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[Abstract]

With the coming of a society where everything is connected by the advancement of ICT, it affects not only communication but
also individual way of thinking and self expression. Especially, as the mobile industry has made remarkable progress, real-time
communication activities about its status and feelings have become important human desires. However, self - expression strategies
for personal impression management in virtual space are functionalized irrespective of personal characteristics. In this study, we
investigated the self - expression methods based on user 's personal characteristics through Kakaotalk and Facebook based on the
correlation between personality, temperament, personality factors and motivation in Korean ideology. . Through this study, we
extracted the profile image which is the operational element which is meaningful to individual characteristics among SNS self —
expression strategy operating elements, analyzed and typed self — expression strategy elements according to the sasang constitution
of user, analyzed self - expression strategy according to use motive, And the relationship with the constitution. It can be applied
to various design and service areas by utilizing the correlation between these typification factors and sasang constitution.
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