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[Abstract]

Despite the possibility of the practical application of advertising and public relations using virtual reality technics, related
academic research is still lacking. This study conducted an experimental research(n=74) that exposed the campaign VR video
content(The Source), which was already made to solve the African drinking water problem, through a first-party perspective and
VR Head-mounted Display (VR HMD). The results of this study shows that the condition of first-party perspective and VR HMD
channel has a higher level of presence perception and empathy than third-party and 2D monitor exposure. Furthermore, the effects
of from the VR HMD channel to the willingness to participate in donations were mediated by the presence perception and
empathy in the sequential mediation model. These findings not only empirically validate the communication effectiveness of VR

as a medium but also provide a sequential model of VR marketing communication effectiveness in practice.
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Table 1. Effects of presence perception on empathy and
donation (n=74)

Empathy
B t-value B

Donation

Variable
t-value

Presence
Perception

R’ .099(16.011)#xx*

1. B is standardized coefficient
2. *x*p<,001

.314 4.0071 #** .289 3.642%**

.083(13.267)%**
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Fig. 1. The serial mediation model of presence and
empathy in the coefficient path form VR HMD-360
to donation participation
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