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[Abstract]

The number of individual businesses operators in Korea has surpassed 5.6 million by 2017, resulting in fierce competition and
the closure of businesses. Relevant research is very important in that individual business operators for a large portion of Korea's
economic activity. However, most previous studies rely on aggregate data from surveys or statistics from Statistics Korea. This
study utilized Big data of 5,490,000 individual business operators of credit card company and differentiated approach from
previous studies. We analyzed the mid — to long — term trends for 15 years from 2002 to 2016, and found out the empirical
results of the major trends and characteristics of the start — up and the closing of Korean individual business operators. Especially,
the analysis of closing rate according to the elapsed period (1 year — 10 years) after the start — up has many implications. The
results of this study are meaningful in that it can contribute to utilization of basic research data of individual business operators,
reference of government policy establishment, and establishment of marketing strategies of companies.
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Table 1. Individual Business Category Classification Table

Major Classification

Middle
Classification

Small Classification

Home Appliances /

Home Appliances /

Furniture

Home Appliances

2037

NO
| 1]
| 2 |
5 Furniture Furniture Other Appliances /
Furniture
4 Living Services
5 i L
—— Home Life / Service Service - aundry -
6 Business Services
7 Interior Interior
Educational . .
. Ex 1 )\
8 Supplies ducational Supplies
9 | Education / Academy Eargduccgltli‘f;o"d Early Childhood Education
10 Reading Room
11 Academy Academy
12 . Beauty Services
13 Beauty Beauty Services Beauty Salon
14 Cosmetics Cosmetics
15 Bookstore
16 Sports / Culture / Sports Facilities
17 Leisure Indoor Golf/ Fitness
18 Sports / Culture / Leisure Hobby / Entertainment
19 Culture Goods
Sports / Culture / -
20 Leisure Goods Sports / Leisure Goods
21 Flower Shop
22 Traffic Traffic
. Motel /Inn/ Other
23 | Travel / Transportation Lodgment Accommodation
24 Travel Travel Agency
25 Other Circulation Other Distribution
26 Convenience Store Convenience Store
27 Circulation Household Goods
28 Supermarket Special Shop
29 Supermarket
30 Other Meals Other Food
31 Other Adult Pleasure
32 Adult Pleasure Karaoke
33 Nightlife Pub
34 . Western Food
35 Food / Pleasure Jap&l::;ﬁfél{l)r;zse Japanese Food
36 Chinese Food
37 Bake
Mo Bakery / Coffee / Y
38 Fast Food Coffee Shop
39 Fast Food
40 Korean Food Korean Food
41 Other Food Products
42 Food Products Food Products Agricultural and Marine
Products
43 Butcher Shop
44 Other Medical Other Medical
45 General Hospital
46| Medical Treatment Hospital Dental Hospital
47 Oriental Hospital
48 Pharmacy Pharmacy
49 Clothing Clothing
50 Watches / Precious Metals
1 Clothing / Good: .
51 otng /30048 Fashion / Goods Glasses
52 Fashion / Goods
53 Car Services / Car Service
54 Car Supplies Car Accessories
55 Car Car Sales
56 Oiling Oiling Gas Station
57 LPG
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Age group Percentage of Start-up merchants by Major classification
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Fig. 4. Age Group Percentage of Start-up Merchants by
Major Classification(2012~2016)
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Group(2002~2016)
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Table 2. Closing Rate per Elapsed Year by Establishment

Year

Closing Rate per Elapsed Year (unit: %)

igision 1 year[2 years3 yearsy yearsS yearsi6 years|7 years8 years9 years| v;;)rs

86.5

2002| 32.6 | 54.4 | 64.5 | 71.5 | 76.3 | 79.5 | 81.8 | 83.7 | 85.2

2003 | 29.7 61.4 772|799 | 82.1 | 83.9 | 85.4

2004| 24.9 58.9 752 | 782 | 80.6 | 82.7 | 84.4

2005 24.2 56.5 73.5(76.7 | 79.4 | 81.6 | 83.5

2006 23.2 54.7 72.8 | 76.2 | 78.9 | 81.2 | 83.2

2007| 21.6 52.1 | 60.0 70.9 | 74.4 | 77.2 | 79.8

2008| 22.1 54.4 73.2 79.5

2009| 22.5 54.4 1 63.0 72.7 | 76.3
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2010| 23.4 56.4 | 64.4 75.0

2011 22.5 55.7

20121 22.7 | 42.8| 55.6 | 64.1

2013 21.9 | 42.5

2014| 21.1 | 41.7

2015( 21.4
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Fig. 8. Survival Rate and Closing Rate by Elapsed Year
(2002~2015)
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Fig. 9. Gender and Age Group Closing Rate by Elapsed
Year
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Fig. 10. Major Classification Closing Rate by Elapsed Year
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F 3. 2|7l w2 MEA| ZH 7EH QARENHZE M=g
Table 3. Food/Pleasure Sectors Survival Rate in Seoul
District by Elapsed Year

Number of Survival Rate per Elapsed Year (unit: %)
L Start-up
D
ivision Merchants 1 year 3 years 5 years 10 years
Rank Rank Rank Rank Rank
Seoul Total (467,587 74 37 22

Gangnam | 46,268 71| 24 32| 25| 18] 25 25
Songpa | 26,929 73| sl 35| 17| 21] 19 19
Yeongdeun| s g, 73| 20| 37| 14| 22| 14 9
| apo

Mapo | 24,870 771 4| 39| 7] 22| 12

750 12| 38| 11| 23 9
71 23 34 22 19 24
74| 13| 36| 15| 22| 17
Gangdong | 20,317 73| 21| 34| 21| 20| 23

Jongno | 18,422 78 3 43 2 27 3
Gwangjin | 17,924 | 10| 75 9| 37| 12| 22| 15 8l 17

D"“gflaem“ 1750 11| 73| 16| 37| 13| 23] 11| 9 14

Jungnang | 17,463 | 12| 72| 22| 34| 24| 20| 22 8l 20
Guro 16,495| 13| 75| 10| 38 8 24 7| 10 7
Eunpyeong| 16,316 | 14| 74| 15| 35| 17| 22| 15 9 12
Gangbuk | 16,000 | 15| 71| 24| 34| 22| 20| 21 70 23
Nowon |15972| 16 76 8| 38 8 23 9 9] 10
Yangcheon| 15,789 | 17| 73| 17| 34| 20| 20| 20 8l 22
Jung 15,701 | 18| 77 51 43 1 28 1 12 1
Seongbuk | 15338 | 19| 76 71 39 6 24 6 11 4
Seodaemun| 14,380 | 20| 75 10| 38 10| 23 8 9| 14
Dongjag | 12,864 | 21| 77 50 41 5 25 50 11
Geumcheon| 12,327 | 22| 73 19| 36| 16| 22| 12 9
Yongsan | 11,863 | 23| 78 1 43 2 28 2 11 3
Dodong | 11,524 | 24| 74| 13| 35| 19| 21 18 9] 10
Seongdong | 10,897 | 25| 78 2 42 4 26 41 11 4

Seocho 24,375
Gangseo | 21,828
Gwanak 21,313

| X |Q|O|O| © [o|2]|O
N

|| Q||| ] W ||~

[\
[\S)

n. d =2
3-1 0 U AJAIA
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