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Integrated Shopping Experience on User Centered View:
Focusing on the Shopping Phase of Exploration & Comparison
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[Abstract]

Shopping environment with both online and offline characteristics, such as a VR shopping mall, it is lack of studying on an
integrated shopping experience. In this paper, we investigated the shopping experience of both online and offline by conducting
user-centered analysis, focusing on the exploration and comparison phase of the shopping process. We ran contextmapping to
derive 9 typical integrated shopping experiences and 18 interactions between on-offline shopping. We then conducted a survey and
correspondence analysis to find out the relationships between those experiences and interactions, and grouped into three main
components: Try-out shopping, Comparing shopping and Togetherness of shopping. We contribute empirical findings on the
integrated experience of online and offline shopping, that can be used as a reference for designing a new shopping environment.
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Table 1. Profile of Participants

Group 1 Group 2
Code] Profile Code Profile
P1 Female, 30 P5 Female, 38
p2 Female, 29 P6 Male, 34
P3 Female, 26 pP7 Female, 23
P4 Male, 33 P8 Male, 34
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Fig. 1. Group Session of Contextmapping
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Fig. 2. Offline Store Shopping Procedure
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Fig. 3. Online Store Shopping Procedure
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Table 2. Typical Experience of Shopping

Code Experience Representative Quote Participants
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| want to find the |ocation of the product’ o
Uxi : ; . -
product quickly. Apply search filters to find
; 2, 6,8
products.
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Top Cell in Representative Quote: Offline Shopping
Bottom Cell in Representative Quote: Online Shopping
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Table 3. Typical Interaction of Shopping

Code Interaction Code Interaction

BV1 Touch BV10 Record

Bv2 Listen to the sound BV11 Compare

BY3 Read BVi2 (Using other channel)
Search

BVv4 Glance over BV13| Get recommendations

BV5 See in detail Bv14 Share

BV6 Have a try BV15 Add to cart

BV7 Take a look BV16 Arrange

BV8 Ask BV17 Classify

BVv9 Have a conversation BV18 Move
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Table 4. Cross Tabulation between Experience &
Interaction

UX1 | UX2 | UX3 | UX4 | UX5 | UX6 | UX7 | UX8 | UX9 | Sum
Bvli| 20 | 19 | 26 4 7 4 i 2 19 | 112
Bv2| O 6 4 2 1 1 5 5 8 32
BV3| 9 10 | 10 | 16 3 4 14 5 8 79
Bv4 | 24 8 12 | 13 9 4 7 3 17 | 97
BV5| 9 18 | 28 | 19 9 7 22 4 9 125
Bv6 | 10 | 26 | 14 6 8 7 17 4 16 | 108
BV7| 6 9 15 1 6 5 1 2 7 62
Bv8| 16 | 11 11 18 9 12 | 17 | 25 3 |122
BV9| 8 8 8 13 7 8 13 | 21 5 91
BV10| 9 9 1 5 8 6 8 11 10 | 77
Bv11| 12 16 | 156 | 20 | 17 | 21 15 | 11 11 1138
Bvi2| 17 | 13 | 12 | 26 | 15 | 22 | 24 | 14 7 1150
BV13| 21 11 6 14 6 17 | 15 | 24 7 1121
BV14| 6 3 2 12 9 4 9 14 8 67
BV15| 12 7 3 4 19 7 3 0 3 58
BV16| 5 0 0 3 10 8 2 1 4 33
BV17| 3 3 3 3 15 8 3 0 3 41
Bv18| 1 1 1 0 2 0 0 0 2 7
sum| 188 | 178 | 181 | 179 | 160 | 145 | 196 | 146 | 147 [!:520

(total)
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Table 5. Summary of Correspondence Analysis

P.o.l. C.S.v
Dim.| S.V. x2 Sig.
A C |S.D.|Corr.2|Corr.3
1 1.325].105 .374|.374(.023| .051 | .016
2 |.296.088 .310|.684|.028
3 |.178].032 113.797|.025
4 |.151].023 .081.878
5 1.120|.014 .051].929
6 |.103|.011 .038 | .967
7 |.085|.007 .026 | .993
8 |.046|.002 .007 [1.000
Total .282 | 428.289{.000%|1.000|1.000

Dim.(Dimension), S.V.(Singular Value), I(Inertia), x2(Chi Square),
Sig.(Significant), P.o.l.(Proportion of Inertia), A(Accounted for),
C(Cumulative), C.S.V.(Confidence Singular Value), S.D.(Standard
Deviation), Corr.2(Correlation 2), Corr.3(Correlation 3),

a.(136 degrees of freedom)
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