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[Abstract]

The purpose of this study is to provide services that meet the demand of visitors through surveys of the overall satisfaction
with Seomun Market of visitors to Seomun Market in order to enhance the satisfaction specifically while activating Seomun
Market and local economy and revitalizing the old downtown largely. As a result of the analysis of the IPA for the selection
factors of Seomun Market, 'merchant kindness' was indicated as a factor that must be improved first. If a measure to activate is
not presented, this factor can more drastically reduce the effects of visitors to attract customers compared to other factors. In
conclusion, for Seomun Market to activate the old downtown commercial sphere, service competitiveness should be secured first.
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Table 1. Analysis of previous studies

Researcher (Visit) selection attribute

Heung-ryeol Kim, Experienceability, uniqueness, affectivity, novelty,

Jung-uk Huh o .
2011 educability, food, ease, convenience
Novelty and educability(nine factors such as customs
and conventions, cultural event preservation
Hye-suk Kang, .fu.nctlon), food and affecqvﬁy(ﬁve fac'tors such as
. giving comfort and the availability of diverse foods),
Jeong-in Mun . .
(2014) convenience(four factors such as clean basic

convenience facilities, and convenient parking
facilities), kindness(kind service of merchants,
merchants' kind responses to customers)

specialty or indigenous product, attraction,
entertainment, things to buy, food, clean facilities in
the market, product quality, price competitiveness,
convenience of use, specialized items and services,
parking space, resting space

Heung-ryeol Kim
(2017)

Food street (cleanliness, accessibility, menu diversity,
convenience facility) restaurants in streets
(cleanliness, staff kindness, convenience facilities),
foods in restaurants in streets(quantity, quality, taste,
price, food materials)

Tae-chang Ryu,
Wu-hyeong Kim
(2018)

Source: Prepared by the researcher based on previous studies
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IPA(Importance-Performance Analysis)<= 1970'd ] 7 &<
o] 4] Martilla & James(1977)°1 2J3 22 A7lEo] niAY,
A, Al T ohget shokdd E8-E Y oH(skeE, ol
€, 2008), 2R 27} AlSEolu AH| 25 AR Holl T aA
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H © 2 X|(Hammit, Bixer & Noe, 1996), $-d¥ 2o 2 A3}
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ojt]el] FFalof st=AE HEshA delae 540 Atk
3], ZFAIR1, 2010).
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high
Quadrant T Quadrant T
(top priority improvement area) (maintenance and reinforcement area)
é
=
Quadrant T QuadrantTV
(grachal improvement area) (simple maintenance area)
low high

Performance
38 1. IPA tHEEA

Fig. 1. Importance-Performance analysis Matrix

E 2. IPA t{EZA0| w2 Fafjgtet
Table 2. Distribution plan according to the IPA Matrix

Division Analysis
Items that should be steadily maintained and
reinforced because both their importance and

satisfaction are high

Quadrant |
(maintenance and
reinforcement area)

Quadrant |
(top priority
improvement area)

Items that require immediate improvement due to
their high importance but low satisfaction

Quadrant|l|
(gradual improvement
area)

Quadrant |V
(simple maintenance
area)

Items that require gradual improvement because
both their importance and satisfaction are low

Items that require continuous management
because their importance is low while their
satisfaction is high
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Table 3. Demographic characteristics of samples

Division Respondent characteristics table

Number of cases %
Total 1,067 100.0

Gender Male 239 224
Female 828 77.6

Below 29 years 88 8.3

30-39 years 136 12.8

Age 40-49 years 215 20.2
50-59 years 339 31.8

At least 60 years 287 26.9

Public official 22 2.1

Profession 103 9.7

Production 59 5.6

Sales / Service 109 10.3

Office work 88 8.3

Occupation Self-employment 170 16.1

IAgriculture/forestry/anim| 12 11

al husbandry

Housewife 410 38.7

Student 41 39

Other 45 42
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Table 4. Satisfaction and importance for selection attributes
Public transportation use convenience
Division Satisfaction | Importance %o
- Item diversity
General 3.24 3.55 . Merchant kindness ot o "
Product quality 3.39 3.65 g o o Productpre
Product price 3.33 3.57 = e
Customer convenience facilties g @ Moving|convenience (in the shopping space)
Item diversity 3.52 3.80 Provision of shopping isiioy Biovidon o things to see other than shopping
Shop cleanness 3.26 3.56
Merchant(employee) kindness 3.22 3.61 [ERvT— r——
. . . . . bw hﬁl
Provmo.n of shqppmg information 305 338 T
(promotion of discount events, etc)
Moving convenience (in the shopping space) 3.17 3.41 d8 2. IPA 7|Ho|| = ofESIA Ao}
Customer convenience facilities (bathroom, 3.05 3.40 Fig. 2. Result of the analysis of the IPA Matrix
park, etc.) ’ '
Parking convenience 3.05 3.44 ¥ 5. IPA jE2IA BEM 21|
Public transportation use convenience 3.51 3.81 Table 5. Result of the analysis of the IPA Matrix
Provision of things to see other than shopping 3.11 3.39 Division Al
Maintenance and Public transportation use convenience, Item
Autd o 2 o] HygA] SHoA BukEo] =4 vElyt reinforcement area diversity, Product g;glrlltzle,siroduct price, Shop
e ok —
. Top priority Merchant(employee) kindness
improvement arca
- HA 247
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