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[Abstract]

The purpose of this study was to demonstrate the relationship between Technology acceptance model, perceived Enjoyment,
expected relationship, and self-esteem in order to analyze the intention of Online video sharing behavior. For the collection of
samples, an online survey was conducted on panelists with online video sharing experience. Structural equation model verification
was used to analyze the collected data. As a result of the study, it was confirmed that perceived enjoyment, expectation
relationship, and self-esteem all influence perceived usefulness and perceived usability for Internet video sharing. In addition, it
was confirmed that two variables of the technology acceptance model have effect on the intention of online video sharing, and

it was confirmed that the perceived usability has an influence on perceived usefulness.
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Fig. 1. Research model
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Table 1. Confirmative Factor Analysis 1: Convergent
Validity and Reliability Analysis
S.R.wW¢ Rel
Variable (Factor AVE C.R" (o)
loading) o
Q3_6_9 773
Q3_6_8 .873 29.159% %

PE® 779 .907
Q3_6_7 .891 29.846***

Q3_6_6 .840 27.864 %%
Q3_8_13 .816
o Q3_8_12 .887 33.317%*%

ER .786 922
Q3.8_11 912 34.652%% %
Q3_8_10 .848 31.168***

Q2_4.5 773
Q2_4_4 .859 25.516% %

SE° .692 .849
Q2_4_3 .703 21.332% %%

Q2_4_1 .740 22.534 %%
Q3.10_1 792
Q3_10_2 .870 29.619% %

PU? .761 866
Q3.10_83 .844 28.615%**
Q3_10_5 .766 25.363 % x*

Q3_.10_9 .867
Q3_.10_8 .869 33.397%*%

PEU® 773 .887

Q3_10_7 757 27.324 %%
Q3_10_6 .766 27.834 %%
Q3_12_6 .830

f Q3_12_7 .870 31.105% %

Int 751 .864
Q3.12_8 721 24.383 %%

Q3_12_9 .739 25.181 %%

%PE: Perceived Enjoyment, °ER: Expected Relationship,
°SE: SelfEsteem, °PU: Perceived Usefulness, °PEU:
Perceived Ease of use, fInt Intention, 9S.R.W:
Standardized Regression Weights, "C.R: Construct
Reliability, 'Rel: Reliability

**p < .05, **p < .001

FHEPIA $2492 Fornell & Larcker (1981)2] 7159l w2},
1 E2-E(AVE; Average variance extarcted) 4b-3 2513
o, Z} s 1] AT Al ks ] sheA o o
£ &l HEshks S Agsieleh HaitiE= ahe i
of tisll Z}zhe] W7t A = Sl Ak A7)E YER

o,
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Table 2. Confirmative Factor Analysis 2: Discriminant
Validity Analysis

PE? ER® SE° PUe PEU® Int'
PE? .88
ER® 44 .89
SE® 13 13 .83
PU“ .40 .66 22 .87
PEU® .40 29 19 41 .88
Intf .56 .55 19 .63 .53 .87

3PE: Perceived Enjoyment, "ER: Expected Relationship,
°SE: SelfEsteem, 9PU: Perceived Usefulness, °PEU:
Perceived Ease of use, ‘Int: Intention

VAVE > &, & = Correlation weight

4-2 FEYHN DY AT I AS AR

671°] FAWTES] HFEFGA 4, WHElPY #4E&
&3 B}/ o] SEE FRIg o] ¥ QAH EA%, 71 A,
AETe] 7GR gt A2 E T3l T ok o
T A=A BAEE] Qe R BES AFEeioh
WS 2470019 e A715= 9580141 73 WA=
Mg SAHTE E3sle] sT7I2 A% FAUS o8
3fo] AFREE HAFeTh HF FREEY] AFE Ag=
X2 = 1311.255(df = 239, p < .001), SRMR = .060°]%] o™ S

A== [FL = 932, TLI = .922, CFL = 9322 X 2lo] A3}y
o] %453k 7 0 7 Ve RMSEARGE 059} .08AF]
o] 8R191Ql .0680.2 e} ANHA Q] Bele] e x|
E Hrte o A ATEDe] H3tes Yadt Zo 2 e

Z A= Fig. 29 Eo]l =&
Hom, WA 2kl 94 T o= RdS A5
1314 Table 33} o] A EAE, 71dl A, A= o] =

3 B4 oxE AR IAE -8

Bk &= 2l o2 gRlxo] 714

15 XA = ATHB = .069, t = 2.075, p < .00). ©]= &2}<] F

I, olel gt 9] o] AAH EAR 0] ST H

G FAE 8 Azeta B 4= 9lrk o

B EAE A 784S v she] 2Rl &

o] 3 Lo 74 QS WA 5 drhs HE A7)

B ik o] o A ATl AAH F-84d0] T <
-



Ol 8Ate| 7|tf A, AtEnt eIX|El 75|Mo| 22lel SH4 SR o/ =0l o|x= J&

Sl 7)) A Q48 ALg Sl 43t X8 f-84o
A om G2 IR Aoz v} 7H 29} 5= 4459
THB =.120, t=3.232, p< .05, B=.557, t = 15.505, p < .00). ©]
2Ja Ark 7)) WAZE B4 ol o] Al Lekl
98 B DAL NG Sl el -850

F& v X 91RwIclo] B 4 glrks Aol M 2 B o)
5909) 7]0] 2] wskes D5 1 Askel, AerEo] o)

ol EQA} F5-8 92 Fhol| Qlo] e IS sh= Aol

T TTas LS M4

o] ‘ﬂﬂﬂ gAdell o
L 7 72 AAHATHB = 201, t=6.
bRl /\]-% %o]}\g O FG o%of Al
/g?g% 7]-/\4 9 tE6]— 7]—13 g].E] tﬂ—zﬂco 1 %=1 ‘IT’]
U A S QATKB = 327 t = 10.354 p < .00). VA H -84 =35
Fr SJieol] ARl FFS nX|= 2o FRIF o] 7 8
A A H ATHB = .345, t = 8.159, p < .00). | & A A= 2
2l TG TRALNE ﬁﬂl 01%%‘# A= AR ARE- g0

—‘U)

o) wopdl ol gAR: g Bl S AAE 784
o] F7hste] Al Lejl 50% FRAII TP

U] E]T‘:A @'\%— i o - o= o
= Axe) s S ok w2211 B9 TRae O B
o] Q1% 2T

B3 o7 2Eo 7E 45 At
Table 3. Hypothesis verification result of research model

Variables S-R.W C.R. p H.T
(B)

H1 PE® — PUC .069 2.075 .038% 0
H2 | PE* > PEU® .338 8.73 0
H3 ER® — PU® .557 15.505 *oxx 0
H4 | ER® — PEU® 12 3.232 .001 %% 0
H5 ER®> — Int' 237 6.165 0
H6 SE° — pU¢ A 3.474 o 0
H7 | SE°® — PEU® 133 3.891 0
H8 | PEU® — PU¢ .201 6.315 0
H9 PU? — Intf .345 8.159 o 0
H10 | PEU® — Int' .327 10.354 0

°PE: Perceived Enjoyment, °ER: Expected Relationship,
°SE: SelfEsteem, 9PU: Perceived Usefulness, °PEU:
Perceived Ease of use, 'Int: Intention, °H.T: Hypothesis
Testing

**p<.05, ***p<.001
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