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[Abstract]

The study analyzed the evaluation of the advertisement effect by the score and the method of the advertisement comments in
ad evaluation in online site, "TVCF'. The results are as follows. First, Internet viral advertisement showed higher number of ad
comments and higher evaluation of advertisement effect than cable broadcasting advertisement. Second, the results of analysis of
the difference of advertisement evaluation according to ad types and digital user characteristics showed that women are more

positive than men toward both cable broadcasting and internet viral advertisement.
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Table 1. Frequency of the types of ad replies
Gender
Types of Frequency Sum(%)
replies
Short
Length of | sentence 1,398(70.5) 1,983(10
replies Long 585(29.5) 0.0)
sentence
Positive 1,059(53.4)
Direction | Negative 508(25.6) | 1,984(10
of replies | Neutral 317(16.0) | 0.0)
Others 100(5.0)
. f rReZt;l)?)r::e 1,032(52.3)
Jpes © Emotional 1,975(10
et 840(42.5) | 0.0)
response | fesponse
Others 103(5.2)
Core
attribute 1,261(67.7)
Areas of Marginal 1,863(10
response | itribute 421(22.6) | 0.0
Others 181(9.7)
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4-1. I 1> HS
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Table 2. Differences of the numbers of ad replies per one ad
according to video ad types

Video
ad N M SD F t df
types

Cable
broadc
asting
ad

181 2410 | 9.1

11.0 | -2.48 | 422.0
5** * 8

Viral
video 269 27.27
ad

171

4-2. <718 2>2| HE

(”‘37401 A=, HP S, R Wkl zfol]
=x= ARkt w
&4 8810 whet 2 7%1 frolgh xfo] 7k vkttt 7 A4 o5,
G Far gEndake] AL Fell whet &pel 7t St
(X2=25.73***  df=2, p<.001). FF2 F3 EF 541,398
7, 56.2%), F-74(5087, 27.0%), T H(31774, 16.8%) T=2o.& 1}
Bk out A 8-S B x| 7} stk wlold Fg2d FaL
(58771, 55.4%)°] 73-5- Ao & WE331(4727], 44.6%) T} T
Q) WP ke Wk, A o] B k3119071, 59.9%) 2] 7
§-afold T4 FaL(1277], 40.1%) Bt THAR] o] B
UTE 71 T ATl UERSe] HAIY o] 8akE0] 91H
Ul wl Aol o) <3kl Al FH O] A& vlold 59 Far
oA sl o] 32 o= Frfetr] wiitolt.

Fal g o] 8-x1e] o)A, 7AA v FEE A
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Table 3. Differences of ad replies according to video ad types

Video ad Cable Viral
types broadc .
: ) video Sum Value
Attributes asting ad
of replies ad
Short 703 695 1,398
sentence | (50.3) (49.7) | (70.5)
Length of | Long 290 295 585 X2=.08
replies sentence | (49.6) (50.4) | (29.5) | df=1
Sum 993 990 1,983
(50.1) | (49.9) | (100.0)
Positive 472 587 1,059
(446) | (55.4) | (56.2)
Negative 266 242 508
Direction (52.4) (47.6) (27.0) )7(;:35
@l 190 127 317
df=2
Neutral | (59.9) | (40.1) | (16.8)
Sum 928 956 1,884
(49.3) | (50.7) | (100.0)
Rational 541 491 1,032
response | (52.4%) | (47.6) | (55.1)
1vpes of | Emotional | 367 473 | 840 ﬁil“'
L (43.7) (56.3) | (44.9) df=1
Sum 908 964 1,872
485) | (51.5) | (100.0)
Core 499 762 1,261
attribute (39.6) (60.4) (75.0)
Areas of | Marginal 300 121 421 >7<20215*
response | attribute (71.3) (28.7) | (25.0) d1;=1
Sum 799 833 1,682
(47.5) | (52.5) | (100.0)

% p< 001

Hlo]y FGAF F31(7627, 60.4%) 7} Ao E 4314997,
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Table 4. Differences of ad replies according to gender

Gender
Types O Male | Female | Sum Value
replies
Short 651 747 1,398
sentence | (46.6) | (53.4) (70.5) X9=3
';f"gth Long 188 | 397 585 2.18*
. sentence | (32.1) | (67.9) (29.5) **
replies df=1
Sum 839 1,114 1,983
(42.3) | (57.7) (100.0)
Positive 399 660 1,059
(37.7) | (62.3) (55.8)
- . 262 246 508 X2=2
D'fefctlo Negative | s16) | (48.4) | (27.0) | g0p*
n o -
f 121 196 317
replies _
Neutral | 38.2) | (61.8) | (16.8) | df=2
Sum 768 1,076 1,844
(41.6) | (58.4) (100.0)
Rational | 371 661 1,032
response | (35.9) | (64.1) (55.1)
Types Emotion X2=3
of user al 409 431 840 0.93*
respon response (48.7) | (51.3) (44.9) )
se df=1
Sum 780 1,092 1,872
(41.7) | (58.3) (100.0)
Core 504 757 1,261
Areas attribute | (40.0) | (60.0) (75.0) ‘oss
of Marginal | 197 224 421 05* '
respon | attribute | (46.8) | (53.2) (25.0) df=1
s¢ sum 701 | 981 1,682
(41.7) | (58.3) (100.0)

* p<.05, *** p<.001
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