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[Abstract]

The purpose of this study was to investigate consumer attitude toward ICT convergence services of professional sports team
using Expanded Technology Acceptance Model(ETAM). A total of 505 questionnaires were distributed to professional football
fans, and 505 samples were used for practical analysis. Statistical techniques for data analysis were frequency analysis, reliability
analysis, correlation analysis, confirmatory factor analysis, and structural equation modeling analysis using SPSS 23.0 and AMOS
23.0 programs. The results of this study were as followers: First, prior knowledge had significant effects on perceived ease of use
and perceived usefulness. Second, self-efficacy had significant effects on perceived ease of use and perceived usefulness. Last,

both perceived ease of use and perceived usefulness impact on consumer attitude of professional football fans.
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Fig. 1. Research Model
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Table 1. Characteristics of Participants
Variables Categories N %
Male 379 75.0
Gender
Female 126 25.0
under 20 331 65.5
Age 30~30 130 25.7
over 40 44 8.8
office worker 114 22.6
self employed 28 5.5
public officer 22 44
Job profession 51 10.1
university student 252 49.9
housewife 11 2.2
etc 27 53
Total 505 100
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