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[Abstract]

This study was conducted by empirical analysis to find out the intention to continuously use unmanned store kiosks. The
independent variables of unmanned store kiosk management quality were divided into service quality and system quality. The
empathy, responsiveness and reliability of service quality were selected for convenience and flexibility in system quality. Expected
match and satisfaction were finally selected using the expected match theory. A total of 204 people were used by distributing
questionnaires to targets using unmanned store kiosk management services. As a result of the analysis, empathy, reliability,
convenience, and flexibility had a positive effect on expectations, and sympathy, reliability, and convenience factors had a positive

effect on satisfaction. Finally, it was verified that expectations and satisfaction had a positive effect on the intention to use.
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Table 1. The result Demographic data

Category Frezuency Ratio(%)
Male 142 70%
Gender

Female 62 30%
20~29 23 11%
30~39 68 33%

Age
40~49 79 39%
50< 34 17%
3> 46 23%
3~5 71 35%
Period of 6-8 % 16%

Use
9~12 42 21%
13< 13 6%
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T RS Agsl] ¢ SPSS 23.05 &

L
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HU
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Cronbach’s AZA|5=7} B 0.8 ©] 40 2 A Lo = o] o]
eSS =
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Table 2. The result of Reliability test

Variable Measure Cronbach’s A

EM |
EM 2
EM 3
EM 4

Empathy 0.861

RE |
RE 2
RE 4

Responsiveness 0.885

REL 1
REL 2
REL 3
REL 4

Reliability 0.920

CO 1
CO 2
Co 3
CO 4

Convenience 0915

FL 1
FL 2
FL 3
FL 4

Flexibility 0.901

CON 1
CON 2
CON 3
CON 4

Confirmation 0.902

SA_1
SA 2
SA 3
SA 4

Satisfaction 0.939

CU 1
CU 2
CU 3
CU 4

Continuous Use Intention 0.937

HoATelA SARD FAY G907 aIEAS HsE
AMOS 23.0 T2 138 AFE-3IT)

HATeM = HE AP 54 5ol gk 2= 39 Bl
A A5S 913}F0] Hair et al.(1998)9] 5-21S 283 <17 o
ANEAE K116,

>

N ot Bh A S SHEEh | fleiM = 23 A0S ©]
Zgolojok gt} mgh WAddd 54 AEQ) Ui AE e
(Fstruct Reliability: CR)= 0.7 ©]7d, H#2H-5%h(Average
Variance Extracted: AVE)-- 0.5 ©]/Jo]oof glc},

A= 304 Kol A3t o] 2
AIERE] 3} AlFE BF 0.8 ootk i
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Table 3. Result of the conceptual reliability and intent

Bt ABE ol

)

E 5 2Y HE:

Table 5. Model fitness test

validity test of the measurement model Fit indices Indicator Desirable range
Constructs Measure | Factor Loading CR AVE 573.518 _
EM ; gggg X ACMIN)p (P=0‘000) p=0.0570.10
Empathy EM 3 02769 0.861 0.609
EM 4 0.79
RE 1 0,398 XPCMINVAE | 395 | 1 0=CMINGF=3.0
Responsiveness RE 2 0.764 0.887 0.725 Q
RE 4 0.886
REL 1 0.854 Absolute fit RMSEA 0.036 <0.08
I REL 2 0.864 index
REL 4 0.867 —
CO 1 0.843 GFI 0.896 =0.870.9
. CO 2 0.872
Convenience | —F53 0.867 0916 | 0.732 AGFI 0.874 >0870.9
CO 4 0.842
FL 1 0.809 PGFI 0.742 =05706
. FL 2 0.855
Flexibility FL 3 0.84 0.902 0.697 NFI 0.932 >08709
FL 4 0.837 Incremental fit
881111] ; 82;; ¢ eingex NNFI(TLI) 0.977 =0.870.9
Confirmati : 0.903 0.700 Z
omirmation "coN 3 0.82 CFI 0.980 >08709
CON 4 0.823
gﬁ ; (?88987 Parsimony fit PNFI 0.824 >0.6
Satisfaction SA 3 0.906 0.939 0.794 - ~
e 0853 < PCFI 0.866 =0.570.6
- CU 1 0.89
ontinuous Use CU 2 0.888 =
Intention CU 3 0.887 0.937 | 0.790 4-6 SISO HE
CU 4 0.891
£ AT AFEY tist] S B A s =4
4-4 THH EICHN HM shshd 17l4.9F 32Tk
WE S AEs] HalME 81y Hdt = 4t i
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(AVE)©] 221 7F A7) Al 33 2he] alol= Empathy

S Ao g A= Fornell and:
Larcker(1981)2] W'H-& SFATH17].
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Table 4. The result of discriminant Validity
EM RE REL CO FL CON | SA CuU

EM | 0.609

RE [ 0.067 | 0.725

REL | 0.131 | 0.150 | 0.743

CO [0.108 1 0.136 | 0.168 | 0.732

FL [0.106 | 0.034 | 0.118 | 0.229 | 0.697

CON | 0.154 | 0.110 | 0.203 | 0.255 | 0.189 | 0.700

SA |0.182 | 0.152 | 0.255 | 0.265 | 0.162 | 0.311 | 0.794

CU [0.13910.131 1 0.187 | 0.287 | 0.175 ] 0.316 | 0.428 | 0.790

) EM: Empathy, RE: Responsiveness, REL: Reliability,
CO: Convenience, FL: Flexibility, CON: Confirmation, SA: Satisfaction,
CU: Continuous Use Intention

4-5 AREY| MBE U

7P 32 AN A PP 23] APEE 7
Zahdth 50 7] @ A 2ol B Aol AFnge wal
A 457} o) glo] MR AE ek

767

7| x|
Confirmation

FIe=pt} 0.274%*

Responsiveness

a2y &g =

Reliability 0.317*** Continuous Use
intention
NeEed 0,668+
maly 0 o5
Convenience -of Satisfaction
o4 0Fe — Y
flexibility 0052 s 7|12
a8 4. 272 JMAE
Fig. 4. The Result of hypothesis test
Rl polA 48R TS G A Lohnr] glstel
Amos 23.00.2 AR A& Alsgk Ay 3% 6.9 2k A
Hoz FHusd U 2 P T SYUGE g @

uj], %53} Al4(Standardized Regression Weight)2] =172 &+
e13it). 71 o] A9 o Hi= C.R.(Critical Ratio) 7o) +£1.969] 4,
ol Fh(P-Value)2 0.050]31 7] 7|Fo2 3l it
Eis=s
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Table 6. The result of Path Analysis

Hypothesis Standardized P-

yp<_ Estimate L e value Re

EM 0.342 0.088 | 3.909 wxk (0]

RE 0.048 0.053 | 0.896 | 0.37 X

CON REL 0.164 0.063 | 2.591 | 0.01 (0]

CcO 0.279 0.074 | 3.781 Hxk (0]

FL 0214 0.084 | 2.548 | 0.011 (0]

EM 0.346 0.085 | 4.066 wrk (0]

RE 0.063 0.049 1.3 0.194 X

SA REL 0.188 0.059 | 3.204 | 0.001 (0]

CcO 0.227 0.07 | 3.243 | 0.001 (0]

FL -0.052 0.077 | -0.675 0.5 X

CON 0317 0.073 | 4.343 kol (0]

cuU CON 0.274 0.07 | 3.905 HHk (0]

SA 0.668 0.071 | 9.362 HxE (0]

) EM: Empathy, RE: Responsiveness, REL: Reliability,

CO: Convenience, FL: Flexibility, CON: Confirmation, SA: Satisfaction,
CU: Continuous Use Intention

* p-value <0.05, ** p—value <0.01, **x p-value <0.001
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