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[Abstract]

Twelve zodiacal animal characters symbolized by twelve animals are the object that have long been consumed by various
contents consumers together with symbolic meaningfulness that represents identity of individuals. In this respect, twelve zodiacal
animal characters are meaningful as a means of creation for new value creation in the present environment. This study focused
on the meaning of authenticity and emotions of twelve zodiacal animals, examining attribute factors as an evaluation standard for
products. Concretely, this study analyzed an influencing relationship through multiple regression analysis by classifying attribute
factors twelve zodiacal animal characters into friendliness, originality, attachment and unity. Analysis results show that friendliness
and attachment had a significant influence, whereas originality and unity exerted no significant influence. Results also indicate that
both males and females selected 'dog' in the ranking for the most preferred twelve zodiacal animal characters. Both males and
females put friendliness ahead in selection criteria, weighing 'cuteness' the most in friendliness.
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Table. 1. Advanced studies on the character attribute
factor

Previous research on attribute factors of

Researchers
characters

Similarity, Dynamics, Friendliness,

Woon-Han Kim(2006) Attractiveness, Trustworthiness

Korea Creative Content

Agency(2006) Familiarity, Originality, Attachment, Identity

Dong-Wook Oh(2007) | Visual originality and Emotional empathy

Bo-Young Kwak(2010) Friendliness, Preference, Aptitude

Sun-Jin Kim(2014) |Quickness, Usefulness, Aesthetics, Playfulness

Level of recognition, Familiarity, Level of

Jun-Su Kim(2016) self-expression, Image differentiation

2-3 2HIA MSE

o o ob &

k=t 7HAmold & Zinkhan)(2002)&
RE e TolahAL} dolah 2

Aol tig =Zojv 15 5o
Argstar gk SIHE C. %“ﬂ(Herbert C. Kelman)> A1 F] 1=
sl 7i1o] Az ol A itE FE o s 7HA]

TS v A= wEFREA, o] AL 5w o3| B EThaL
SHATL[21]

AN Eel 3k 2nAke] A5 AE 728 PR A o7 59
S A=Y T UuE FEE AAE 7 AL Q) Bk ARt
Al A= Qa1 AEH AMNHE = E3E B3l 384 29E
WS o Aok AYH 2EE 7L FsiskaL, o] An Rkl
FAE AN E = AEH e o274 olo]d 4= Q) AdRkA
Q1 AN dsteo] dig 72 50l 9%, 44, Al 55
o gh= A e 9} e Tt i Al & Fal oA £8] e
T AE Hskar g olslE= 7H”E1 oth[22] 4xHIA}F 744
of miAIR ] MAMNZE MFTEE ggahs e val=e] 24

EE Yrol3, AnlAhe] 7P ol 1A} sk W] 1 %37 9l

th[23]

n. A2
EAF] BAL 7|E AYATE FA o= 4lo]x] &N
2E 9 F2 £A4eQle] MFES AA F3slsle] o)E T



ATEAL Aol FEAYE 489052 20 Ao
o & A=k

M 11> Aol X FRAYE o] A2 An s
o) ()] e 2 RAolek

[

T 12> Aol X FRAYE Y EgA e Au AEE
o ()] e w2 Rolek

<7Hd 1-3> AfolA] S= B 9] cof 22 MR T =
el YEFE WA Aol

=2

<1 14> 017 FEADE ] QA E 2HA AE
ol (+)°] AL v Aole,

V. oi-pHie

4-1 ITCHA

2 A7 ASA A4S flel 2019 49 A 270
thetiLe] thehle ko2 ARFALE AAEIIT) ARl
ed gk 1927 AA gistAye] AHEn]E-2 3 72H(37.5%), A
2 1207(62.5%) 01t} A EgAeA SEsAY &

ol &
H2A] O
RUS =

818 457k Y971 AFEAS A1 AE2 BT AL
.
4-2 AL

ATl AREE Aol A EEINEEE <17 4>9F Ak A
Aopdell AFEE o|nH= &3 2 B ul7|QollA AEskete]
AxAo 2 g 4olA FEINHo |tk A7-dae 4
O olu|x|<ol& gk ezt o)A FEHE>E F4E
A Al HolF=31 Al F3l ATHE Fsgsigich A3
ol el S Eek AT tlolHE A8 f18) Z2he] Wl
gk B 7 A = e AAEHIT Begh BE S
Z|E(Likert) 55 =2 3t A3t ofo] mea W
£ o] dFHAE NFH R FAs] flste v
2] (multiple regression analysis)J'HS AFE-SIAT B =2
SPSS 18.0 57 T2 13S g-86fo] AEFAL ATE K45}

FEREEERRET-

\u

o
>,
ot

2

il

)

Ho|x| SEHEE 2| Hd 20l AH|A S Eete| 2 24

J8 4. &ols ot WE

£k Molx| SSIHEE
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Table. 2. Independent variables measurement items

Assessment

Measurement Items a
factor

Familiar

Likable
Familiarity .83
Cute

can feel humanity

Has special traits

New and unique
Originality .88
Sophisticated

Independent Different from other characters

variable

Delighted to use

Want to embrace
Attachment .85
Makes me relaxed

Feel cozy to use

Feel as if I'm communicating

Want to resemble
Identity 17
Existence representing me

Character I've seen from young

I like related character itself

Related character is likable
Preference 95
Attracted to related character

Dependent
variable

Prefer related character
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