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[Abstract]

With the consumption of smartphone content increasing, the short clip market in China is rapidly growing. This study was
conducted on Chinese users to identify the effects of service characteristics and user characteristics of Chinese short clip
application TikTok on the intention of continuous use based on the expectation-confirmation model. As a result, it was found that
information provision, interactivity, enjoyment, personalized recommendation as service characteristics as well as innovativeness
and self-efficacy as user characteristics of TikTok had a positive effect on perceived usefulness. Also, there was a positive causal
relationship in all the paths of the expectation-confirmation model. This study has significance in providing theoretical and
practical implications by identifying various factors affecting the intention of continuous use of TikTok.
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Fig. 1. Research Model
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7| DEs HZst AE 28 o E2lAH 0l X[Ho| 82|l o|X|= Y& o7 1 B ElF(TikTok) 0| BAHE BAM=2
E 1. AZEEE EMATD I 2. EHHEIC: EAMATN)
Table 1. Convergent Validity for Each Construct Table 2. Discriminant Validity for Each Construct
B |SE | CR B | AVE| CR INF | INT | JOY|REC | INN | SE | EC | PU |SAT | PI

INF — INF 1 1.00 78 INF | 56

INF—>INF2 |1.13| .07 [16.95"| .86 | .56 | .79 NT | 21 | 69

INF—INF3 | 1.02| .07 |15.46™| .79 oy | 24| 27| 70

INT = INT 1.00 86 REC | .55 | .38 | .47 | .69

INT>INT2 | 1.03| .04 |23.51"| 93 | .69 | .87 NNl 311 31 | 311 38| 72

INT — INT 3 90 | .04 |20.84| .86 SE | 34| 311 34| 23] 29| 56
JOY ~JOY 1 | 1.00 87 EC | 44 | 30 | .42 | 52| .42 | .36 | .82
JOY > JOY2 | 98 | .04 |22.5677) 87 | _ | o PU | 54| 43| 54| 63| 50| 53| .63 ] .68
JOY —~JOY3 | 1.02| .04 |25.417"| .92 SAT | 25| 18| 30| 34| 32| 20| 52| .41 | .78
JOY —~JOY4 | .97 | .05 |20.32"" | .82 Pl | 21| 18] 20| 27| 41| 36| .44 | 40| 52 .66
REC — REC 1 1.00 -87 INF: Information, INT: Interaction, JOY: Joyfulness, REC: Recommendation, INN:
REC — REC 2 92 05 2012 | .81 Innovation, SE:  Self-Efficacy, EC: Expectation-Confirmation, PU: Perceived

Usefulness, SAT: Satisfaction, Cl: Continuance Intention

REC > REC3 | 1.01 | .04 |24.18"| .89
REC > REC4 | 1.01 | .05 |22.34"| .86 09 ) 98 FHEIS T = shule] Ax]g¢lo] thE x| ely) At
REC »REC5 | 1.07 | .04 |24.01""| .89 ;Ltﬂg#x]e AZs= 7)30] AUH38). o2 Edl A=
REC > REC6 | 1.01 | .05 |21.59""| .84 A7) @010] A& thE @019]S ura]of st} A o] vy
INN—INN1 | 1.00 88 EP%EE grgkx] gletelr] YA 107] FA| 8o g
INN—>INN2 | 1.08| .04 |27.73"| .93 AVE 213} 21201 7+ AFphAlSRe] Al ake v walet) <
INN~INN3 | 1.08| .05 2362 | 87 | _ | 250 A] Z+o] RE AVEZFe] A& T 4] 2.91 7F AlahA|5=o]
INN>INN4 | 1.12] .04 [27.71""| .93 TS Zabsl= Ao Ueh) sHelA o) shiE A
INN>INN5 | 1.01| .04 |25.61| .90 o= wual

INN—>INN6 | 1.05| .04 |24.33""| .88

SE — SE 1 1.00 .69 4-3 71MA=ZT}

SE - SE 2 98 | .05 [21.26""| .67

SE—SE3 1.32 | .08 [15.98""| .92 s | ss B AP 7| U RS 1gsle] Eo] Mu)s EA
SE - SE4 1.34 | .09 [15.77""| .90 T} o]} Exo] X|Lo] o] Ta] u] | oJgke 7hd R A
SE - SES5 1.39 | .09 [15.03""| .86 STk & 10719 APIHES A=) 98] L ATl
SE > SES 122 ] .09 |18.907) .79 (Structural Equation Model: SEM)S- ©]-§-3l] 2418 X1 &332
EE:EEL 1.§080 .03 |29.78" :Zg ™, 2 ol F 52 W(emaximum likelihood: MLy 4%.8}9’1 T
= T s o] 2| % Byo) Bl A= BE A7t 8758 5 e
EC — EC4 1.03 | .03 [30.80""| .95 E;}E}”;grq’ ﬂg@V%ﬁjJ:TJ 33> 2. rsLo

N4 €& o] Mu|2 EAo] olx|H & )X g

PU—PUT | 1.00 83 - —Hju; —'X;E tﬂ]%ﬁ;(p: 116 p1< 05)JJ? %L?]Lll%(g:g
PU — PU2 10| o5 [1e56™| 85 | | <05) i (=14 <05- ’iﬂ/‘qu]/\’ 720ﬁ i o
PU — PU3 86 | .05 [16.15""| .75 p<.05), T 21’8(B=.14, p<03), AN (=20, p<0l) =7
PU—PU4 | 1.08| .06 [19.19""| .84 A GFS A= AR ERHAT Mu|s SA49] G
SAT — SAT1 | 1.00 89 7 oJ kS A B = A H]| 27 A -840 7 3k
SAT >SAT2 | 1.05| .04 |26.43™| 92 | .78 | .92 = A IAE Ae® e weba 7kl 7H2, 71,
SAT > SAT3 | 1.05| .04 |24.58""| .89 4= B =S h

cl—>Cl 1.00 81 5o 2 BE o] g1} EAo] 1XE {80 nX= I
Cl—Cl2 1.03] 04 [26.29] 85 | | = AEY o] gake] SAY(B=12, p<05) A& TIHB
Cl—Cl3 1.16 | .05 [22.26""| .96 =22, p<.001)0] E5F AAH -8l AAQ IS vA=
Cl—Cl4 1.03 | .05 [20.20"" | .89 RO =2 VERRTE oA o EkE 1P7l;§—':7‘°1 AR 8-

INF: Information, INT: Interaction, JOY: Joyfulness, REC: Recommendation, INN:

Innovation, SE: Self-Efficacy, EC: Expectation-Confirmation, PU: Perceived

Usefulness, SAT: Satisfaction, Cl: Continuance Intention
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131

Aol B 9 mAE How
7ha6e ADHATY.

15 Q). Wk spass)

1) DA (BE Mal)2 AVE =g,

http://www.dcs.or .kr



E 3. Jpdas 2o
Table 3. Summary of Hypotheses Testing Results

Path B S.E. C.R. B Result
H1 INF — PU 14 |1 .06 213" .16 | Supported
H2 INT— PU .09 | .04 2.55 .13 | Supported
H3 JOY — PU ah .05 2.23" .14 | Supported
H4 REC — PU A7 1 .06 2.62" .20 | Supported
H5 INN — PU .09 | .04 2.26" .12 | Supported
H6 SE — PU .23 | .06 3.78"" | .22 | Supported
H7 EC — PU .28 | .03 | 11177 | .38 | Supported
H8 EC — SAT 52 | .04 | 12.62"" | .61 Supported
H9 PU — SAT .27 | .05 4.99"" | .23 | Supported
H10 SAT — ClI .85 | .06 | 13.94"" | .74 | Supported

INF: Information, INT: Interaction, JOY: Joyfulness, REC: Recommendation, INN:
Innovation, SE: Self-Efficacy, EC: Expectation-Confirmation, PU: Perceived
Usefulness, SAT: Satisfaction, CI: Continuance Intention

T p<05, " p<01, ™ p<.001
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