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[Abstract]

This study, in the context of viewing online video ads via smartphone, examined a role of smartphone literacy as a moderator
for the relationship between users’ privacy concerns and their intent to adopt ad blocking service. Additionally, using mediated
moderation analysis, this study illustrated the mechanism through which the interaction effect between privacy concerns and
smartphone literacy transfers to users’ intent to adopt ad blocking service. Results show that the impact of users’ privacy concerns
on their intent to adopt ad blocking service is moderated by users’ ability to use smartphones (i.e., Smartphone Literacy), and the

moderating effect is completely mediated by users’ attitude toward online video advertising.
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Table 1. General characteristics of respondents (N=463)

Variable Category N %
male 233 50.3
Gender female 230 | 49.7
15~19 97 21.0
20~24 114 24.6
Age 25~29 106 22.9
30~34 110 23.7
35 or more 36 7.8
| currently ﬁ%rﬁllsec%gnoplddle or 44 95
Education high school diploma 26 | 9.9
college/university degree 128 27.6
graduate school degree 245 52.9
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ol AN Bk,
I 3. AEA (N=463)
Table 3. Correlations (N=463)

Variables 1 2 3 4 5 6 7
1. Gender 1
2. Age -.002 1
3. Education .040 .618x*= 1
4. Privacy
Concerns .063 .147x*x .090 1
5. Smartphone _
Literacy 015 -.015 .028 .237** 1
6. Online Video _ _ _ _
Ad Attitude .099* —.028 -.005-.213*x .036 1
7. Intent to Use
Ad Blocking .001 .045 061 .189x* .042 —.203x* 1
Service

Note: Sex is dummy coded as O for male, 1 for female.
*p<.05, **p<.01

E 4. 0HE =HZE
(N=463)
Table 4. Hierarchical regression results for
mediated moderation model (N=463)

Mg 9E AR 3HEN At

Equation 1 Equation 2 Equation 3

Intent to Use Ad  Online Video Ad Intent to Use Ad

Predictor Blocking Service Attitude Blocking Service
Variable 8 ¢ 5 i 8 i
Step 1
Gender -.001 -.023 -.100 -2.155* -.001 -.023
Age .012 203 -.045 -.762 .012 .203
Education .053 .897 .027 459 .053 .897
Step 2
Privacy 725 =799 _ .519
Concems(X)  {Br1) 3081*" (g,,) ~3-443* (5,) 2198~
Smartphone  .403 -.342 _ 146
Literacy(Mo)  (Br)  22%%*  (B,0) 1911 (g, 646
-.754 _ .801 -.540 _
XMo (B1a) 2.328%* (B2s) 2.505* (Bss) 1.654
Online Video ~ 561
Ad Attitude (' ) —2.025*
(Me) Bas
434
MeMo (BSE) 1.453
ARZ (Step 1 * k% * k k * * k
~ Step 2) .045 .063 .075

Note: Sex is dummy coded as 0 for male, 1 for female.
*p<.05, **p<.01, ***p<.001

P, Zetoli Al Ha) $2oh 2mtEE el Aol A

A AEabg maKHDE 9954 19] SAAF Bag Fa
91 4= 9hom, By SR FI3 Ao ekt

(-.754, p<.05). webA] HI-S A A=A} $HA, H1HSolA &
Q1 ZEfoHA] Haf 9-2iet ~ntEE gE Ao S Ak
TI7E ekl F97d Fareieel os) vz E=A(H2)9] o
55 4537 9leir e gk vhel 2o, By Bk, 183
(F2) B Byol SAX SR folalof 3hH, S &
2} 217 & Kresidual direct effect)2] ZH &= UERNE By
2 By} Zro A AV B A 0.2 frolahA] gholof gtk
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-5405 T3 A] o5 (a=.05) ol A ol skl et tHp=.10).
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