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[Abstract]

This study aims to investigate the influence of network advertisement attention and content involvement on perceived
intrusiveness and ad attitude through experiments. The results are as follows. First, perception of ad clutter is greater in smaller
number of network advertisements than larger one, while the types of content have no influence. Second, the lower the attention
to advertising becomes, the higher the perceived intrusiveness becomes. Third, advertising attention has positive effects on ad
attitude. Fourth, perceived intrusiveness of network ads is greater when ad attention is low and content involvement is high. Fifth,

attitude toward ad is greater when ad attention and content involvement is greater.
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Table 7. Ad Attitude between Ad Attention and Content
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