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[Abstraci]

Mobile payment service is a service that supports payment of goods through mobile devices. this study classified mobile
payment service using value as rational and hedonic value based on previous studies. And we examine the effect of mobile
payment service using value(utility, hedonic) on innovation resistance and continuous use intention. The following are main results
of this study. First, utility value and hedonic value have a significant effects on innovation resistance. Second, innovation
resistance of mobile payment service have a positive effect on continuous use intention. Third, this study suggested to marketing
practitioners the need for different approach by a variety seeking.
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Table 1. The Descriptive Statistics

Demographic Category Sample | Percentage
Gender male 148 61.40%
female 93 38.60%
19~29 65 27.00%
Age 30~39 93 38.60%
9 40~49 64 26.60%
over 50 19 7.90%
public o
servant 10 4.10%
student 53 22.00%
Self- o
Occupation | _employed 23 9.50%
profession 60 25.90%
housewife 23 6.00%
business o
person 72 29.90%
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Table 2. Validity and Reliability of Items

2t ZH MH|2 o] 871x| 2t HAlX gol X525 0| &2

R

Component
Innovation Residence Use Intention Rational Value | Hedonic Value Cronbach’s a
Innovation Residence4 .906 -.060 -.203 -.226
Innovation Residence3 .905 -.041 -.191 -.230 0.965
Innovation Residencel .890 -.040 -.258 -.221 '
Innovation Residence? .878 -.029 -.234 -.252
Use Intention4 -.041 .951 114 110
Use Intention? -.019 .950 115 A12 0.964
Use Intentiont -.046 .948 124 .104 '
Use Intention3 -.054 .902 .100 .059
Rational Value2 -.232 115 .870 .254
Rational ValueT -.259 A7 .849 .291 0.959
Rational Value4 -.211 131 .846 .308 '
Rational Value3 -.270 149 .840 .328
Hedonic Value3 -.256 107 .240 .874
Hedonic Value4 -.267 .108 .278 .865 0.961
Hedonic ValueT -.238 125 .371 .829 '
Hedonic Valug? -.276 A4 .332 .826
Eigen Value 3.718 3.665 3.535 3.490
Percent of Variance 23.236 22.908 22.091 21.811
Cumulative  Percent 23.236 46.143 68.234 90.046
E3. =l 018N
Table 3. Confirmatory Factor Analysis of Items
Factor Loadings C.R. Construct reliability AVE
Rational Valuel 1.000
Rational Value4 0.962 24.795
Rational Value3 0.971 29.143 0.909 0.510
Rational Value? 0.925 25.534
Hedonic Value3 1.000
Hedonic Value4 0.962 25.832
Hedonic Value?2 0.994 25.323 0.934 0.512
Hedonic Valuel 0.984 25.625
Innovation Residence3d 1.000
Innovation Residencel 0.984 28.545
Innovation Residence?2 0.969 26.614 0.981 0.517
Innovation Residence4 0.983 29.206
Use Intention?2 1.000
Use Intentiont 0.982 37.073
Use Intention3 0.907 22,776 0.920 0.553
Use Intention4 0.998 34.975

CMIN= 175.42(df=98, p=0.000), GFl= 0.919, AGFI= 0.888,
CFl=0.984, NFI= 0.966, TLI= 0.981, RMSEA= 0.057

B4, EHEHEIEM 24T

Table 4. Discriminant Validity of Items

Rational Value Hedonic Value Eggégﬁ%g Use Intention
Rational Value 0.510
Hedonic Value 0.478 0.512
Innovation Residence 0.311 0.332 0.517
Use Intention 0.097 0.078 0.019 0.553
2207 http://www.dcs.or.kr
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Table 5. The Result of Hypothesis

9
d

o
=

Estimate C.R. result

rational —
H1 innovation
resistance

-0.345 | -3.944 | support

hedonic —
H2 innovation
resistance

-0.415 | -4.727 | support

innovation
resistance —
continuous use
intention

H3 -0.133 | -2.244 | support

x°= 196.9(df=100, p=0.000), GFI=.910, AGFI= .878
CFl=.981, NFI= .961, TLI= .977, RMSEA= .064
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