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[Abstract]

This study focused on the factors influencing to intention of mobileTV app on mobile media ecosystem which has been
changed so fast. MobileTV has changed a pattern of media consumption. The purpose of this study is to analyze the
influence between self efficacy, perceived enjoyment and perceived usefulness and confirmation and satisfaction and intention
to use based on expectation-confirmation model with structural equation modeling. The result of this study were as follows.
Firstly, perceived enjoyment had positive effect on perceived usefulness and self efficacy had positive effect on perceived
usefulness. In addition, confirmation had positive effect on perceived usefulness and satisfaction as well. Perceived usefulness

had positive effect on satisfaction. Lastly, satisfaction had positive effect on continuous intention to use.
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Table 1. Reliability analysis

Variables Cronbach’s Alpha
Perceived Enjoyment .885
Self efficacy 910
Perceived Usefulness 871
Confirmation 877
Satisfaction .865
Intention to Use 871
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Table 2. Correlation analysis

1 2 3 4 5 6
1.Perceived
Enjoyment
2.Self efficacy .400**
3.Perceived
.644** 609"
Usefulness
4.Confirmation .594** | 365* 601**
5.Satisfaction .610**  [432** 1691** |798**
6.IntentionToUse 615" 420" 1662 [692** |800**

02,05, ** p<.001
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Table 4. Result of structural equation
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