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[Abstract]

This paper analyzed the visual characters in terms of layouts in each home shopping channel and the preference according to
different visual characters layouts for better communication with the viewers in home shopping channel. To test this, sample
videos were produced to represent top, bottom, left, right, L-bar and reverse L-bar arrangement. A total of 100 people were
involved, with 20 each from five age groups from the twenties to sixties, 10 for each gender. The results indicate that the bottom
location shows higher preference than top location. The right side shows higher preference than left side. As for the L-bar and
reverse L-bar, the L-bar arrangement shows higher preference than reverse L-bar location, but this doesn’t demonstrate a

significant difference. Finally, the layout should be determined considering the preference by location.
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Table 1. Operational status of home shopping visual character
) . Lotte Hyundai . :
CJ shopping GS shopping shopping shopping NS shopping Home&shopping
Date 2018.09.06 2018.09.06 2018.09.06 2017.02.06 2018.09.06 2018.09.06
Bar Type L Bar Reverse L Bar L Bar Side Bar L Bar L Bar
Information Type
Price Price Price Price Price Price
Sale, Source of Promotion Sale, Source of Sale, Source of Sale, Source of Sale, Source of
income income income income income
Side Discount Discount Discount Discount Discount | Discount
Third information information information information nformation information
Bar Component Component Component Component Component Component
Brand name Brand name Brand name Brand name Brand name Brand name
Next Finish time Promotion Promotion
Delivery date Telephone number Delivery date
Finish time Finish time Finish time SNS Finish time Finish time
Telephone number| Telephone number | Telephone number Telephone number | Telephone number
VT Promotion Next Promotion Delivery date SNS
Third SNS SNS SNS Next Program guide
B Delivery date Manufactured data
Sa\el, Source of Return information
income
Return information Delivery date
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Fig. 3. Shift of image center

(b) Side Third Bar

(a) Lower Third Bar

3 4. Lower2t Side Third Bar
Fig. 4. Lower and Side Third Bar
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Table 2. Video stimulation proposed experiment participator
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the composition of a picture
with reverse L bar character

the composition of a picture
with L bar character

s e
sy 02
wenuun 0

weag 52w

e g

Ammsn e
i e

7 s
sgzuE

us s oW

630008/ 76 0008/ 76

sEanz s0% emanz 0%
RETE100-00-M1S SRRE TS5 SHY MU 0% 38 A

% M MY AYE 24U TH B NUSMR  NETE 000N UE o w ot

ARFRUENF KSTE 1 00-202-3415 NETE: 234-2306-1235  2uhel it 0% 7|
2o o % HHE: KB A D B B SR XIS 000

wiza ax s cne
Copenhagen Luxe
A 2t s sy w0t s

wamua 0%
weale sy

wesuwa0x
weaig 22w
waw el
amman veaig

Copenhagen Luxe
By

. A -~
e el ”AI
amso weag
e s
ussusw
00w 25
semsuz son

aaianad NETE:02-20-3415 NRTE 24206235 DY HW 108 7R
5% HHE: T S U TE B9 NUSMS  HETE 0008 B2

s
ussenwr

00w %5
omanz o0x

NBSR 002U HUSE TS DU M 10% B8 HER RS

5% U XA AYE DY TE BU HUUMR HBTE 10008 ¥ wou: 3o

e 3w ol

E 3. AXT guyRielel ZE 557 9 37|
Table 3. The font type and size of visual character for
experiment stimulation
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Table 5. The questionnaire item for preference

screen layout is good ® @ ® ® ®

screen is easy to see ® @ ® ®

concentration of the screen
1 3
very well ® @ ® ® ®

position Font type | size Space line space
top and bottom| YDIYGO140 [37Px| —20 69Px
left and right | YDIYGO140 [37Px| —20 88Px

L bar and
reverse L bar

YDIYGO140 |37Px| —20

left and right: 88Px
bottom: 69Px
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Table 4. Demographic information of experiment participator

gender
division male female
respondent 50person (50%) 50person (50%)
distribution of age
L 20~29 | 30~39 | 40~49 50~59 | over 60
division
age age age age age
20 20 20 20 20
respondent
person | person | person person person
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Table 6. Verify confidence

variable position cronbach alpha
top 0.920
bottom 0.923
left 0.935
readability
right 0.945
L bar 0.951
reverse L bar 0.940
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Table 7. Statistical analysis for preference
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Table 9. Preference comparison by left and right position
of visual character
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Table 8. Preference comparison by top and bottom position
of visual character

division position|average| N standard t signification
deviation probability
screen layout| tOP 2.51 |100] 1.03 |-5160* 0.000
is good | pottom | 3.31 [100| 0.95 * '
screen is easy| [OP 2.50 |100] 1.01 |5 745% 0.000
to see  |pottom| 3.40 |100| 0.95 * ’
concentration| top 2.51 |100] 0.96 |_5 313+«
of the screen o 0.000
very well | bottom | 3.35 |100| 1.00
top 2.51 |100| 0.93 |- *
preference 5.734 0.000
bottom| 3.35 [100| 0.90 *

*p < 0.05, ** p < 0.01

position N minimum | maximum average standard -
value value deviation division  |position| average | N standard t signification
deviation probability
to 100 1 5 2.51 0.93 . .
: T e R
bottom 100 1 5 3.35 | 0.90 g rg : :
i left 2.97 |100| 0.99
screen is eas
left 100 1 5 2.91 0.93 to see ight 326 100l 102 1.823 0.071
right 100 1 5 3.20 0.96 concentration| |gft 286 |100| 0.95
of the screen 1.964] 0.052
L bar 100 1 5 2.73 1.07 very well | right | 3.16 [100] 1.00
left 2.91 |100| 0.93 [-2.002
reverse L bar | 100 1 5 2.66 0.99
preference T 3.00 [100] 0.96 | * | 0048

*p < 0.05, ** p <0.01
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Table 10. Preference comparison by left and right position
of visual character

division osition| average | N standard t signification
P 9 deviation probability
left 2.76 [100f 1.12
screen layout 0.894| 0.373
is good right 2.63 |100| 1.04
) left 2.76 [100| 1.14
screen is eas 0.675| 0.501

to see fight | 2.66 [100| 1.04

concentration | |eft 2.67 (100 1.09
of the screen 0.207| 0.837
very well right 2.70 |[100| 1.07

left 2.73 |100| 1.07
preference 0.481 0.632
right 2.66 |100| 0.99

*p < 0.05, * p <0.01
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