬁfﬁg ;’:,",’;e Does the service provision using the Do you think that the fashion
1= senilthon 3 reguior onling feshion 1-5 form of an extended foldable 1-6 category divided into four

shopping mall? help you use ? is well

I olo%) o(o%) o(o%)
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1s there any inconvenience to using __, inhe texture card heip to grasp the

Q=2 atexturecor & \at can experience 2—3 yexture of clothes along with Virtual
virtual texture? Textual experience?

we 3 6

4.4 s BB

T oo ada oow)
R S

Is there any inconvenience
2-1in dividing the screen on
the home screen?

v b w4 we } 6
60%)
3
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Was there any hassle or Was there any problem in using the Was there any problem with using the
2-4 inconvenience in using the service 2K interface of my texture and my closet 2@ ‘Take a Picture with Avatar interface
using the form of a smartphone? using the form of a smartphone? using the form of a smartphone?
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Do you think the human body

32 Proportion and style of avatars are
designed to be suitable for virtual

fitting online fashion shopping malls?

Was there any problem with the Is the overall achromatic-based app
2-7 usability of the app interface such  3=1 color setting appropriate so that
as letters, cards, buttons? clothing can stand out?

e | we we

: Z a2 PRI L} ——
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' olo%) o(o%) awia P olo%) o(0%) oo oo A
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When compared to current metaverse

e e Do you think that the interface Satisfaction & Improvements
3=3 forthe metabus virtual fitting oniine .~ 3—4 ' 'ge app, such u:tl’eﬂefsr 4~1 Will you intend to use this app service
cards, menus, and buttons, when commerciaizing it? How s the

fashion shopping mallis designed . 3 ;
to meet the trend? o is all aesthetically well designed?  AV®  overall satisfaction of the service

ave ¥ e §
: 4.2 ; 7 6 7
5 5 : oy 4-2:
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Comparative Survey

5 The following is a questionnaire comparing Metaverse app ZEPETO with the
proposed app (2F) service.

5] ZEPETO provides AR service that 5o ZEPETO provides aservice that  g_g ZEPETO provides a service to
superimposes avatars in the real captures avatar images and ) create new avatars in addition to
world with cameras. Which service shares them on SNS or on ZEPETO's ‘main character’. Which service
is more preferred compared to the do you prefer compared to
Avatar Photography service ‘Persona Avatar’ planned in this
planned in this proposal app? app?

own feed. Which service is more

preferred compared to the

‘Capture & SNS sharing Service'

planned in this proposal app?
pLT— 6(60%) 26 oo s(50%) 2F (eeniorn 3 8(80%)
ZEPETO 4(40%) ZEPETO 5(50%) ZEPETO 2(20%)

012345678510 0123456789510 012345678910
6 The following is a questionnaire comparing the virtual fitting app FIT'NSHOP
with the proposed app (2F) service.

-] FITNSHOP allows youto create body g _ g FITNSHOP offers i of
size-based avatars by taking body clothing type after brand

dimensions offline and then entering lection. The.

them. Which service is more preferred

compared to the ‘body size-based

avatar generation' service using

the camera planned in this app?

by @z AT —
Y 6=3 s/s/ml/xt. tries ton the avatar, and
purchases it. Which service is more

Lt and

app simplified this by
four steps, which method
is more preferred?

F size of this proposed app and the
Recommendation] on the top of the size
that fits the user’s body and [OVER] on the
large size to try on the avatar?
pLgr— 8(80%) 2F (roposstopn ) 6(60%) 2F (rropasctops) 8(80%)
FIT'NSHOP 2(20%) FIT'NSHOP. 4(40%) FIT'NSHOP 2(20%)
0123456785910

O 10. o TREEl MR o NS B HYH M2 23

Fig. 10. The Result of preference & Quantitative Survey

0123456785910 0123456785910

http://www.dcs.or.kr



C| X" 2El = &5 =&X|(J. DCS) Vol. 23, No. 4, pp. 589-601, Apr. 2022

Il Survey about Metaverse and The f gisaq e comparing se H The fi gisaq ing the virtual fitting app
Virtual Fitting Services experience  app ZEPETO with the proposed app (2F) service. FIT'NSHOP with the proposed upp (2F) service.
= 1-2] 2-1 2-2 2-3 2-4] 3-1 3-2 3-3 3-4
Ploase foelfrea to answer  If you have no i ides a servi p Please feel free to A AT "
what ind of 5 i 9 describe the creatobodyiebowed  categorios by lothing xs/s{‘MIl/xll st on the avetar nd ' ploase fostiree to descrive
be good if online fashion  fitting services, please . 5 avatars by taking body type after purchases it. Which )
fod sl plaii s o carrray whot Gomeras, Which servicels ZEPETO's own feed. Which main character. Which (0P o TRl dimensions otine ond ther b L L XL and comparing FIT'NSHOP.
was provided on Metaverse. ¢ you would eapture & ha paring ) g them. Which service (U BIOPOSTEORE F size of this :vom-:"u‘phy: Top e and Proposal app (2F).
7 “Person - PP o
like tooffer inthe future. the Avatar Photography senvice SN Sharing Sarvico PIGNed o mares meapp? sorvicsusingthecamers ' $10pS, whichmethod is et T Uer' body and [OVER] on the
planned in this app? preferred? large size to try on the avatar?
User I hope there is a unified size  Zepeto's raphics look more 1hink 2, which basically nin fm worried that measuring
I think it will be another way peto’s grap! - Zepeto has more functions, provides two avatars,is | ish there was a function Itseama tobsdproblem | usudllywearalotcf rect any information
toentoy shopping standard provided by the  realistic. ifs ikely tobo sasior 2Rl has TS OCone ProvHes O VRIS - that always has an avatar that there is no brand Iiike [OVER] marked that | can wear Sl ovak any wiveD ko
1 shopping app. o check out the avatars outfts Detter because | dontIke  n'the same piace fike Zepeto. classification. itfree size clothes. e reion
user Ithink the key is to make it feel The zepeto is good to be able with Camera’ ‘Sometimes | wear an XS size, so it's a ‘There are parts that need to be added
0 y > 2% need for a virtual fitting better izoS i it
l, il . o ‘exchange information. P - ouldba nice if i at cared for consumers. -
2 Invarious angle @) | excrangeintormen ] Inshappingoppe thesecays | roudbe ico D | | Peieite
User ; is more epetoseams o babeter 1190 chango h cesign na . T ik | coptror cotegory
; ) A i tink than the 27, which has P
the size idnt i vitual . jmensi : i
3 “ Wi o referting totis zepeto, dimensions s avery reduced the ciassication y Hassiican
by the 2F il be more competitive. CUMbersome service. oo makch. clothes in the right size. ‘&‘ problem.
vithout wory
i order o deterrine whether k25 oo motaverse
User twould be nice to have a tamoinoveto | The e, ythe | ikaanar . Itink
it would be interesting it virtual ftting service that N et in2F, all o0 " il
shopping was also linked. allows me to easily change | for that, the service of \eeded, looks better functions, terms of accuracy. ‘complicated. | think th
3 noaded, tooks better . . mpiicatec marktas OVER. size measurement s possible.
4 body shape and size 2 soerms mere uestu. actites o 63 2¢ls classiting properly r pody i possil
For peopl ke me who
It would be useful f there is & ’ peop)
User |t woutd e great it couta graphic 27,
" virtual fitting service that 3 tis a pity that there is no brand
see the product in 3D 0 paine quality. However, is enougl ChopPINg e acteey The 2F looks more important, the simplification | category as a person who. .,W,
5§ [onwetaverse Conesinon sarping malls, bet 3 o casior and conveniont. method of 2 i clothos
disappointing port
Itwould be useful if the QR There were many times, 2, X It bothe that Itwould be nice to support a Thers ce 50 many bross I
User rwouabeusetu inear whon et uncormorioble ot N petners et ave o PP meosuingailbodysize  street fashion, but I think it 2 cotegory clossifcation was
the avatar in real life. avatars. i ic ure 4
6 i than Zopeto @[ modifythefacial features size measurement wos easy.
User w o 25 sooms tobo Tused he searchmethod
I i referred due le serwces - But! think it'
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