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[Abstract]

This study examines the structural relationships of Future Oriented Time Perspective, SNS Attitude, and SNS Recommendation
Intention in the SNS(Social Network Service). The research model was tested by using survey data collected from 435 users who
have used SNS. SPSS 21 and PLS 2.0 technique used to perform these analysis. The main findings are as follows. First, the
results indicate that Future Oriented Time Perspective and SNS Self-Efficacy have positive effects on SNS Personal
Innovativeness. Also, Future Oriented Time Perspective have positive effects on SNS Self-Efficacy. Second, the results indicate
that SNS Self-Efficacy and Personal Innovativeness have positive effects on SNS Attitude and SNS Attitude have positive effects
on SNS Recommendation Intention. Third, in the relationship Future Oriented Time Perspective and SNS Attitude, it was shown
thant SNS Self-Efficacy and Personal Innovativeness had a mediation and multiple mediation effect, respectively. Based on the

results of the study, we presented practical implication and recommendations for future research related to SNS.
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Table 2. Factor Analysis and Reliability

Factor ltem | F2CtOr | cR AVE  |Cronbach-a
loading
FUT2 | 0.715
. _ FUT3 | 0.741
Future oriented FEUT 0850 0,802 | 0.624 | 0.849
Time perspective
FUT5 | 0.830
FUT6 | 0.795
SELF1| 0.888
SELF2 | 0.890
SNS SELF3| 0.928 | 0.955 | 0.810 | 0.941
Self-efficacy
SELF4 | 0.898
SELF5| 0.895
INNO1 | 0.907
SNS INNO2 | 0.922
Perspnal INNO3 | 0.940 0.951 0.829 0.931
Innovativeness
INNO4 | 0.871
SNS ATT1 | 0.949
Attitd ATT2 | 0.948 | 0.963 | 0.897 0.943
ltuae ATT3 | 0.945
SNS REC1 | 0.945
Recommendation| REC2 | 0.943 | 0.961 0.891 0.939
Intention REC3 | 0.944

E 3. A 24

Table 3. Results of Correlation Analysis

Variables 1 2 3 4 5

1. Future oriented Time perspective| .790

2. SNS Self-efficacy .249 | .900

3. SNS Personal Innovativeness .2531.617|.910

4. SNS Attitude .194 | .635 | .547 | .947

5. SNS Recommendation Intention | .253 | .529 | .476 | .731 | .944

. Factor
Variable Item ] 5 3 7 5
ATT2 915
At?i’t\‘usde ATT 854 V. 9430] B T g}
ATT3 | 851 - A7e] 24 H Z3
SNS REC3 -.917|
Recommendation| REC2 -.876 5-1 7| MU=
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FUT4 889 SNS % o] %= SNS B =0l 23] 53.5%7}F AT},
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Table 3. Results of Testing Hypotheses

Hypotheses Coefficient|T value| Result
B e e Il e e
R e ot | 108|257 s
H3 i\‘Ssﬁ‘;lfgt‘;f:(;ic(>:r(:lzgl>/Innovativeness /5907 17.764|Accept
He | R At | o1t 0255  Reiec
H5 SES SS’\‘elsfﬂlftlﬁggy .477"* 10.081|Accept
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Table 4. Results of multiple mediation effect

Boot | Boot | Boot
Hypotheses Effect SE | LLCI | ULCI

Total .22171.0421.1361|.3032
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H7|— SNS Self-efficacy .1445|.0331/.0803|.2092
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